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November 1972 

Gentlemen: 

We're looking forward with great enthusiasm to our first National 
Sales Meeting in four years. 

A lot of people have put a lot of thought, time, and effort into 
the meeting and into this book - we hope you'll find both to be 
productive, instructive and stimulating. We've tried to make it 
compact and concise. 

Almost a year ago the wheels started to turn to develop the products 
and programs that would make 1973 an even better year for you than 
1972. We think we've provided the necessary groundwork for this 
and we're confident you'll soon be on your way to new highs in 
sales and income. 

By the time you return to your homes at the end of the week we 
hope you will feel you have spent these few days wisely. 

After all, we've done nothing if we haven't kicked open the door 
to your ever increasing success. 

JW:jnn 

Sinceiel , 

OM 
Jfjn • Jenkins 



TO: ALL IMPERIAL SALES!IBN 

If you haven't been with the Company for more than 6 years, then you never 
attended one of our Providence General Sales Meetings. For many years all of our 
general meetings were held in Providence, usually in December. The last one was 
in 1966. 

We want you to be as proud as we are of the factories that back your sales 
efforts. No distributor is any better than the manufacturer who supports him, 
and no salesman is any better than the factory that backs him. I am sure you will 
feel as proud of the factory management and right dovm through the line to the 
foremen and the men working on the bench, as we in both Providence and Ellenville 
are. When an employee has been with Imperial for 20 years, we invite him to a 
party that we call Veterans Day Party, and proudly present him with a gold watch 
engraved with his name, marking the 20 years of loyal service. The 1972 party hit 
a new high record. Nearly 200 people attended the affair and that's something we 
are very proud of. 

You can also be proud that so many employees have brought their children 
into the business -- George Olson, Limey Talmon, Parry I:azelton and Julian Raper 
just to mention a few. By the way, this year we have the first of the third gen 
eration. Limey's grandson, Buck Raper, is now part of our team. 

At every sales meeting we recor;nize those who have passed on. Please rise 
with me while we remember those who are with us only in spirit, as they always 
will be as long as there is an Imperial Knife Company. 

Dominic A. Fazzano, one of our original founders 
George Olson 
Arthur Woodland 
P. H. Vivian 
Harry B. Hazelton, Sr. 
Marvin Carroll 
Jack Still 
Buzz Bowen 
Jim Sullers 

Our sales meetings are not held just to say "Here are the new lines." You 
can benefit in many other ways - the camaraderie, the good fellowship and the 
knowledge that you are not a number in the Company, you are a person. That has 
been, and always will be, the spirit of Imperial. You are a member of the 
Imperial Family and although it isn't usual in a company of our size, it is in 
our opinion good sound business. Companies are not just factories and machinery, 
brick.q and mortar. They are people and our Imperial Team, believe me, ranks with 
the best in the world. 

Julian has arranged that you will have individual attention on your factory 
tour so you can ask many questions and you can see the big changes and improve 
ments. 
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He have given you a short history of Imperial, and a list of the corpora 
tions and how they fit together. I won't read this to you, it is in your sales 
manual. 

We are a private company. Our shares are privately held and not sold to 
the public. This gives us many benefits; we are more flexible, we can move 
quickly and effectively, and we share the confidence of our stockholders that we 
have not finished growing - we are just beginning! Our stockholders have been 
receptive to this concept, For many years they earned nothing on their invest 
ment, and more recently only a small amount, for we plowed back the earnings in 
order to grow. Now we are ready to move. 

We are in a new era. The explosion of knowledge in medicine and in all 
fields of science and industry is phenominal. Hore medical and scientific know 
ledge has been developed in the last 20 years than in the previous nearly 2,000. 
This is also true in business due to the computer. All this requires planning. 
It is the Age of Planning, 

You must set your g:,als and then figure out how to get there and you should 
get on the bandwagon. What is your roal? Where will you be in Imperial 5 years 
from now? Row can we help you to accomplish your aim? Think about this and we 
will try to answer questions to help you, for in helping you we are helping the 
Company grow. He have no room for those who do not progress. We are going places 
and we want you to go there with us, 

Have you made any suggestions of new products, nev items, new selling ideas 
this year? If you haven't, why <lidn't you? You are our eyes and ears. From you 
we learn. If you haven't passed on ideas in '72, I know you will do it in '73. 
Pe want to be avalanched with selling and marketing ideas. Don't just tell us 
where our competitors are cheaper than we are, Give us the reasons why they are 
doing a better job, if they are, and let us help you, The more you earn, the more 
we in Management like it. The more you sell, the more we can make. You are the 
lifeblood of the factory and we want to operate our factories 5 days a week, all 
year around without shutdo~m. It is up to you to supply us with the orders. 

What about imports? What about the balance of payments? What is all this 
we read about - drain on the dollar? 

In 1947, we started an import/export business - Imperial International. 
~1any of our competitors criticized us, but by gollv they all eventually copied us, 
and you will see from the chart given you that we are truly an international busi 
ness. We have a factory in Thiers, France, and warehouses in r.ermany, Canada and 
in the U.S., plus our connections in the Orient. Here is a point I would like to 
make about your visit - learn what Imperial International is doing. Know their 
salesmen. You can help one another. You can learn from one another and you will 
both benefit, You would be surprised if you opened the hood of a 1973 Chevrolet 
to see how many components were made outside the United States. If domestic and 
imports are mixing in the automotive industry why shouldn't they fit in other 
businesses? 
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As you know the U.S. dollar was devalued in tenns of the Yen, Pound, Franc 
and Mark, but relatively only a small amount. Is is my opinion that the economic 
strength of the United States of l.merica is more than any other in the world and 
that means eventually its currency must attain that eminence. 

The balance of payment problem - international currency will be straightened 
out within the next year or two and the effect that it has is that it feeds the 
inflationary factors with which we live today. Wages are going higher. Prices are 
going up and I cannot see anything to halt the trend. In our own business - look 
and see for yourself. We used to sell pocket knives at 50¢ and under. Today our 
average selling price of Jacbnasters in the stores is over $2.00, and in Schrade 
over $7.00 -- and we are not alone! This is true throughout the industry. 

Your factories have done a herculean job in filling orders and I wish you'd 
try to find out how you can help them give you and your customers better and faster 
deliveries. Learn this while you are here. In some products we actually spend 
more in packing materials and packing labor than we do on the labor to make the 
product - which reminds me that George Ruckman reported that a customer called him 
and said, "George, get out your pad and pencil. I want to place a special order. 
First, I would like some midgets but I want them packed on hunting knife cards. 
Second, I would like some scout knives, but I want them packed on midget cards and 
I don't want any shackles on them. Thf.r d , I would like to be sure my order is at 
least 15 weeks delayed in delivery. Fourth, I would like the scout knives billed 
at the hunting knife price. Fifth, I want the whole shipment to go by boat from 
New York to Chicago and then by rail to Oklahoma City.'' George said, "This is a 
very difficult reQuest and I have been asked not to take any special orders." 
"Well'1 said the customer, "It isn't so difficult. Tha.t is exactly what happened to 
the last order I placed with you." 

What about the future? Where is Imperial going? Where is the country going? 
First, Imperial. We are going to try to speed up our deliveries by shortening the 
time it takes to fill an order. He are going to eliminate the dead items and con 
centrate on items that sell. We're going to give you all the help we can because 
we want to grow a minimum of 10: a year, and you had better figure how you are 
going to keep pace with us. 

vlhat about the future of America? America's future is bright indeed. The 
labor problems and other problems we had many years ago are only now affecting 
England, France, Japan and other countries, They will have to go through the same 
pains as we did and eventually their labor costs are going to climb closer to ours. 
This will mean more volume for American manufacturers. The Japan that we once knew 
as a low cost produ,eer exists no more. Jnpanese no longer want to make low price 
merchandise. They want to make better grade, higher price goods and so their price 
competition will lessen. You will see more and more of that. Less and less of 
heavy competition from a price basis from Japan, and eventually this will be true 
in other countries of the Orient. 

In welcoming you to this meeting, I do so with the hope, the knowledge, and 
the expectation that we will all get a great deal out of our gathering and we will 
have a banner year in 1973. 

Thank you. 

AMB:mr 
November 1972 



A SHORT HISTORY OF IMPERIAL 

Michael and Felix !'Urando in 1916 left the Empire Knife Company in Winsted. 
Connecticut and came to Providence to start their own knife company, borrowing the 
back of a small blacksmith shop which belonged to a cousin at a rental of $25.00 a 
month. 

In 1917 the first pocket knives were hand delivered by ~ichael and Felix, and 
sold for cash to the Hayward Company of Attleboro, i1assachusetts. It wasn't a ques 
tion of having a price list, it was a question of what Ha)Tl'1ard would pay for the 
knives. The first knives were cigar cutters and, if you have never seen one, be 
sure and let us show you one of the original models. 

In 1918 a small space in the present plant at Imperial Place was rented for 
the then growing business. 

In 1919 t!ichael and Felix invited their boyhood friend, Dominic Fazzano, to 
join with them and Dominic came in as a partner of the firm. 

By 1921100 people were employed and an entire floor at Imperial Place was 
now the factory. 

By 1939 the entire building was owned by Imperial, 

During World War II, because the Government required more knives than any 
one factory could manufacture, Imperial began a co-operative_ effort with Ulster Knife 
Comoany owned by Henry and Albert Baer. and between the two factories more than half 
of all the knives to the Armed Forces were delivered. This led to plans for peace 
time and the establishment of a joint company m-med by Henry and Albert Baer, the 
Fazzanos and Mirandos, which was known as the Kingston Cutlery Company. 

Both Ulster and Imperial received the Army and Mavy "E" for their outstanding 
performance during the tJar and with the War over, Kingston began to expand forming 
Vulcan Safety P.azor Blade Company, hy acquiring Schrade-Halden of Walden, Mew York 
and by diversifying the pocket knife business by making steak knives, kitchen knives 
and kitchen tools. 

In 1947 Kingston Cutlery Company was dissolved and Imperial Knife Associated 
Companies, Inc. was formed and all interests of the Baer-Fazzano-~·1irando group became 
as one. Following this, Imperial acquired the Imperial Plating Company which, as you 
know, does commercial plating as well as plating for the factory. 

Pe started the manufacture of stainless steel tableware and then, in conjunc 
tion with Richards of Sheffield, formed a joint company to sell scissors and Richards' 
products in the USA. 

In 1965, with the advent of electric knives, Imperial became the largest sup 
plier of electric knife blades and this led to further exnansion of Division 4 
(Special Products) which included the manufacture of blades for electric scissors. 
If we could make blades for electric scissors, why not make the scissors themselves? 
That is exactly what we did. 

As of today, in addition to electric scissors, we are beginning to manufacture 
a new type of electric can opener and in conjunction with a British comy.;any, netal 
Box, from whom a license was secured for the manufacture of the can opener, a joint 
operation, Imperial netal Box, has been formed to distribute and sell shredders and 
compactors. 

A chart of the subsidiary companies is attached. 



Sl,CSIDIARY co:,?AtaES OF 

IMPERIAL KNIFE ASSOCIATED COMPANIES, INC. 
177 6 BROADl·:AY 
Nl:.'W YORK, N. Y. 

L I 
IHPERIAL DUROL S.A. IMPERIAL IMPERIAL VULCAN SAFETY IMPERIAL 
KNIFE CO. Thiers, INT'L. CORP. WALDEN CO. PLATING CO. RAZOR CORP. METAL BOX 
Providence, France 1776 Broadway Ellenville Providence Maplewood, Tingley St. 
Rhode Island New Jersey Providence 

Mfr. Kitchen Export-Import Mfr. of Industrial 
Div. l Pocket Cutlery, Pocket & Plating Razor Blades I I Dii;tributor 
Knives & Hunting Gadgets, Hauppauge, Hunting & Blades for Shredders & 
Div. 2 Kitchen Elec. Knife L.I. Warehouse Knives Industrial Compactors 

Cutlery Blades Use 
Div. 3 Stainless 

Tableware 
Div. 4 Special 

Products 
Div. 5 Electrics 

IMPERIAL DfPERIAL RICHARDS OF 
INT'L. CO. INT'L. GmbR SHEFFIELD, USA 
Bramalea, Tuernich, 
Canada Germany Importer for 

USA products 
Warehousing of Richards of 
& Distr. Sheffield 

' 
( ( 



IMPERIAL KNIFE COMPANY, INC. 

REVISED SALES POLICY 

(EFFECTIVE 1/1/73) 

1) It is Imperial's aim to gain widest possible distribution and sales of its 
consumer products through all channels of distribution in which merchandise 
of this type reaches consumers. 

2) Although we would prefer to attain the aim primarily through sales by Company 
salesmen to wholesale distributors, because of market conditions and trade 
practices, there are certain classes of trade to whom we~ sell direct: 

a) Auto Supply Chains 
b) Catalog Houses 
c) Club Plans 
d) Department Stores 
e) Direct Premium Users 
f) Direct selling Companies 
g) Drug Chains 
h) Hardware Chains 
i) Jewelry Chains 
j) Mass Merchandisers {incl, Leased Dept. Operators) 
k) Military Stores & Exchanges 
1) Super Market Chains (Direct Buying) 
m) Trading Stamp Companies 
n) Variety Chains (National & Regional) 
0) Cutlery & Other Manufacturers 

3) Wholesale Distributors of all types are to be sold at current Jobbing Prices, 
which are generally 50% and 10% (or better) off Retail List Prices. 

4) The Company's cash terms are 2% - 10, Net 30, to all classes of trade, with 
the following exemptions: 

Advertising Specialty Jobbers - 1% - 10, Net 30 Days 

Direct Premium Users - Net 30 Days 
Cutlery Manufacturers - It " " 
Other Manufacturers - ., .. " 
Accommodation Accounts - •• " ,: 

5) All Shipments are FOB our factories. 

Full Freight will be allowed on all Household Cutlery and/or Gadgets in 
15.0 lb, minimum shipments to all wholesale/retail classes of trade. 

For wholesale customers who buy both Cutlery (and/or Gadgets) .!!12. stainless 
tableware, Full Freight will be allowed on Tableware also in 150 lb. minimum 
shipments (alone or combined with Cutlery and/or Gadgets), The factory 
should be advised as to those customers who qualify for FFA shipments of 
~tainless Tableware on this basis. 

Full Freir,ht will also be allowed on all lines to certain classes of trade, 
as noted below. 
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6) Our pricing and freight policies on sales to certain retail channels of trade 
are as follows: 

(NEW) A. Department Stores 

To be sold at retail less 50% with an Advertising Allowance 
of 10%, which must be accrued. Claims for such Advertising 
Allowance must be accompanied by tear sheets of ads, or other 
proof of perfQl"Tllance. Full Freight Allowed on 150 lb. minimum 
shipments (Terms: 2% - 10, Net 30 Days), 

B, Variety Chains 

To be sold on basis of Chain Store (V) Price Lists, which are 
generally 50% off retail, with 8% Warehouse Allowance, 2% 
Advertising Allowance available (by Credit Memo) upon claim 
accompanied by proof of performance. Full Frei~ht Allowed on 
150 lh. minimum s1'f..pments. (Terms: 2% - 10, Net 30 Days). 

c. Drug Chains 

To be sold on same basis as '8riety Chains. 

D. Mass Merchandisers 

To be sold on basis of Chain Store (V) Price Lists, with 
additional 8% allowance on warehouse or distribution orders. 
Full Freight Allowed on 150 lb. minimum shipments. 
(Tenns: 2% - 10, Net 30 Days), 

E. Super Market Chains (Direct Buving) 

To be sold on basis of regular distributor pricing ("J" Price 
Lists), in Standard Factory Packs. 

F. Auto Supply. Hardware. and Jewelry Ghains 

To be sold on same basis as (E) above. 

7) Our normal pricing policy (except for Department Stores and Drug and Variety 
Chains) on all lines precludes additional discounts for cooperative ~dvertising 
and/or catalog allowances. However, in some cases we do recognize extenuating 
circumstances which make exceptions to this policy worthwhile. When salesmen 
believe that special consideration is warranted, they should contact the 
Sales Manager with full particulars. 

8) No Advertising Allowance will be paid unless the Imperial name or logo appears 
in the ad or catalog, along with the line logo where applicable (e.g. - 
DIAMOND EDGE). Proof of ad or catalog must accompany request for payment of 
any advertising allowance. 

9) No merchandise is to be returned to our factories without prior written 
authorization from New York. When we are not at fault in any way, such returns 
if authorized, are to be shipped at customer's ex~ense for freight. In 
addition, there will be a 10% charge deducted from the Credit Memo for 
inspection, handling and restocking. 
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10) No orders for $50.00 or less will be accepted. Exceptions to this policy 
are: 

a) Advertising Specialty Orders for 
imprinted knives. 

b) Drop Shipments to Variety and Discount 
Stores when merchandise is priced at 
50% off list, 

c) Those premium programs where merchandise 
is priced high enough to cover individual 
or small shipments. 

d) Sample Orders. 



SCltRADE WALDEN CUTLERY CORPORATION 
SALES POLICY 

(EFFECTIVE 1/1£73) 

1) It is Schrade Walden's aim to gain widest possible distribution and sales 
of its products through all channels of distribution in which merchandise 
of this type reaches consumers. 

2) Although we would prefer to attain that aim prima~ily through sales by 
Company salesmen to wholesale distributors. because of market conditions 
and trade practices, there are certain classes of trade to whom we~ sell 
direct: 

a) Auto Supply Chains 
b) Drug Chains 
c) Hardware Chains 
d) Jewelry Chains 
e) Variety Chains 

f) Hail Order Catalog Houses 
g) Direct Premium Users 
h) Direct Selling Companies 
i) Tra~ing Stamp Companies 

3) Pricing Policy (incl. FOB Term§.1 

A. ~esale Distributors (of all types) are to be sold as follows: 

a) Warehouse ShipmentR (Minimum 12 doz. - in Standard Factory Packs) 
@ "J" Prices (50% & 2.'.i% off Retail) FOB - Ellenville. N.Y. 

b) Drop Shipment~ (to Dealers - i~ Standard Factory Packs) 
@ "V" Prices (50% & 10% off ~etail) FOB - Ellenville, N.Y. 
O,Iinimum ~ - $50.00@ Invoice Cost). 

c) Drop Shipment'3 (to Dealers - in foss than Standard Factory Packs) 
@ 50% off Retail FOB - Ellenville, N.Y. 
(Minimuza .Qrder - $25.00@ Imoice Cost). 

B. Auto Supply & Hardware Chains are to rye sold on the same ba,is as 
Wholesale Distributors. as set forte. in 3A above. 

c. Drug, Jewelry & Vari~t.v Chains are to be sold as follows: 

a) Drop Shipments (to retail stores - in Standard Factory Packs) 
@ "V" prices (50% & 10% oH Retail) FOB - Ellenv:l.lle, N.Y. 
(Minimum Orde!_ - $50.00 e l:1voice Cost). 

b) Drop Shipments (to 'retail stores - in ~ !!!!!l Stand:1rd Factory Packs 
@ 50% off Retail FOB - Ellenvllle, N.Y. 
(Minimum~ - $25.0C@ Invoice Cost). 

c) Warehouse Shipments (Minimum 12 Dozen - in Standard Factory Packs) 
@ "V'' prices (50% & 10% off Retail) FOB - Ellenville, N. Y. 
Less 8% Warehouse Disccant. 

U. Mail Order tatalog Ho~~ are to be sold: 
@ "V" prices (50% & 10% off Retail) FOB - Ellenville, N.Y. 
Less 8% Advertising Allo:·~:1nc~ on orders for Minimum of 
12 Dozen Knives - in Standard Factory Packs. 
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E. Premium Trade (Jobbers, Direct Users, Direct Sellers & Trading Stamp 
Co's.) to be sold: 

@ 50% & 10% off Retail FOB - Ellenville, N.Y. 

F. Nass Merchandising Chains (incl. Leased Depts.) 
This distribution channel can best be served by wholesale 
distributors who warehouse S-W goods. If it is necessary 
to sell any s~ accounts direct, they "ire to be sold on 
the same basis as Drug, Jewelry & Variety Chains, as set 
forth in SC above. 

4) Cash Terms 
Schrade Walden's cash terms are - 2% - 10, Net 30 Days - to!.!! 
classes of trade except as listed below. 

Advertising Specialty Jobbers 
Direct Premium Users 
Cutlery & Other Manufacturers 

1% - 10, Net 30 Days 
- Net 30 Days 
- Net 30 Days 

S) Advertising Allowances 
a) Our considerable expenditures for National Advertising (both 

Consumer & Trade), and our normal pricing policies (as above) 
preclude additional discounts for cooperative advertising and/or 
catalog allowances. When any salesman believes that special 
consideration is warranted, he should contact Mr. Henry Baer 
for full particulars. 

6) Returns 
a) The factory will accept the return for replacement of any knives 

that show defective workmanship or defective material, but we 
cannot and will not replace worn out or rusty or abused knives. 



CURRENT IBM CUSTOMER CATEGORIES 

CATEGORY 
NO. DESCRIPTION 

01 
02 
03 
04 
05 
06 

Hardware Jobbers & Chains (incl. Elec, Supply Jobbers) 
Houseware Jobbers 
Rack & Grocery Jobbers & Super Market Chains (Regular) 
Tobacco & Candy Jobbers 
Drug Jobbers & Chains 
11Miscellandous" Jobbers (includes Variety, Notion, Sundry, 

Toy, Carnival, Drygoods, and 
Souvenier Jobbers) 

08 
11 
13 
14 
16 
17 
18 
20 
21 
23 
24 
25 
26 
27 
29 
30 
37 
39 
40 

Sporting Goods Jobbers 
Cutlery Jobbers 
Mail Order Catalog Houses & Club Plans 
Restaurant Mupply Jobbers 
Premium Jobbers & Incentive Houses 
Advertising Specialty Jobbers 
Variety Chains 
Auto Supply Jobbers & Chains 
Discount Chains & Leased Dept. Operations 
Jewelry Jobbers & Chains 
Misc. Chains & Retail 
Trading Stamp Companies 
Tea & Coffee Route Cos. 
Direct Sellers (Door-to-Door) 
Department Stores 
Premium Users 
Other Manufacturers (incl. Cutlery Mfgs.) 
Florest Supply Jobbers 
Miscellaneous & "Accommodation" Accounts 

Please Note: 

When sending in an order a new customer, please indicate the proper trade 
category so Providence may process the order without delay. 



WHERE DO I GO FOR HFAT? - DIRECTION BY TP.ADE CHANNEL 

We recognize that some of you at times have been confused as to whom you should 
write or call about a particular problem. I don't say that the following policy 
is the whole answer but I am sure we can agree that it will eliminate some 
unnecessary duplication and expense. 

Your Monthly Customer Year-To-Date Report, as you know, classifies accounts by 
trade channel. Our interest centers on those where we are either most effective 
or those that represent attractive potential sales possibilities. 

For your guidance, please get in touch with New York Personnel as follows: 

DEMPSEY 

01 - Hardware Jobbers & Chains 
08 - Sporting Goods Jobbers & Chains 
11 - Cutlery Jobbers 
20 - Auto Supply Jobbers & Chains 

02 - Housewares Jobbers 
21 - Discount Chains 
29 - Department Stores 

ARNOLD JENKINS 

03 - Rack & Grocery Jobbers 
04 - Tobacco & Candy Jobbers 
05 - Drug Jobbers & Chains 
12 - Military 

06 - Variety Notion & Sundries Jobbers 
18 - Variety Chains 

LORENZEN 

CRAUN CY 
13 - Mail Order Catalogs 
17 - Advertising Specialties 

16 - Premium Jobbers 
25 - Trading Stamp Companies 
27 - Direct Sellers 
30 - Premium Users 

SCHARADE 

Please direct all inquiries directly 
to M.r. Henry Baer 



REPORTING FORMS 

None of us like any more paper work than we have to put up with - we ·all want 
to devote the maximum time available to selling. Let's face it - that's where 
the money is. But, let's also recognize that all successful companies require a 
certain amount of paper work. Imperial requires a minirnurn,believe it or not. 
I won't belabor the point with some of my horror stories on J.C. Penny paper 
work - and they're doing all right. After all, we roust communicate and the 
telenhone, except in emergencies, is too expensive. 

Certainly there is no sense in requiring reporting forms if they're not going 
to be used at the Home Office. I can assure you the reports we request are 
sought after frequently - not only by those in Sales but equally as often by 
our top brass. As you can imagine, it's embarrassing when one of our top men 
asks for so-and-so's itinerary because he must reach him immediately - the only 
trouble is that the report never came in. It's also a lot of fun when an urgent 
request is made for a man's Call Report only to get the answer that this parti 
cular man has decided he's not going to bother to mail it in - for some strange 
reason these incidents have registered. 

Believe me, I have all the paper work I want but I am asking for more now. I 
am asking that if you have been guilty of net mailing in your Weekly Call P.eport 
and Itinerary every Friday night so it's in New York on ~onday morning, please 
do so in the future. It should be quite obvious that it is only in this way 
that we can k~ow where you are going and what you are doing. Your compliance 
will be appLeciated. 

And one further word for salaried men: Expense Reports are weekly reports and 
I want them on Monday morning. When they don't come in on time not only can you 
run short cf money but it distorts the records - and I've heard you complain 
about that. 

NEW YORK'S ROLE IN THE F'IELD 

Most of you have had company in the fi2ld from one of us in the New York office 
at one time or another - hopefully, we will be able to increase our personal 
contact with you and your key accounts. Although we feel sales will he accelerated 
by becoming more specific by trade channel, by account, and by product category, 
it is essential - particularly as our emphasis increases more and more on key 
accounts about which you will hear more later - that you recognize that when any 
of us make a trip that our interest encompasses all key accounts regardless of 
trade channel although our emphasis remains our specialty. 

Our role in the field is not to try to do your selling for you, any more than you 
would want us to try it even if 1,1e could do it, but rather to supplement your 
efforts. But don't waste our time and money on the accounts you've got wrapped 
up or that offer no attractive potential unless you w;,,nt to use us for public 
relations purposes. Give us the tough ones, the challenges, where to date you 
have had problems and just maybe with two in on the act a program can be tailor 
made to get this account on your IBM Report in an important manner. 



1973 LARGE USER - VIP PROGRAM 

Imperial9s 1973 Large User - VIP Plan will be vastly improved this year with the 
new Grand Opener and the kbrksavers added to the list of products that earn both a 
Large User Discount and also VIP Rebate. Shipments of Funware and additions to the 
Imperial Pocket Knife line will, of course, be included in the gross shipping amount 
on which VIP Rebate is earned. 

The main purpose of this 
Veri-Sharp Cutlery line. 
regardless of "Ekcorama" 
better deal. 

program is still to produce increased sales of our 11200" 
In 1972 our program was extremely effective in this respect 

or other competitive offers. Pure and simply we have a 

We must emphasize, however, that when we refer to purchase of the "200" Veri-Sharp 
Cutlery line we mean the line or at least a reasonable portion thereof. We are not 
talking about selling a set or an item from open stock because this builds nothing 
and is only an excuse to earn extra discount on other portions of our line or more 
discount than they should be entitled to on the Veri-Sharp itself. 

You should also bear in mind that although we set a minimum total of $10,000 in 
shipments to qualify this program is really aimed at those customers who can achieve 
$25,000, $50,000 or more. 

We are going to review with each of you in our individual meetings your current 
list of Large User - VIP Accounts and we will amend this list if necessary. 

With substantial reductions in factory standard packs you will have another plus 
for 1973. These costly changes will only pay off if we get substantially increased 
volume. 

The above, in combination with new products, is still the vehicle to sell major 
users in any area of distribution you have not reached. With the right merchandise, 
the right packing, and a program that produces the right "profit" we have given you 
a lot on which we request very little. It is up to you to get this across to the 
prospects in this area. 

Details on VIP Rebate requirements and Large User Pricing are on the next two pages. 



IMPERIAL'S 1973 LARGE USER VIP PROGRAM 

The following are th~ details relative to pricing and Volume Incentive Rebate now in 
effect. This applies to shipments during the calendar year beginning January 1st and 
terminating December 31st 1973. 

First the details regarding pricing: 

A. Veri-Sharp Cutlery: 

All sets and the #224 Paring Knife are retail less 50% and 10% and 5%. 
All other Veri-Sharp cpen stock is retail less 50% and 10% and 7%. 

s. All ether items on our Kitchen Cutlery Price List (KK-173J), except Granny, 
r.~e retail less 50% and 10% and 5%. 

C. A.ll Gra~ny items are retail le~s 50% and 10%. 

D. 0..1r Volu.'Il£ I::.;cen.tive. Rebate Includes all items on the attached Cutlery Price 
List, in-cb.din.g Granny. 

All Cutlery must be purchased :i.n factory standrird pack3 as shown on our price list. 

Details with :=egal:'d tc. Velum<:? Incentive Rebate are as follows: 

A. To qualify you must b~y at leas!: $10,000 total from Imperial-Providence in 
a~l lines. This :l.r:cludes e..11 Kitchen Cutlery sa referred to above, all 
Stainless Ta.~,lcware Lnc'Lud t.ng ::?u:.,t,8.re and all :r.mperial Pocket & Hunting 
Knives. ;J;;secl on t.>tal sh:S.p~ents from Imperfa.1-Providence you will earn 
rebate on ship:.:iP-nts l!!.3.de 1 Janu2ry through December 31st 1973 on shipments 
of Ver:i.-Sharp Cut Lery , a LL Diamond Edge Cutlery, all Kitchen Companion 
Gadgets, e.11 W01:ksavers, the C:-and Opener and ::;!:"anny Cutlery as follows: 

1. From :n.0,000 to $19,9)9 - 1% rebate 

2. Fro~ $20,000 to $29,9;) - 2% rebate 

., From $30,000 to $39,999 - 3% rebate _,. 
'~. From $50,GOO and over - 5% rebate 

Rebates are paid in tbc forn of a credit memo to be issued in January of the following 
year. 



LARGE USER PRICE LIST 

IMPERIAL KITCHEN CUTLERY 

RETAIL RETAIL RETAIL 
RETAIL PRICE POINT -50%-10% -50%-10%-5% -50%-10%-7% 

.39 .175 .155 Veri-Sharp Cutlery Only 

.49 .22 .21 Except 11224 and Sets 

.59 .265 .25 

.69 .31 .295 

.79 .355 .335 

.89 .40 .38 .37 

.98 .44 .42 
1.00 .45 .43 
1.19 .535 .508 .498 
1.25 .56 .53 
1.29 .58 .55 
1.39 .625 .59 .582 
1.49 .67 .64 .62 
1.50 .675 .64 
1.69 .755 • 72 
1.95 .88 .84 
2.00 .90 .855 
2,50 1.12 1.06 
3,00 1.35 1.29 
3.50 1.575 1.495 
3.95 1. 78 1.69 
4.00 1.80 1. 71 
4.50 2.02 1.92 
4.95 2.22 2.11 
5.00 2.25 2.14 
6.95 3.13 2.98 
7.95 3.58 3.40 
8.95 4.03 3.83 
9.95 4.48 4.24 

10.95 4.93 4.69 
12,95 5.83 5.54 
14.95 6. 72 6.38 
16.95 7 .63 7.25 
19,95 8.98 8.53 



KEY ACCOUNTS BY TRADE CATEGORY (details in your folder) 

I'm sure you old-timers know all the most important accounts in your territory - 
whether you do business with them or whether you don't - and regardless of trade 
channel. However, we have quite a few new men and no doubt there will be more i~ 
the future as Imperial accelerates its efforts to generate maximUII' sales from all 
the territories on a viable cost basis - who don't know who they are. 

It's an old tune and most of you heard it many times but it's none the less true, 
as a general rule of thumb, 80% of your volume comes, or should come, from 20% of 
your accounts. Check your IBM's - in some cases an even greater percentage will· 
come from even fewer accounts. This obviously means that if your income is goin& 
to keep ahead of the continuing inflation of the 1970's yu must, more now than 
ever, redouble your efforts to either open up or increase your sales to these 
accounts. 

In your individual conference folders you will find the key accounts in your ter 
ritory listed by trade channel. Check them against your IBM. Develop your plan 
and then go get the business. Devote your time and your energies to where the 
fish are biting and if you need help run up the flag. We'll do our best to help 
if we can. 

And let me add this thought, which though not new, is of·vital importance if you 
are to bring your key accounts up to potential: 

GUARD AGAINST OUT OF STOCK 

A recent survey has concluded the following two startling facts: 

1. Modern sophisticated manufacturers keep "outs" to a maximum of 3i with 
their key accounts. 

2. The average manufacturers, even with their best accounts, allow "outs" 
as high as 25%. 

To my knowledge, we have allowed 25% but have never approached 3%. 

So, here is a great opportunity for you to increase your key account volume other 
than by the obvious way of braodening existing lines and adding new ones. 

Out of stock means lost business you can~ get back - So make it your bualness 
to make sure your key accounts are in·stock at all times - It will make a big 
difference in your sales and compensation. 



WHAT'S NEW 

THE GRAND OPENER 

For years you, yo~r customers and your customers' customers have been asking, "Why 
doesn't Imperial make an opener?". We simply were waiting to develop the right opener, 

Now here it is and what more appropriate name could we have selected than "The Grand 
Opener". 

This item is simple to operate, there are no gears or levers. You do not have to 
be an engineer to understand it. It cannot rust and features a baked enamel coating 
in three colors - red, white and blue. These colors are not only attractive, but 
make "The Grand Opener" easy to find. This item can be hung on the wall making it 
readily accessible for use. Other openers are hard to operate, ours is not. Ours 
can reseal, others cannot. 95% of all canned, bottled, or jar packed items in the 
home can be opened. No other opener can be used on so many different sized tops. -It 
even works on a bottle of nail polish. 

Many other less versatile openers are very expensive - at a $1.29 retail ours is a 
real bargain. 

And we have not stopped here. We have a new concept in display that will enable 
retailers to display this not in one, but several locations in the store at the same 
time. The opener is packed one dozen (assorted in each of the three colors) in a 
beautiful individual package, one dozen to a display shipper. They can be displayed 
in the beverage section, Health & Beauty Aids Department, candy section, with canned 
goods and even at the check-out all at one time. (There are other obvious locations.) 
There is not a retail store that cannot carry this item and display it in several 
places. The more stores, the more locations> the greater your sales. 

Other details are: 

Retail - $1.29 each - Jobber Cost 58¢ each (earns 5% "Large User" discount also) 

Pack - one dozen as above to a display shipper - 6 display shippers to a master 
carton. 

Weight - per master carton / 1 ti,;, 
Availability - Ngw., 'cf" 

Here is an item of fantastic appeal that will "open" many doors for you. 

Another Imperial innovation. 

[ 0 "{o p~- 



WHAT'S NEW 

THE WORK.SAVERS 

Here is a line that is new in design, new in merchandising, and with an impulse sales 
producer never before available in this category of ware. 

Just look at these features: 

* On each card we include a new individual plastic wall holder FREE. Our new 
cutlery now becomes part of the kitchen decor as items can be hung on the wall 
individually or in any group of items desired. Additionally, the hook is de 
signed with a aafety tip to prevent the knife vibrating or falling off. 

* A new handle in an updated design in~. the sophisticated go with everything 

~ w~ color. 

* The handle is manufactured fron a new P.olypropylen.e material having a higher 
heat resistance than used before. We are also using a new stainless steel 
ferrule. 

* Additionally, the shape of the handle provides for a secure grip when the item 
is in use. It will not slip out of your hand. 

* What more appropriate appearance could have been selected than that of a chef's 
hat for this new line of ten Worksaver cutlery numbers. 

In the past it has been customary for all cutlery and gadgets in a kitchen to be store4 
in a drawer. Just think of the time wasted while looking for your favorite Parer, 
Peeler, or Utility Knife. We have solved this problem. As we indicated above, the 
hole in the handle has a definite function. 

Most important, however, the safety hook will generate a completely different consumer 
response in the "high impulse" purchase world we live in today. No one else has this - 
this is another Imperial first in an area where we have been extremely innovative over. 
the years. Regardless'of what other cutlery or gadgets are carried, these are not the 
same but a positive new addition. 

To help sell more Worksavers a 5-Prong Pegboard Organizer Rack (KG-5) is available with 
"Your Choice" of any 5 items. The header of the organizer clearly pictures the function 
of the safety hook and therefore we are sure the o~ganizer is going to be particularly 
effective. 

ITEM DESCRIPTION 

l'n-. 1~ ~ if 

RETAIL JOBBER COST 

• 59 ea. .265 ea • 
.59 " .265 " 
.69 rt .31 II 

.69 " .31 II 

.59 ti .265 II 

.89 11 .40 " 

.89 " .40 " 

.89 II .40 II 

.79 " .355 " 

.69 II .31 ti 

~&1li 
The ten Worksaver items are: 

K-198 
K-199 
K-200 
K-201 
K-202 
K-203 
K-204 
K-205 
K-206 
K-207 

Wide Heel Parer 
Parer 
Curved Fruit Knife 
Fruit & Vegetable Slicer 
Tall Jar Fork 
Peeler 
Breakfast Knife 
Hostess Knife 
Spread 'N Cut 
Steak Knife 



2. 

To generate maximum distribution all items will be packed one half dozen to a shelf 
box, twelve dozen to a master carton. 

This packing is unheard of in this price range, but it makes this line acces&ible to 
~IlY retailer. 

Details on weights are pe~ Price List I<K-173J. 

All Worksavers will earn a 5% ''Large User" discount. 
/" /) 

Availability is - Stock Shipments !4e!eh 1st. t'2-{.._. 
You will receive your samples NOW. 

We expect this to be the most readily received line of neu cutlery,~ have ever had. 



WHAT'S NEW 

IMPERIAL POCKET & HUNTING KNIVES 

DE-100 - DIAMOND EDGE DELUXE POCKET & HUNTING KNIFE CASE ASSORTMENT 
(Replaces HOD-4A) 

QUANTITY NUMBER 

3 ea. 
3 ea. 
3 ea. 
3 ea. 
3 ea. 
3 ea. 
3 ea. 
3 ea. 

*3 ea. 
*3 ea. 

30 Knives 

*New Item 
,,........ 

322-DE 
352-DE 
353-DE 
362-DE 
363-DE 
382-DE 
383-DE 
392-DE 
309-DE 
310-DE 

DESCRIPTION 
TOTAL JOBBER COST 
RETAIL EACH 

@8.00 ea. $ 24.00 $3.42 
@5.00 ea. 15.00 2.14 
@6.00 ea. 18.00 2.57 
@4.00 ea. 12.00 1. 71 
@4.50 ea. 13.50 1.92 
@4.50 ea. 13.50 1.92 
@5.00 ea. 15.00 2.14 
@5.50 ea. 16.50 2.35 
@6.95 ea. 20.85 2.97 
@6.95 ea. 20.85 2.97 

2 Bladed Folding Hunter 5-1/4" 
Large 2 Blade Jackknife 4" 
Large 3 Blade Premium Stock 4" 
Small 2 Blade Jackknife 2-7 /8" 
Small 3 Blade Serpentine 2-7/8" 
Medium 2 Blade Jackknife 3-1/4" 
Medium 3 Blade Serpentine 3-1/411 

2 Blade Dogleg Jackknife 3-7/8" 
Large Hunting Knife W/Sheath 8-7/8" 
Medium Hunting Knife W/Sheath 8-7/8" 

TOTAL •••••• $169.20 

Jobber Cost $72.33 (50/10/5% off list) 

THE DIAMOND EDGE DELUXE POCKET & HUNTING KNIFE STORY 

Tite MOD-4A has graduated. Now we've made it easy for you to present and sell our 
Diamond Edge Deluxe line of Pocket & Hunting Knives, 

Here is a luxurious new counter display where each pattern is dramatically displayed 
against a flocked background with all blades showing. 

We have added two new Hunting Knives to this line to further enhance its presentation. 
Both of the new hunters have a staglon handle and a genuine saddle leather sheath plus 
the famous Diamond Edge money back guarantee. 

This line should have special appeal to the Hardware & Sporting Goods Trade where 
quality at a price is a factor. 

Every one of your accounts who purchased the MOD-4A should be a definite sale for this 
beautiful replacement assortment. 

Every one of your accounts who purchased the Hammer Brand Assortment is a definite hot 
prospect for the Diamond Edge Deluxe Assortment. 

This is also a natural assortment for those accounts who want a quality line and can't 
handle the Schrade line. 

We'll be ready to ship the first of the year. Line up your most important customers 
-~ now. 

See your Imperial Pocket & Hunting Rnife Promotion Schedule for the exciting program 
we have to insure the sale success of our DE-100 Assortment. 
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PRO-GUIDE HUNTING KNIFE W/SHEATH 

NUMBER DESCRIPTION 
RETAIL 
EACH 

JOBBER 
COST 

ttINIMUM 
ORDER 

PG-1 
PG-3 
PG-lSK 

Individual Knife W/Sheath in Box 
3-Pc. Assortment W/Counter Display 
Salesmen's Sample Kit 

$10.00 $ 4.28 12 ea. 
30.00 12.83 6 Aeste. 

1 Free with each 3 Assortments of 
PG-3 up to minimum. number of salesmen 

If you th~nk the Wildcat Skinner was hot wait till you start selling our new Pro-Guide 
Hunting Knife. A new and exciting design that will put every outdoorsman on cloud nine. 

Non-slip finger grip rosewood handle with triple oversize nickel silver riveting. 

The blade tang features a finger groove and serrated spine for precision "close in" 
cutting. Special alloy super stainless steel blade hand honed for extra sharpness and 
extra heavy gauge for rugged outdoor chorea. 

A deluxe leather sheath with each knife. 

List at $10.00. the same as the Wildcat Skinner. with the same discount of 50/10/5% and 
with the same program we had with the Wildcat Skinner. 

This has to be a winner. 

Available for January delivery and will be featured at the Sporting Goods Show in 
Houston in February. 

Sell it now. 

HB-101 HAMMER BRAND 12-PC. SHEATH KNIFE ASSORTI1ENT WITH VACUUM FORMED COUNTER DISPLAY 

See Imperial Pocket & Hunting Knife Promotions for complete details. 

MOD-I NBS 

This is your MOD Display Panel with no back-up stock. 
Knife Promotion Schedule for complete details. 

'y~ °1 .i: 
See Imperial Pocket & Hunting 



CASUALWARE 1973 

We are devoting some time to Casualware during the introduction of new products 
because of its importance to the growth of the Company and the growth of your 
income. It is as new and exciting today as the day we first showed it to you. 

Last month at the Premium Show in Chicago, it was by far the most interesting 
item in our booth. In the last few Dealer Shows in which Casualware was shown, 
it accounted for more housewares dollars than anything else. You all have seen 
the October issue of House & Garden so you know that Corning thinks it is good 
enough to complement Centura, their most expensive line. 

In a few moments we'll tell you about the 1973 Program and why we expect that 
Casualware will again account for more dollar sales and more dollar profits 
than any other tableware item we make. Let's first review where we have been 
with Casualware ••••• Just about one year ago we told you about Casualware. 
During the meetings we made a lot of statements about the product and a lot of 
promises to you about what you could and would do with the product. 

We said that infrequently in our lifetime do we have the opportunity to 
introduce a new product so timely and so unique that the selling of it is easy. 
That statement stands the test of time. We did and do find it easy to sell - 
but we also found out something else. Once we got it sold, the sale just began. 
To make Casualware the success it should be, we found out that the best jobber 
salesman needed help in selling his major accounts. We found out that even 
with large advertising dollars available for your local markets, it was not 
easy to get them spent. But we also found out that the areas that did spend 
those dollars, the merchandise moved well at retail. Your #1 job in 1973 - 
spend all the dollars you accrue in the territory to promote the sale of 
Casualware! 

/ We selected only authorized Corning distributors as our distributors of Casualware. 
There were some who questioned our ability to make that decision stick, and 
there were some who felt that such limited distribution would restrict the 
total sales of Casualware since it was made available to only 250 jobbers out 
of the thousands we sell. One year later, there can be no question that we 
"made it stick", and that better than 85% of the authorized distributors have 
bought, and rebought, Casualware. Our #2 job therefore in 1973 - try and sell 
all authorized distributors our program and to sell them at least one additional 
product! 

Casualware was created because research developed three pertinent points - 

1. Consumers like and want to live casually. 

2. Consumers are displaying more sophistication in their lifestyle. 

3. The young consumer wants items that are functional and yet have 
a high degree of aesthetics in color. 

These points are just as valid today, but having watched consumers in stores, at 
trade shows and dealer shows, there is a fourth point to be made - 

4. Even older consumers wa~t functional items, well designed and 
colorful and are prepared to discard perfectly good traditional 
products when they find the right new product - like Casualware. 
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'file last major point that we made last year was that we had no competition. A 
year ago Imperial alone was wise enough to cash in on the trend toward informal 
colorful tabletop fashions. That is the only statement we made that is no longer 
valid. We have competition today and when you examine that competition, you 
must believe as I do that it will do as much as anything we could have done 
to increase the salability of Casualware. We now have help in popularizing the 
concept of informality and color for tableware. You all know that when we first 
introduced a 20-piece set at $19.95, we were not accused of selling low price 
tableware. Examining the competition you can certainly see that we have the 
best value available. Casualware is proof positive that given the volume, 
American manufacturing knowhow can still compete with imports. 

During the meeting you will have an opportunity to see and examine your compe 
tition. You will see that Casualware is: 

a. The best quality, finish and design. 

b. The heaviest. 

c. The only line merchandised with the biggest selling line of dinnerware. 

d. The only line with a 2-year replacement guarantee. 

So much for consumer benefits in relation to competition. 

From the jobber standpoint, all of the above are equally important plus the fact 
that Casualware represents a jobber's best profit potential because: 

a. Limited distribution allows a stocking jobber to have a plus over his 
local competition. 

b. Price maintained to insure a fair profit on his sale. 

c. Merchandised with Corelle makes it easy to sell. 

d. New serving sets and steak sets gives him breadth of selection and price 
points. 

e. Open stock is now available. 

f. Generous advertising allowances help him promote the goods he buys. 

g. Off price promotions at full profit make them exciting in the local market. 

h. The new open stock display is designed to enhance the dealer store and 
helps him sell Corelle and Casualware. 

So much for last year. 

Why then do we expect to sell more Casualware in 1973 than in the hot new introducto~y 
year? 
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Hindsight can make a genius out of almost anyone. As a result of last year's 
efforts, we must admit that if we knew then what we know now our introductory 
plan would have been different. When we introduced Casualware, we sold on the 
basis of the success of Corelle. We only had one set retailing at $19.95 for 
20 pieces, choosing to ignore the fact that there was no range of price points 
or items to merchandise. We chose to ignore that at $1.00 each many people 
would feel that $50.00 for 50 pieces was expensive. In essence we said, you 
have Corelle, now how about your tableware? We knew that many people would 
not throw away their Encanto, Startime or Chateau to buy Casualware to go with 
their Corelle but we felt that enough would, to rush the introduction. Enough 
people did just that, to make Casualware our most profitable tableware product. 

Once we were established, we then offered $4.95 serving sets and $7.95 steak 
sets timed to the introduction of Corelle's new serving bowl. These sets 
filled the missing price gaps and allowed the consumer who had made a $20.00 
or $40.00 investment in Corelle to buy some Casualware to coordinate her 
table, and we felt at a later date satisfied customers would buy the balance 
of their needs. We found that at $19.95 Casualware sold, but not as fast as 
we had hoped. In other words, we started at the top and worked down. We could 
have made it a little easier by starting off with a lower ticket and working 
up. Now we have both - sets to retail at $19.95 and serving and steak sets 
that are more popular priced. 

We expect to sell more Casualware in 1973 than ever before because: 

1. The concept is not as new and revolutionary as it was last year, and 
most distributors know that the goods do sell. 

2. The advent of competition confirms that Casualware is still the outstanding 
product value of its type available, 

3. The investment is not at the same time for r:irs. Consumer. She already 
has paid for her Corelle. Remember your market is not just the prospective 
Corelle customer but the owners of over 30 million pieces of Corelle. 

4. Those owners of Corelle can now buy lower priced units should they so 
choose (serving sets, steak sets or open stock as she likes). 

5. Casualware has been exposed via newspaper and magazine ads consistently 
throughout the year with major advertising in color in the late Fall, 
mentally preparing the consumer for her purchase. 

6. To keep the promotional tempo going, two bargains are available this 
Spring - a $3.95 Special on the serving set and a $6.66 Special on the 
steak sets. That is what you call making an offer so good nobody can 
refuse. 

7. Casualware open stock available, allowing the consumer to buy what she 
wants, when she wants it and add to it gradually. 

All of the above, plus competition has convinced us, and I trust you, that 1972 
will again give us the lion's share of colorful tableware volume. 

We said a year ago that Casualware represents the opportunity of a lifetime for 
Imperial to capture a dominent position in the eatingware industry of America. 
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We still believe that. 

In 1972 we said we expected to sell 500,000 sets. We didn't make that goal but 
with your help, we are planning to make it in 173. 



Mira-Clad Colored Handles CW73-J 

STAINLESS TABLEWARE 

@Imperial CASUALWA.RE 

with 

STAINLESS TABLEWARf 

PRICE LIST 

SETS - in shrink-wrapped gift packages 

20'.'".rc. Sets (service for 4) 

200 Arctic White 
201 Spring Green 
202 Alpine Blue 
204 Autumn Gold 

Retail - $19.95 per set 
Cost - 8.50 " " 

',. 

Shelf Pack - 2 sets of a color 

Case Pack/Weight - 8 sets of a color/19.0 lbs. 

4-Pc. Serving Sets 

240 Arctic White 
241.Spring Green 
242 Alpine blue 
244 Autumn Gold 

Retail - $4.95 per set 
Cost - 2.12 " " 

Shelf Pack - 3 sets of a color (shrink-wrapped) 

Case Pack/Weight - 12 sets of a c.olor/7.5 lbs • 

. 4-Pc. Steak Knife Sets 

260 Arctic White 
261 Spring Green 
262 Alpine Blue 
264 Autumn Gold 

Retail - $7.95 per set 
Cost - 3.40 11 

" 

Shelf Pack - 3 sets of a color (shrink-wrapped) 

Case Pack/Weight - 12 sets of a color/8.5 lbs. 

ADVERTISING ALLOWANCES 

The following advertising allowance accruals will be paid upon 
submission of tear sheet (s) and invoice (s) if retail prices 
shown above are maintained and both IMPERIAL and CASUALWARE 
logos are shown: 

Tabl~ware Sets - 50,¢ par : set purchased 
Serving Sets - 5% of cost of sets purchased 

Steak Knife Sets - 5% of cost of sets purchased 

(see reverse side· for open stock information) 

1mper1a1 Knife company, Inc. orf!CE, 1116 sRoAowAY, NEw ras« N.r 10019JrAcroRY,PRov10ENCE, R.1. 02903 



OPEN STOCK - bulk packed one dozen to a shelf box 

D ipti Handle Col Iumb 
Retail Coat 
Each Each C Pack[Weigh 

! t ' 
Arctic White j K7-0 i I ! I I i Spring Green I K7-l I I $ .53 

i knife, table Alpine Blue K7-2 I $1.25 I 8. 3 lbs. 
Autumn Gold K7-4 I I 

• 

Arctic White K75-0 I., .. I I 

knife, steak Spring Green K75-l 2.00 .855 8.0 Lbs , 
Alpine Blue K75-2 
Autumn Gold K.75-4 

Arctic White K22-0 
knife, butter Spring Green j K22-l 1. 25 .53 4. 3 lbs. l Alpine Blue I K2~~2 

Autunm Gold K2L,-,4 
t 

Arctic ·white I F2-0 
i 

I fork, dinner Spring Green I F2-l 1.00 • 43 6.0 lbs • 
Alpine Blue F2-2 I 72 Autumn Gold · F2-4 

. I. 

I l 
Arctic vJhite I F4-0 I Spring Green I PIECES 

fork, salad I F4-l ' 1.00 .43 8.0 lbs. .•.... - :. Alpine Blue F4-2 
I I F4-4 

! OF A Autumn Gold I 

Arctic White ! F21-0 I KIND 

fork, serving Spring Green F21-l 1.25 .53 AND 7.3 lbs. 
Alpine Blue F21-2 
Autumn Gold F21-4 

I COLOR 
Arctic White Sl-0 

-; Spring Green I Sl-1 I I spoon, tea .90 

I 
• 385 4.0 lbs • 

Alpine Blue l Sl-2 
Autumn Gold Sl-4 

I I ! 
Arctic White S3-0 
Spring Green I S3-l I : 

1.00 .43 6.5 lbs. spoon, soup 

-1 
I, 

1- 
Alpine Blue S3-2 
Autumn Gold S3.:..4 j 

·I ' '•j. I ~ ' i ivh. . J S20-0 , rct -c - J.te,·- l 
spoon, veg. serv./ Spring Green I S20-l I 

I 

r 

1.25 . 53 7.5 lbs • 
' Alpine Blue I S20-2 
i Autumn Gold j. S20-4 
! I·' I i. 
!· Arctic White I S23-0 I I I I 

spc,on ,- .&t1,~ar, , . I 
Spring Green 823-1 ! 1.25 .53 I 4.5 lbs. 
Alpine Blue I -S23-2 I Autumn Gold S23-4 I 

I 

Open Stock Asst. ,... w/"Place Setting" Counter Display 

, 180 asst. pcs . asst. colors CW-180 I $207.60 $88.75 1 asst./30.0 lbs. 
Terms: 2% 10, Net 30 Days. FOB Providence. R.I. 

Full Freight Allowed on Shipments of 150 lbs. or more in Continental USA 
Prices are subject to change without notice 



FUNWARE 

In 1972 it was Casualware - new, distinctive, and timely. Through its definite 
association with another product we created a concept that resulted in sales to 
about 200 of the most important Housewares' Jobbers in the country. It was truly 
a "door opener" as well as an "eye opener". 

For 1973 we have developed another key product in Funware. In fact, Funwue 
answers the two major complaints about Casualware: 

1. Retail Pricing - Initial outlay was above the reach of many consumers. 

2. Controlled Distribution - A marketing policy with no exceptions. 

A 20-Pc. Set of Funware has a suggested retail of $14.95. Open Stock, which is 
available immediately, features highly competitive prices. Consumers can start 
anywhere they want, when the want, to build their own service on a reasonable 
basis. 

Funware distribution is unrestricted and we do not intend to force people to 
maintain recommended retails. Every account, regardless of trade channel, 
therefore is a potential Funware purchaser. Funware is highly promotable; 
we want it to be promoted - there are no handcuffs, rules, or regulations. 

Funware is significant in other ways too. 

1. The set package is outstanding. There is nothing like it on the market. 
It is functional. eye catching and the graphics are truly remarkable. It is 
our best performance on packaging to date. Individual card open stock not 
only uses the same outstanding graphics, etc. but it features shrink wrapping - 
a definite plus. 

2. Color continues to be a dominant factor in this fashion conscious setting. 
Our resea"tcb team has scored again. Casualware, of course, was tied to 
Corelle colors but the color applications of Funware are limitless. Its bright, 
compatible colors can be matched, mix-matched, and used with a much greater 
variety of table top basics and accessories. 

3. Our research team also tells us that the contemporary form or shape of 
Funware tested extremely high compared to other designs under consideration. 
It is highly adaptable to the application of color. The result is a product 
that has far broader appeal than most other color products on the market today. 
We also feature a new knife that was specially designed not only to look right 
but to feel right. 

4. We have an introductory offer on both sets and open stock of 5% off to 
the Jobber or Chain. This may be used as a promotional tool either in the 
form of an advertising allowance, a placement allowance, or other sales incen 
tive. Details on application of the introductory offer are covered in detail 
in this manual. 

In summary, it is obvious why we believe Funware will account for a substantial 
percentage of your sales in 1973. Why: 

A. We have a product that has no marketing or pricing limitations. 

B. It has been researched and tested - it is beautifully packaged. 

(Con' t) 
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C. Open Stock is available immediately. 

D. lt takes advantage of current color trends to capture the bulk of the market. 

E. You have an excellent introductory offer. 

Stock shipments can be made starting January 1, 1973 - samples are on the way to 
you. 



FUt-n>JA.llE 
STAINLESS TABLEWARE 

with 
Polymer-Coated Handles 

20-PIECE SETS - service for 4. Gift Packaged 

@Imperial 
STAINLESS TABLEWARE 

PRICE LIST 
FW73-J 

Jan. 1. 1973 

2010 with China Red handles Retail - $14.95 per set 
2011 with Lemon Yellow handles Cost - 6.73 

,, " 
2012 with Lime Green handles 
2013 with Rare Earth (Brow,,.) handles Case Pack/Peight - 6 sets of a color/10.0 lbs. 

OPEN STOCK - bulk packed or 1<ind ividually carded. S~elf pack 12 pcs. 

*Number 
China Red 
Handle Color r..etail Ea. Descri_rtion Cost Ea. Case ?k./Peight 

Sl-10 
Sl-11 
Sl-12 
Sl-13 

teaspoon Lemon Yellow 
Lime Green 
Rare Earth 

$ • 69 $ .31 7 .5 lbs. 

SJ-10 
S3-ll 
S3--12 
S3-13 

soup spoon 
China Red 
Lemon Yellow 
Lime Green 
Rare Farth 

• 79 .355 13.0 lbs • 

72 

S9-10 
S9-ll 
S9-12 
S9··13 

serving spoon 
China Red 
Lemon Yellow 
Lime Green 
Rare Earth 

.99 
PIECES 

.455 16.0 lbs. 

OF A 
F2-10 
F2-ll 
F2-12 
F2-13 

dinner fork 
China Red 
Lemon Yellow 
Lime Green 
Rare Earth 

• 79 
KIND 

.355 9,0 lbs. 
AND 

F4-10 
F4-ll 
F4-12 
F4-13 

salad fork 
China P.ed 
Lemon Yellow 
Lime Green 
Rare Earth 

• 79 
COLOR 

.355 7.5 lbs • 

K7-10 
K7-ll 
K7-12 
K7·-13 

table knife 
China :r..ed 
Lemon Yellow 
Lime Green 
Ra.re Earth 

.99 .455 12.0 lbs. 

*Add suffix trc" for carded open stock. 

OPEN STOCK COUNTER/PEGBOARD DISPLAY ASSTS. - specify 2 colors desired with each asst. 

FW-72 
FW-72C 

$27.22 
$27.22 

1 asst./35.0 lbs. 
1 asst./40.0 lbs. 

72-pc. bulk asst. (2 colors) $60.48 
72-£c, carded asst. (2 colors) $60.48 

Terms: 2% 10, net 30 days. FOB - Providence, 
Full Freight Allowed on shipments of 150 lbs. or more 

R. I. 
in Continental U.S.A. 

Prices are subject to change without notice. 

1moer1a1 Knife comoanv, Inc. 0FF1cr. 111s aRoAowAr. NEw vos« N.r. ,001gJrAcroRr.:PRov10ENcE, R.1. 02ao3 



FUNWARE 

STAINLESS TABLEFARE 

with 

Polymer-Coated Handles 

20-PIECE SETS - service for 4. Gift Packaged. 

@1moer1a1 
STAINLESS TABLEWARE 

PRICE LIST 
FF73-V 

2010 with China Red handles Retail - $14.95 per set 
2011 with Lemon Yellow handles Cost - 7.4e ,, " 
2012 with Lime Green handles 
2013 with Rare Earth (Brown) handles Case Pack/Weight - 6 nets of a color/10.0 lbs. 

OPEN STOCK - bulk packed or *individually carded. Shelf pack 12 pcs. 

*!',umber 
China Red 
Handle Color Retail Ea. Cost Ea, Case Pk./Weig_ht Descri.E_tion 

Sl-10 
Sl-11 
Sl-12 
Sl-13 

teaspoon Lemon Yellow 
Lime Green 
Rare Earth 

$ • 69 $ .345 7.5 lbs. 

S3-10 
S3-ll 
83-12 
S3-13 

soup spoon 

China Red 
Lemon Yellow 
Lime Green 
Rare Earth 

• 79 • 395 13.0 lbs . 

72 

• 99 .495 
PIECES 

16.0 lbs • 

OF A -- 
YIND 

• 79 . 395 9.0 lbs • 
AND - 

.79 • 395 COLOR 7.5 lbs • 

S9-10 
S9-ll 
59-12 
S9-13 

serving spoon 
Chinn Red 
Lemon Yellow 
Lime Green 
Rare Earth 

F2-10 
F2-ll 
F2-12 
F2-13 

dinner fork 

China Red 
Lemon Yellow 
Lime Green 
P.are Earth 

F4-10 
F4-ll 
F4-12 
F4-13 

salad fork 
China Red 
Lemon Yellow 
Lime Green 
Rare Earth 

K7-10 
K7-11 
K7-12 
K7-13 

table knife 
China Red 
Lemon Yellow 
Lime Green 
r:.are Earth 

. 99 .495 12.0 lbs . 

* Add suffix "C" for carded open stock, 

OPEN STOCK COUNTER/PEGBOARD DISPLAY ASSTS. - specify 2 colors desired with each asst. 

FW-72 
FW-72C 

$30.24 
$30.24 

1 asst./35.0 lbs. 
1 asst./40.0 lbs. 

72-pc. bulk asst. (2 colors) 
72-~~carded asst. _ (2 co Lor-s) 

$60,48 
$60.48 

Terms: 2% 10 • net 30 days. FOB - Providence, P.. I. 
Full Freight Allowed on shipments of 150 lbs, or more in Continental U.S.A. 

Prices are subject to change without notice. 

1moer1a1 Knile comoanv, Inc. OFFICE, 111s aRoAowAr. NEW vos« N.Y 10019/rAcroRY--PRov10ENCE, R.1. 02903 



DISCONTINUED ITEYi.S 

IMPERIAL POCKET KNIVES 

RB-1 
TC-6/7 
KA-5/7 /9 
HK-5043 
MOD-4A 

IMPERIAL CUTLERY AND GADGETS 

Happy Helper Line 
1 Wild Ones Sets 

Bright 'n Lively Line 

Granny #880 Bacon Turner 
Granny #881 Omelet Fork 
Granny #8002 Steak Set 
Granny #8003 3-Pc. Set 
Granny #8013 Pegboard Organizer 

WW-7 
WW-6 
K-165 
K-166 

IMPERIAL STAINLESS TABLEWARE 

Treasured Rose 

---- 

HK-3507 
H-7 
HK-3551 
650-4 
653-4* 

3055 
K-193 
K-981 
G-216 Asst. 
G-192 

*After Present 
Stock Depleted 



SCURADE •••• The quality is long remembered 
after the price has been forgotten! 

We are building in Ellenville> and doubling our manufacturing space in 
order to take better care of your customers> and the increased sales that 
are expected in 1973. 

I hope your customers recognize the strength and profit in Schrade, and 
that you will arrange for periodic shipments that will insure their 
having knives when their customers need them. 

Some plans for 1973 include the following: 

1) An even bigger National Advertising Campaign. 

2) A new improved line of Hunting Knives. 

3) New displays for sales aids. 

4) One or t'AO new Pocket Knives. 

5) The same largest discount in the cutlery business - 
50 and 25% for legitimate Jobbers. 

Our most successful Schrade salesmen almost never ask for "priority 
shipments". 

They have covered their accounts early in the year with periodic shipments, 
and these advanced shipping dated orders are the first order of business 
each month and get their deservine priority. 

Plans are to streamline the Schrade Walden name, and be known as - "SCHRADE", 
dropping the name "Walden", but this will take about 3 years to accomplish. 

When you are in Ellenville this trip, I'm sure Dave Swinden will proudly 
show you the new building which is under construction, and this expanded 
production should assure you of more prompt shipments. Quality standards 
are being maintained. 

We are doing less and less private brand business, and have passed up 
Government business, in order to concentrate on the Schrade line, so that 
your customers will get the mostest of the bestest at the soanest possible 
time. 

If you know of other items besides Pocket and Hunting Knives that might 
fit into our sales set-up and that could be produced with our present line, 
your suggestions would be welcomed. 

Remember - the quality is long remembered after the price has been forgotten. 



RACK JOBBERS, GROCERY JOBBERS & SUPERMARKET CHAINS 

Growth in this area of distribution continues and our experience is unique because 
it has been achieved in selling more people basic product. 

We recently compared sales for a two year period percentage-wise on the purchase of 
Imperial Kitchen Cutlery and Stainless Tableware with three Safeway Stores Divisions. 
The results are: 

DIVISION 
KITCHEN CUTLERY SALES 
1971 vs. 1970 

STAINLESS TABLEWARE SALES 
1971 vs. 1970 

Landover , Md , 
San Francisco, Calif. 
Portland , Ore , 

Up 45% 
Up 31~% 
Up 35% 

Up 19% 
Up 41% 
Up 43% 

In all cases volume during 1972 to date is ahead of 1971 in both product areas. This 
outstanding achievement verifies what we have said many times. It is a result of: 

* Fine Quality and Extremely Well Designed Products. 

* The Right Retail Price Points - The Right Profit Structure. 

* Excellent Merchandising. 
Veri-Sharp Cutlery, as an example, are pure and simply the best edged knives in their 
price range available today. When a customer purchases a Veri-Sharp Knife and uses 
it he returns to the same store to buy more because he is thoroughly satisfied with 
its performance. 

Veri-Sharp features the right price points that are not inflated prices to build 
margin. Even the French Cook's Knife is a basic and at $1.49 is priced way below 
similar knives if they are available at all. 

Our individual card merchandising insures saleable product from the time it leaves 
the factory until it arrives in the consumer's home. It features eye-catching graphics 
and colors as modern as the '70s themselves. 

Granny Cutlery, like Veri-Sharp, is still unmatched in its price range. Its 
distinctiveness continues to open many doors for us, 

Our Tableware, also, by offering up-to-date patterns in a "fashion11 conscious area 
enables the user to continually build more volume. 

Imperial Kitchen Companion Gadgets surpass any in quality and merchandising and are 
extremely profitable. 

By using the purchase of Veri-Sharp as the basic requirement and building a program 
of profit around it (our Large User - VIP Program) including all other shipments from 
Imperial-Providence, we are very competitive. Despite the Ekco "Ekcorama Program" 
or even substantially greater discounts than we offer no one has put together a better 
program. 
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The Grand Opener, Worksavers, and Funware represent new products and selling concepts 
that we knov will produce plus volume in this area of distribution. Details on each 
of these products are covered separately but all are going to be extremely well received 
and sold by customers in the Food Industry. Their beauty is that all are new products 
that do not conflict with any of our other existing merchandise but can be sold in · 
addition to them. 

Besides new products, we have also made a substantial number of changes in our shelf 
packs and standard packs. Your customers have asked for these because they are sure 
they will increase turnover. All of you know how important this term has become, 

This change is a costly one and will only pay off if we achieve better turn of product 
and also sale of new product to customers in this field we have not as yet reached. 

Because we want you to devote all of your effort to all basic products, we plan no 
display shipper promotions for the first half of 1973. We are giving you an excellent 
introductory and "Shov Special" offer on new (as well as old merchandise) items to 
really get these off the ground. Details are covered separately in this manual. 

We will review with each of you your key accounts and we expect you to achieve with 
them in our individual meetings. 



THE MASS MERCHANDISER 

Since 1966 Imperial has been coming up with new and better ways of selling the Mass 
Merchandiser. 

During 1972, while our efforts were directed to new fields with Casualware, our Mass 
Merchandiser program was carried on its own strength. We maintained past business and 
added to it. Zayres opened many new stores and our full program was incorporated in each 
of these. Gibson, along with the new stores, has had several very successful promotions. 
The most recent was a 42-pc. set of tableware on which they placed orders for over 6,000 
sets. 

The servicing Jobber has had a most successful year. Federal Wholesale of Ohio has 
increased its sales of Tableware by more than 40% duririg the last three months by 
servicing Gondolas on a more regular basis. Those men who have put out the effort to 
get good set-ups in the discounters have come up with some interesting results. It's 
a matter of placements and follow-up. 

Now 1973 opens up a new ball game. While during our marketing of Casualware through 
the Department Stores the Yi.ass Merchandiser has been sitting on the side lines waiting. 
His waiting days are over. Now he can have fun with "Funware". Yes, he'll be able to 
buy and promote this new line during the Spring of 1973. Our new and unique way of 
packing and display makes it an ideal self-service selling line. You may offer this 
on a direct basis or through the Service Jobber. We believe the Service Jobber in the 
long run can get you more business and it's our suggestion that you work with him where 
possible. On promotions, it may be advisable to work direct but in both cases this 
should lead the way to more and bigger sales of Imperial through the Mass Merchandiser. 

The A723 Gondola Program is being replaced by a new approach in 1973. 

Details of our 1973 Stainless Program are; 

Build sales with a "Do-It-Yourself" Pegboard or Counter Display. The accompanying 
layout is a master plan which has proven most effective in developing more sales with 
a minimum of inventory. These displays can be tailored to fit any space. The most 
effective way and the one which brings more dollars and fastest turnover is the one 
attached. 

This display should be incorporated into a regular store gondola. This establishes a 
home which should be kept up. Promotions should be run on end cap displays but the 
regular every day sale items should be featured in its "home". 

In the past we furnished the wooden gondola fixtures at a cost of about 10% to jobber 
accounts. With this new plan it will not be necessary to charge for the Adapt-0-Racks. 
We'll even offer the Adapt-0-Rack packed with 4 sets of tableware. All you need to do 
is specify the pattern name, size (24 or 50-pcs.) and ask for the corresponding Adapt-0- 
Rack. They will come packed in one carton with the Adapt-0-Rack properly signed and the 
4 sets ready to be set up. 

This set-up gives you much flexibility. You can choose patterns, price points and 
number of feet you wish to devote. An account may want to start out with just our 
tableware. He can do this and add Cutlery later. 



2. 

This program has been successfully tested in both Zayres with 200 stores and in 
over 50 Gibson stores. Gibson is expanding this into all "Home Owned" stores 
in the very near future. Kings will use this in all new stores and as time goes 
on will replace any broken Gondolas with this more flexible set-up. 

A further suggestion is to place Funware in an adjoining section. The bright, 
cheerful,colorful set up will add much to your display. 

Suggested Patterns: 

Pattern A - 50-Pc. Espana 
Pattern B - 50-Pc, Delrose 
Pattern C - 50-Pc. Seaswept 
Pattern D - 24-Pc. Marita - 50-Pc. Open Stock 
Pattern E - 24-Pc. Early Rose - 50-Pc. Open Stock 
Pattern F - 24-Pc. Falcon - 50-Pc. Open Stock 

Cutlery Sets: 

I. Diamond Edge Steak Sets, Cutlery Set 
2. Veri-Sharp Steaks with wooden, block and without block 
3. 3-Pc. Veri-Sharp Cutlery Set, 5-Pc. Veri-Sharp Sets Open Stock 

6 each of 6 Diamond &ige Knives 
I - 8012 Cutlery Asst. 
l - WW60PB Organizer 

Gadgets: 

18 Gadgets ·• Choice 

FEATURES OF THE 1973 PROGRM-1 

l. Flexibility - Use 5-10 feet of space 
2. ~Open Stock Tableware for added sales 
3. Complete program featuring Tableware, Cutlery and Gadgets 
4. Good, Best and Better program in both Tableware and Cutlery 
5. Unique "self-selection" vertical displays 
6. Packaging "color-coded" by price point for visual trade-up 
7. Small inventory for fast turnovers 
8. Price/number strips on displays 
9. All Tableware Sets shrinked wrapped 
10. Carded Open Stock - prepriced and color-coded to match packaged sets 

in each line 
11. Still available - Big selling point - Open Stock availability with in- 

package direct order form 
12. 24-piece sets - Service for 6 
13. Full profits - no charge for displays 
14. Small reorder units (Tableware sets packed only 6's) 

COMPETITION 

1. Open stock not available on most patterns 
2. Bulky space consuming displays 
3. 24 piece sets - mostly service for!!.. 
4. No tie-in between open stock cutlery and sets 
S. Usually offer secondary lines 
6. Imports - no continuity on patterns 
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HOUSE"wARE JOBBER 

With the introduction of Caoualwnre in 1972 we strengthened our posit.ion with the 
Houcevare Jobber. We added to his volume and as a re3ult chowed him some real 
profit~. We offered him protection by not selling direct and we also made cooperative 
advertising money available, 

This type of Manufacture-Jobber cooperation is hard to come by. It's from this 
strength that we should make an effort to get some of his staple business. He's 
bought and sold Canualware - the "door opener". Now sell him our Cutlery, Tableware 
and Kitchen Gadgets. The Diamond Edge line is an excellent cutlery line for the 
Department Store Trade and the ever popular Granny and Veri-Sharp lines are real 
winners for the Hardware and Variety Trade. Gadgets fit into every type of store. 
Tableware should be offered for placement with his promotional houses especially. 

The introduction of our 1973 Open Stock Casualware Programs again offers the Houseware 
Jobber a plus in sales. Every account who h~s been selling Casualware is a potential 
for our open stock assortment. Therefore, it becomes most important to keep 
cultivating these Houseware Jobbers. Keep pushing Casualware for this will continue 
to be a strength with the Houseware Jobber. 

The importance of the Houseware Jobber in Imperial's 1973 Programs becomes ever so 
important: 

He sells: The Department Stores 
The Drug Chains 
The Variety Trade 
The Home Centers 
The Local Hardware Stores 
The Mass Merchandisers 

His men inventory, write orders, and maintain displ11ys. They pre-Ucket and .a.ell 
small broken case lots to retailers. They specialize and as a result. give 
manufacturers substantial volume on their lines. 

THE JOBBER'S PLACE IN OUR MASS MERCHANDISERS PROGRAM: 

Many jobbers specialize in servicing discount stores, primarily with small housewares. 
In general - the jobber buys at 50 and 10% off and sells to the discount chain at 
40 and 5%, or 40 and 10%. The jobbers' salesmen systematically service the store, 
writing orders, straightening our displays, etc. We have been successful in getting 
several of these jobbers into our tableware and cutlery program. The results have 
been most pleasing for all. Displays are kept full and properly organized. Volume 
has increased substantially. 

What accounts in your territory can you set up? 

It should be clear by now that the Imperial Stainless Program offers a great potential 
for increasing your sales of tableware and cutlery in your territory. 

Need we say more? Get out and make the contac~• and reap the benefits. If you 
need help, ask for it. You'll find the results most rewarding, 
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THE JOBBER AND THE DEPARTMENT STORE: 

It is most important that we be selective in choosing jobbers for our new lines. 
We must pick jobbers who are strong with the class of trade vhich we are trying 
to cover. These jobbers are the ones who sell Corningware. Rubbermaid, Revereware, 
Libby Glass and other top lines of housewares. By limiting our distribution to 
these top flight jobbers, we'll be able to get good distribution and concentrated 
follow-ups. These jobbers have well trained and well paid salesmen who can and 
will sell in a competitive market. 

Imperial men must be willing to spend time with these organizations to make sure 
they are well equipped with samples, catalog pages and other selling tools. You 
must also be available to make calls with the jobber salesmen (especially on key 
accounts). The leading department stores in your territory should be followed up 
with frequent visits making sure that our lines are properly displayed and the 
sales girls are properly trained. Knowledge imparted at the store level is most 
important. These are the people who really sell our goods and unless these 
contacts are made, selling information doesn't always get to them. 

We have during 1972 made some real progress with the housewares jobbers. During 
1973 we must continue to grow with them by doing our part of the job. 

Again, we say if you need help, ask for it. It's available. 

DEPARTMENT STORES 

1972 heralded the beginning of a new era for Imperial in Department Store selling. 
With Casualware we have come up with a wanted and saleable Department Store line. 
The results speak for themselves. Many thousands of sets of Casualware have been 
sold through these stores and many ads that have been run have helped create a 
National Image. The impact of the ads have helped sell Imperial merchandise in all 
types of outlets. It is important that we continued to develop this business 
during 1973. The best way to do this is through the Jobber. For the jobber to be 
successful with our programs much time must be spent with his men. This will pay 
off in building strong Imperial jobbers who can give you volumes of 50-100 thousand 
dollars a year. You only need 4-5 of these in a territory to generate a substantial 
percentage of your total volume. Yes - 20% of your accounts can give you 80% of your 
year's volume. Get it from your Department Store Servicing Jobbers. 

While at this time we are not interested in direct selling to department stores, 
we have much work to do in selling them and lining up promotions with our jobbers. 
A good department store is still your best show case. Department stores advertise 
ments are excellent selling tools for selling the jobbers and premium users. It 
takes more of your time but it makes for good steady repeat business in your 
territory with your other accounts. 

For '73 - 

More Imperial Department Stores Ads than '72. 



THE VARIETY TRADE CHANNEL 

Both the National and Regional Variety Chains are important channels of distribution. 
We do well with some, fairly well with a few, and nothing with too many. 

There are two approaches that can lead to increased volume - promotions and new items. 

I - PROMOTIONS: 

Following are promotional suggestions that have been effective in generating substantial 
plus dollar volume and have helped to pave the way to warehousing selected items: 

A - GADGETS: 

The previous successful Gadget Promotion for K-Hart was changed slightly to take on a 
new look. 

ASSORTMENT SSK-72 consisted of one each of the following twelve items: 

ITEM DESCRIPTION RETAIL EACH 

SK-148/21-1 2 Steak Knives .98 
K-154 Slotted Serving Spoon .59 
K-155 Serving Spoon .59 
K-158 Super Server .89 
K-160 Super Slotted Server .89 
K-161 Cold Cut Server .59 
K-162 Salad Serving Fork .59 
K-168 Gravy Ladle .98 
K-169 Spaghetti Server .98 
K-170/71 Butter Knife & Sugar Spoon • 79 
K-1501'1 Fruit & Vegetable Slicer .59 
324 3" Paring Knife .59 

DEAL COST 

Promotional Cost , . 

$ 5.88 
3.54 
3.54 
5.34 
5.34 
3.54 
3.54 
5.88 
5. 88 
4.74 
3.54 
3.54 

$54. 30 
-5.43 

$48.87 
Less 10% Promotional Cost 

Promotional Offering - Values to 98¢ NOW - 2/$1.00 

Promotional Cost Per Item is .339¢ 

Promotional Selling Price Per Item is 50¢ 

Promotional Margin is 32.2% 

The promotion proved to be sc successful that not only was it repeated but four out of 
the twelve items were selected for warehousing and four more are currently under con 
sideration for warehousing. 
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B - KITCHEN CUTLERY: 

The Kresge Company has just asked for the following Special Assortment which they hope 
to schedule for a Spring Promotion: 

ASSORTMENT KC-3 consists of two dozen each of the following: 

ITEH DESCRIPTION RETAIL EACH DEAL COST 

222 
228 
239 

8" Steak & Poultry Slicer (WE) 
8" Roast Slicer 
711 Butcher Knife 

$1.39 
1.39 
1.3'.) 

$ 8.34 
8.34 
8.34 

$25.02 
X2 Two Dozen of Each Item ................................ 

$50.04 
-5.00 

$45.04 
Less 10% Promotional Allowance ••••••••••••••••.••••• 
Assortment Cost . 

Promotional Offering - $1.39 Value NOW - 88¢ Each 

Promotional Cost Per Item is .626¢ 

Promotional Selling Price Per Item is 88¢ 

Promotional Margin is 30% 

The Buyer asked that we not mix color handle cutlery with Wonda Wood. Other promotion;:il 
offerings have been presented with assorted color handles only. 

The Woolworth Company is planning both a Gadget and a Cutlery Promotion for the Spring 
of 1973 - they are really variations on the Kresge/K-Mart Promotions described above. 
Please see me if you are interested in details. 

Please Note: 

1. When making these presentations prepare a poster board with each item mounted on it 
with the assortment number. This not only impresses the Buyer but makes it easy for him 
to present it to his associates. 

2. Recently I did some retail shopping in a Lamston (local New York Chain) Variety 
Store. Prominently displayed in their window was a 2/98¢ Gadget Promotion (on poster 
board) and in the Housewares Section the various items commanded a substantial amount 
of counter space. This is the way to go - no doubt about it, 



3. 

C - POCKET KNIVES: 

I thought the Special J. C, Penney Pocket Knife Promotion would be good but to my great 
surprise they are still going crazy ~nth it (one store reordered 15 assortments at one'. 
time and many other stores have ordered 6, 8 and 10 assortments at one time). What is 
it? 

ASSORTMENT BD-50 consists of: 

a) 12 each of N-615 and N-934 

b) lJ each of 278 and N-685 

'l'h2 fifty knives are each in a poly bag and are all placed in a rugged white plastic 
bucket with a $1,29 promotional sign, Each deal weighs 7.4 lbs. The cost of the 
assortment is $36.00 or 72¢ per knife. 

The Promotional Retail is either 99¢ (margin 28%) or $i.29 (margin 44%) so the $1.29 
sign is good for either, since the retailer can scratch out the $1.29 if he want to 
promote it at 99¢, 

Woolworth is currently testing it and K-Mart is cons5.dering it, 

Try it - You'll like it. 

The volume will surprise you. 

SUMMARY: 

1. As you know, the Regional Variety Chains have great respect for the National Chains 
i~ general and '.?resge and F. W. Woolworth personnel in particular. If you can tell your 
Buyers the actual s~ccess of a p~omotion with the National Chains you have a good 
chance of getting them started in the Regionals. 

2. They genexat e plus do l Lar" and frequently lead to certain items going into the 
warehcuse. 

J, They can be adjusted to meet the individual requirements of your Buyer (see 
Section I - Page 4 - of last year's Sales Meeting Book). 

II - NEW ITEMS: 

A - FUNWARE: 

Would you believe that two or three months ago one of my Penney Buyers asked me when 
he'd get a crack at Funware. I had barely seen it myself. No question - good news 
travels fast. As you've seen yours~lf, we've got an attractive product, beautifully 



4. 

priced, that ties within with the fashion ,;:orld of color. Active accounts such as 
K-Mart and F. W. Woolworth wL':. substantially increase their purchases by the addition 
of Funware. Funware, perhaps even more important, will open some of the doors that have 
been closed to us over the years such as W.T. Grant, McCrory's and Newberry. 

B - WORKSAVERS: 

I am sure most of you have run into the same thing I've faced many times - "Your gadget· 
line is good but you either need more items - or you've got tc do something different - 
or both", Well, it's been done. The plus featuLe of the free plastic hook anrl the 
functional hole in the handle make these items readily accessible to the housewife, 
Both the style and price recommend this line to the consu.~er. 

C - GRAND OPENER: You've heard enough success stories about this but if initial place 
ments are any indication, you'll hear more, I see no reason why each of us can't add 
our orders to the heavy bookings we've already secu~ed from our initial explorations. 

SUMMARY: 

1. It is a marketing fact of life thnt nany of the ~o~t successful consumer. products 
corporations generate up to 75-80% of thc:i.r :,-,,1e- from products developed within the 
last five years. 

As has been indicated in many Bulletins th:!.s year, I believe Casualware is in the 
vanguard of our 75-80% with Funware and other new it£ms filling in the balance. 

2. The above are some of the specifics that have and uill lead to substantial 
additional sales voluue. This is plus business over an existing base of regular line 
1.tems. The National Chains we are now selling in depth have for many years done an 
excellent job on our "200" line - end the volume continues to grow. When you can lay 
dovm in front of a potential customer our regular Veri-Sharp line that K~cage/K-Mart 
uses, our private label Happy Home for Woolworth, aad Fashion Manor for J.C. Penney 
you've got to make an impression - and get plus business. In fact, we used this 
technique several yea.rs ago with telling effect. 

NOTE: 

We thought you might b2 interested in the follo~ing from a wo~an who is a sales clerk 
in a Woolworth Store in Racine, Wisc. 

Ac a result of reviewing this with tr.e Buyer, our warehouse checking list is being 
changed so that K-150 not only goes in all Class 1 Stores, but into 2, 3, and 4 as 
,-;ell. This means that Lns t ead of having coverage in only 150 Class 1 Stores that account 
for about 50% of the volume, we will have it throughout the entire system. 

I think you will agree that Hrs. Yilek's entl!us:!.asm is contagious - this is real 
dedication. 

Let's figure out how we can get this across to the rest of our customers. 
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;n.: J:i:J IT B.SFOHE------- A;;i) -------WE I V2. Dorr( i r AGA T? ! ! ! ! ! ! I 

L~s~ ye~r we promoted at a f!fty (50)% gross, K-150 !mp~rigl 
fruit and vegetable knife to:,;3.rd. a JJOO. O•J ,503.l a nd .wo· . ind u o 
at the end of the jear selling fifty one (51) dozen, .wlth 
s a Le s of $J61.08. ··· 

· 3elieving we _could do it again, we started to work toward 
another SJ00.00. goal and today we crossed over it,•wlth sales 

.. of.:.. $304.1.i,4', selling forty three (4J) dozen, and you 'c a n be 
_sure we'wrin't quit until we.beat l~st years record~ 

Because we ·reel this .fantastic llttl~ item can't be priised 
enou,;h, we know it must be promoted, it cannot be hung on o. 
hock and sa.les people must be sold on i t . WE ARE SOLD ON J'l'I 
Therefore, we.·have· listed the following selling points to 
convince our customers that .it is. a nec es saz-y kit_chen too]. 

. r:!-3.Ve we c onv tric ed you :??°'????????'J??rn?????°'? . .· . 
\fa should hiive, because our repetition of thos P. sell i11g points 
c onv mc eo 1, 128 customers tha.t t.hey canrt . run their·: kl tchens 
without · them: I .t. ! 11 I ! t ! I ft ! l ! · · · · ·· · · · .,· · · 

IT rs, UP TO YOU IN' 7z.;. I'1'1.s>~ .. 7:· fro :Y:c11J lH 72 -IT'S UP.TO YOU TN 72! 
I ·Ii . 

I 

[ 

With just th.:i tip, you can section grapefruit,·or chop eggs. 
·~u ickly and· smoothJ.y .slices toma t.oes · or any'. fruit.' 

. Pee ls all y~getables. · 
Slices cheese • 

. Cuts thru Iialian ~read. 
Slices Angel.food or -Chiffoi1 cakes so smooth, (you. don't know 
the lmife . went thru 1 t , . . . •. . 'i, l·: . ... ,:'. 
Cuts thru. all sandwiches, even Dagwooda ~:·. . , ·, · · ·. 
It's.great Tor: fileting fish; 1· 

It, slices thru baked ham and roas·t;s. · !.- 
It. is the best c t eak knife e ve r mad e; . 

' .. ~;: 

.r• .... 

'+'!. '.' 



IMPERIAL POCKET & HUNTING KNIFE PROMOTIONS 

The Promotions outlined below should really create some excitement with all of your 
Pocket & Hunting Knife accounts, particularly in the Hardware and Sporting Goods 
Trade. 

A good promotion gives you an excuse to call on all of your accounts. It can also 
be a very effective weapon to help you sell other merchandise. 

We can get a lot of mileage out of our 1973 Promotions if they are properly presented 
and sold by you. 

Here they are: 

MOD-lNBS: 
This is a natural promotion for every wholesaler C?.rrying our HOD-1 Display 
Assortment and back-up stock. 

The attached letter to the Trade and catalog page will be mailed immediately 
after this sales. meeting. 

Here is all you have to do to insure yourself of a successful promotion in 
your territory: 

1. Make sure your customer has received our mailing. If he didn't, give 
him a copy. 

2. Be sure that he orders a minimum of five (5) dozen assorted Pocket Knives 
for each one (1) MOD-lNBS he orders. 

3. Be sure he orders catalog pages for his salesmen. 

This program will run for the first quarter of 1973, expiring on March 31st. 

The earlier you start selling this program, the more MOD-1 Cases and MOD-1 Pocket 
Knives we will sell. 

Don't wait - start contacting your key accounts immediately. 



c:i.mpeii"al Knife Associated Companies.Inc. 
~ PROV! DENCE, RHODE ISLAND 

Manukcturers of Cutlerr 
A.DDRE5S REPl.-Y TO 

Gii:NERAL SAt.£5 Oi""f!'IC£"S 

1776 BROADWAY. NEW YORK, N. Y. 10019 

Dear Imperial Customer: 

Hany of your dealers have old. shopworn and outdated pocket knife displays in their 
stores. tle have made it easy for your salesmen to replace these with a brand new 
display at a minimum cost to you and to the dealer PLUS writing open stock pocket 

· knife orders at the same time. 

Here are the details: 

ASSORmENT MOD- lNBS 

This is our MOD-1 - $1.59 Jackmaster Display Case with no back-up stock. 

Your Cost - $6.73. We bill you only for the one each knife on the panel - you pay 
nothing for the Display Case. 

Total Retail Value of the MOD-lNBS - $15.90. 

Suggested Dealer Price - $9,94. 

Every one of your dealers who has an old outdated pocket knife display in their store 
is an immediate prospect for this brand new updated display, 

PLUS 

Your salesmen can also write an 11'1MEDIATE order for the open stock the dealer will 
need to fill this case. 

For every 5 dozen assorted ~efills you order for our UOD-1 Assortment as illustrated, 
we will ship you one MOD-lNBS as shown with no back-up stock. 

You do not have to order equal quantities of each knife as long as there is a minimwn 
of five dozen assorted knives ordered. 

Use the handy order blank attached for your requirements of MOD-lNBS, open stock and 
catalog pages for your salesmen. 

This offer will expire on March 31, 1973 - order now and take full advantage of this 
long selling period. 

Very truly yours, 

r> 
JMJ:jnn 
Att. 

John M. Jenkins 
General Sales Manager 

---RIAl,. l(:lf1F'£ CO~• I.NC. 
~tDDllc.Jt. RHODIE ~a&..AND 

ULST£R KNlF'E CO •• lNC. 
~YILLE, NEW TORI( 

SCH~DE WA.LDEN CUTLERY CORP. 
lllU.IPtVIUdo NIE'W YORlt 



TO: Imperial Knife Company, Inc., 14 Imperial Place, Providence, R. I. 02903 

Please enter our RUSH order for: 

Assts. *MOD-lNBS@ $6.73 ea. ~~~ lIOD 73-lNBS Catalog Pages 

801 Knives @ .67 ea. 806 Knives e .67 ea. 

802 Knives @ .67 ea. 808P Knives @ .67 ea. 

803 Knives @ .67 ea. 811 Knives @ .67 ea • 

804S Knives @ .67 ea. 812 Knives @ • 67 ea. 

805P Knives @ .67 ea. 818 Knives @ .70 ea. 

*For every 5 dozen assorted open stock knives you order as listed above, we 
will ship you 1 HOD-lNBS which is our MOD-1 Case and panel w/1 each knife 
mounted and no back-up stock, 

COMPANY: STREET:------------- 

CITY: 
--------------~ STATE: ------ ZIP CODE: 

SHIP VIA: AUTHORIZED BY: ~-~----------- ---------------- 

~~~-~~~~~~~~~~~ 



HB-101 - HAMMER BRAND 12-PC. SHEATH KNIFE ASSORnIBNT 

Here is a Promotion that will really cut the mustard for you with all of your 
Hammer Brand customers plus other accounts you were not able to sell the Hammer 
Brand Assortment Program. 

Here are the details: 

1. Assortment contains four (4) each HB-8, 9 and 10 - Hammer Brand Hunting 
Knives - in a vacuum formed counter display. Display will be priced 11Your 
Choice $4.88 Each - Values $5.00 And $6.00 Eachll. 

l. Total Retail Value - $64.00 - Special Retail Value at $4.88 each - $58.56. 

3. Jobber Cost Regular - $27.40 - Special $26.35 (50/10% discount from Promotional 
List Price) 

This Promotion is to be sold for delivery April 1st thr.ough June 30th. 

It's a natural Summer Circular C~J"Oping Knife feature. 

It's a natural Summer or Fall Catalog feature in the Sporting Goods Trade. 

It's a natural promotional selling program for every Hardware and Sporting Goods 
Jobber salesman for a Summer Camping feature in their dealers' stores. 

The attached mailing will go to the Trade prior to our February Sporting Goods 
Show in Houston as this will be a key feature at the show. 

Put this program in your show and tell folder - it¥s really worth talking about. 



c:i-mpe:fal Knife Associated Companies, Inc. 
~ PROVIDENCE,RHODE ISLAND 

Manuk.cturers of Cutle[Y 
ADOAESS REPLY T"O 

GEN£AAL. SALES OF'FICE:S 

1776 BROADWAY, NEW YORK, N. Y. 10019 
AREA CODE 212-757-1614 

Dear Imperial Customer: 
Our HB-100 Hammer Brand Assortment of Pocket & Hunting Knives was a real winner for us 
thanks to the fine sales efforts of you and your salesmen. 

Now we have a promotion on our Hammer Brand Sheath Knives that can't miss. 
Here are the details: 

''~-101 HAMMER BRAND 12-PC. SHEATH KNIFE ASSORTMENT 

Assortment contains four each HB-8; and 10 Hammer Brand Hunting Knives with Sheaths in 
a vacuum formed counter display. Display will be priced "Your Choice $4.88 Each - 
Vales $5.00 and $6.00 Each". 

Total Retail Value - $64.00. Special Retail Value - $4.88 each - $58.56. 
Jobber Cost - Regular - $27,40 - Special $26.35 (50/10% discount from Promotional List 
Price) 

It's a natural Summer Circular Camping Knife feature. 

It's a natural Sununmer or Fall Catalog feature. 

It's a natural Summer Camping Promotional Sell display for every Hardware and Sporting 
Goods store. 

This program will be available for delivery April 1st thru June 30th. 

Use the order blank below for your Summer and Fall requirements oi assortments and 
catalog pages for your salesmen. 

Sincerely, 

JMJ:jnn John M. Jenkins 
General Sales Manager 

TO: Imperial Knife Company, Inc., 14 Imperial Place, Providence, R. I. 02903 

Please enter our RUSH order for: Assortments HB-101 HB-101 @ $26.35 each --- 
HB-101 Catalog Pages 

COMPANY STREET -------------------- CI TY STATE ZIP CODE _ 

SHIP VIA: AUTHORIZED BY ~-------------~ 

IMPERIAL KNIFE CO., tNC. 
PROVIDENCE, RHODI!. lSl.A.ND 

ULSTER KN1FE CO., INC. 
ELLENVILLE, Nl:W YORK 

SCHRADE WALDEN CUTLERY CORP. 
ELLENVILLE. NEW YORK 



DE-100 - DIAMOND EDGE DELUXE POCKET & HUNTING KNIFE ASSORTlIBNT 

We racked our brain to give you a red hot Promotion for this 
beautifully displayed line of Diamond Edge Deluxe Knives. We decided 
that you just can't fight success. 

Our Hathaway S!1irt Promotion for the HB-100 Iiamme r Brand Assortment 
was so successful we have again teamed up with the Hathaway Shirt Company 
to give you a sales program that will glamorize your presentation of this line 
to your distributors. .. 

Here are the details: 

1. Enclosed is a mailing we will make to the Trade in January 
covering this promotion. 

2. Also enclosed is a sample of the Sales Kit that will be available 
for wholesaler salesmen participating in this program. 

In summary, we are giving the wholesaler salesmen their choice of two 
Hathaway Ties, a Hathaway Shirt, or one Hathaway Sport shirt for every three 
(3) uE-100 Diamond E<lge ueluxe Assortments they sell. This is a must sale 
with every hardware jobber and sporting goods distributor in your territory. 

A lot of your accounts will buy this assortment now. but you lfill 
also have some accounts who will want to purchase it later for their Fall 
Catalog. As we do not want to lose any sales of this assortment due to 
timing, we are running this program through June 30th which should overcome 
any sales resistance you might encounter. 

WE' VE GOT AlJOTHER hOT ONE HERE - LET' S BURN UP YOUR TERRITORY WITH 
SALES RESULTS. 

P.S. We also have available for your customers our sample roll of 
knives sinilar to the one we used for the HB-100 Assortment. 

We will furnish the velour roll with one each of the Diamond 
Edge ueluxe Knives at a price of $12.06 each ~hich is 50% off the Jobber Price 
for the knives only of $24.11. When ordering this, identify it as follows: 

DE-110 ROLL - (10 Each DE Deluxe Knives) 



~mpe~al Knife Associated Companies,Inc. 
~ PROVIDENCE,RHODE ISLAND 

Manukclurers of Cutlery- 
A.DORE;SS REPLY TO 

GE:NE:RAL SALES OFFice:s 

1776 BROADWAY. NEW YORK, N. Y. 10019 
AREA CODE 212 ·757-1814 

Dear Imperial Lustomer: 

Enclosed is a catalog page on our DE-100 Diamond Ldge Deluxe Pock.et & Hunting Knife 
Assortment. 

You just can't fight success. Our Hathaway Shirt Promotion for the HB-100 l~ammer 
Brand Assortment was so successful we have again teamed up with the Hathaway Shirt 
Company to give your salesmen a prestige promotion and the best sales program avail 
able. here are the details: 

Your Salesmen can earn two Hathaway Ties to go with the shirts they have already 
earned, a $15.00 Eathaway Sport Shirt, or a $15,00 Hathaway long or short sleeve 
shirt if they need any more shirts, They have their choice of any one of these 
three awards for every three DE-100 Diamond Edge Assortments they sell during the 
contest. 

We have a Special Sales Kit that will consist of a brochure illustrating the ties, 
sport shirts, and regular shirts, a DE-100 catalog page, and an order form they send 
to us after the sales contest is over. 

This program will run for the first six months of 1973 and will expire on June 30th. 
You do not have to be involved with any of the bookkeeping. All your salesmen have 
to do is send the bonus form into us with their order for the ties, sport shirts, 
or regular shirts they have earned, and we -will take it from there. 

We believe that the UE-100 Diamond Edge Deluxe Line of Pocket & Sheath Knives is a 
natural for your customers who want quality, beautifully displayed. and at 
attractive prices. 

Please use the order blank below for your requirements of sales kits. catalog pages, 
and merchandise. 

Sincerely, 
H.lPERIAL KNIFE ASSOCIATED cos .• me. 

Enc. 
JMJ:sb John N, Jenkins, General Sales Hanager 

TO: Imperial Knife Company, Inc •• 14 Imperial Place, Providence, R. 1.1 02903 

Please enter our RUSH ORDER for: 

~~~-- DE-100 Diamond Edge Deluxe Pocket & Hunting Y.nife Asst.@ $72.33 Each. 

Dl-100 Catalog Pages ----- ----- DE-120 HPSK kits 

COHPANY STREET 
CITY STATE -------~~Z~l-P-CO-D~-E~-~~ 

SHIP VIA AUTHORIZED BY ------------ 
IMPERIAL KNIFE CO •• INC. 
PftOVIDllE:NCE, ftHOD~ ISLAND 

ULSTER KN1FE CO., lNC. 
ELLENVILLE, Nl:W YORK 

SCHRADE WALDEN CUTLERY CORP. 
E.LL..ENVILLI!, NEW YORK 



~-mpeii"al Knife Associated Companies, Inc. 
~ PROVIDENCE,RHODE ISLAND 

Manukcturers of Cutlery- 
AOORESS REPLY TD 

GENERAL SALES OFFICES 

Dear Wholesaler Salesman: 1776 BROADWAY. NEW YORK, N. Y. 10019 
AREA COOE 212-757-1814 

We have upgraded our MOD-4A Assortment, added two beautiful Sheath Knives with staglon 
handles to the line, and now feature our Diamond Edge Deluxe line in a luxurious display 
case as illustrated on the catalog page enclosed in your Sales Kit. 

We have also decided that you just can't fight success. You did such an outstanding job 
of selling our Hammer Brand Assortment and earning Hathaway Shirts that we are enlarging 
this program to give you more incentive to sell our DE-100 Diamond Edge Deluxe 
Assortment. 

Here are the details: 

1. We will have a sales contest on the Diamond Edge Deluxe Assortment that will run 
from January l, 1973 through June 30, 1973. 

2. For every 3 Diamond Edge Deluxe Assortments you sell you will have your choice of 
2 Hathaway Ties to go with the shirts you have already earned, a $15.00 Hathaway Sport 
Shirt, or more $15.00 Hathaway Shirts if you need them. 

Here is all you have to do: 

1. When the program is over, list the names of the dealers you sold Diamond Edge 
Deluxe Assortments to on the enclosed order form. 

2. Fill in your name and address in the shipping space on the top of the form. 

3. Have your buyer sign the form and mail it directly to us so that we can forward 
it to the Hathaway Shirt Company and speed your selection of ties. sport shirts, or 
regular shirts to you. 

4. If you select ties all you have to do on the order form is fill in the tie number 
and colors you desire in place of shirts. 

This is an outstanding bonus program for you and deserves your efforts. 

The features are spelled out for you on the catalog page. All you have to do is sell 
it - good luck - good selling. 

Sincerely, 

IMPERIAL KNIFE ASSOCIATED COMPANIES, me. 

JAD:jnn J. A. Dempsey 
Hardware Marketing Manager 

IMPERIAL KNIFE CO., INC. 
PROVIDENCE. A.HOOE ISLAND 

ULSTER KN1FE CO., INC, 
iil..LENVILLE, HEW 'tORJC 

SCHRAD.E WALDEN CUTLERY CORP. 
ELL£N'VILLE• HltW YORK 



POLICY FOR HARDWARE & SPORTING GOODS DEALER SHOWS 

1. DEALER SHOW CONTRACTS: All contracts for Dealer Shows must be sent to the New York 
Office for signature and approval. You are NOT to sign any of these contracts yourself. 

Any Dealer Show contracts forwarded to us by you must be accompanied by: 

a. A letter from you indicating whether or not you feel we should participate. 

b. A list of the items and Show Specials that will be featured. 

c. A list of new items or lines you will be displaying at the Show. 

When we receive this information from yout we will be in a better position to help you 
make the Show as productive as possible. 

If we receive a Dealer Show contract here in New Yorkt we will advise you so that you 
can, in turn, give us the information requested in the paragraph above. 

2. DEALER SHOW INVOICES: All invoices for booth space and booth equipment must be sent 
to the New York Office for approval and payment. Booth space invoices will be handled 
in the form of a credit to the Wholesaler and invoices for booth equipment will be 
handled by check. NONE of these invoices are to be paid by you. 

3. SHOW SAMPLES: Wherever possible use your own samples for Dealer Shows. If for some 
reason you are not able to do so, all orders for Show samples should be sent to the 
New York Office and NOT to Ellenville or Providence. As Show samples must be invoiced, 
you should advise us whether they are to be charged to you or to the Jobber. 

4. DEALER SHOW REPORTS: Enclosed is our Dealer Show Report Form. It is very important 
that we receive this report for every Dealer Show you attend and as soon as possible 
after the Show is over. 

Do not ask us to accept orders from Jobbers at Show Special prices based on what the 
Jobber thinks his requirements will be to cover Show orders. This is costly for us 
and where we spend money for attending a Dealer Show and manning a booth, the Jobber 
is not entitled to receive credit for merchandise not sold at the Show. 



IMPERIAL KNIFE COMPANY HARDHARE WHOLESALER DEALEP SEUi.J REPORT 

WHOLESALER CITY & STATE SHO\-J LATE 

JOBBER QUANTITY 
ITEM COST SOLD EXTENSION CUTLERY ASSORTMENTS & S 'TS 

JORRER QUANTITY 
MOD-1 ITm-1 NO. COST SOLD EXTENSION 

MOD-2 WW-6QPB 

MOD-3 8012 

MOD-5 8014 

DB-100 A081 

HB-100 A083 . 
HB-101 WW-lWE 

WS-1 WH-2WE 

ws-3 WW-8 

PG-1 WW-15 

PG-3 WW-16 
Misc. (List all information for 
other items sold) 3002 

3065 ' 

3066 

3056 

3057 < 

3059 

301579 , 

K-197 

' 

TOTAL CUTLERY ASSORTMENTS & SETS: 

TOTAL POCKET KNIVES: 

TOTAL POCKET KNIVES: TOTAL PAGE 1: 

- 1 - 



II:'.IPERIAL KNIFE COHP ANY RARDWA.'IB WHOLESALER DEALER SHOW REPORT 

WHOLESALER CITY & STATE SHOW DATE 

CASUAL WARE TABL::'WARE 
I 
t 
! JOBBER QUANTITY JOBBER OUANTITY 

HUMBER COST SOLD EXTENSION NUMBER PATTERN COST SOLD EXT. 

200 Ste.ndF.::d 24 i 

201 " 50 
' 

202 II 24 

204 " so 

240 Custom 2:'.i 

241 II so 

242 II 24 

244 II 50 

260 Luxury 24 
,_ 

261 II 50 

262 II 24 

264 n so .. 

CW-180 Prestige 24 
i 

TOTAL CASUALWARE II 50 

FUNWARE II 24 
JOBBER I QUANTITY I 

NUNBER COST SOLD EXTENSION ti 50 

2010 Standard 25 

2011 Custom 25 

2012 A-72 

2013 A-84C .. 
FW-72 

FW-72C TOTAL: 

TOTAL FUNWARE: : 
TOTAL COL. 1: 

TOTAL COL, 1: TOTAL PAGE 2: 

- 2 - 



IMPERIAL KNIFE COMPANY HARDWARE WHOLESALERS DEALER SHOW REPORT 

WHOLESALER CITY & STATE SHOW DATE 

I i I I l • I 
JOBBER QUANTITY JOBBER QUANTITY I 

ITEM NO. COST SOLD EXTENSION ITEt-'.: NO: COST SOLD EXTENSION 

SW-590T 

SW-680T 

SW-70UH 
i 

SW-777 l 
' 

SW-19 

401 I i 

402 

FC-9 . 
FC-10 

I 
FC-12 I 

i 
TOTAL ASSORTMENTS TOTAL OPEN STOCK 

BOOTH COST: i TOTAL SCHRADE: 

BOOTH EQUIPMENT COST: I TOTAL IHPERIAL: 

1£0TAL: GRAND TOTAL 

SCHRADE WALDEN SCERADE - OPEN STOCK - List all items sold 



BPP.DHARE & SPORTING GOODS HI10LESALERS 

DEJ.LER SHOH SPECIALS 

The attached Show Special List covers the Imperial lines for the first 
half of 1973. 

Dealers come to a show for two reasons, which are to see new iter1s and 
to buy promotions at a good nrice. 

We feel that we have accomplished both of these with the Show Specials 
outlined. 

So that you can really make the Imperial Booth the "ACTION'' booth at 
every Dealer Show you attend, we have concentrated our efforts for the 
show on our scheduled promotions and big ticket sales in the Pocket & 
Punting Knife line, the Cutlery & Gadget line, and the Tableware line. 
Pe are also emphasizing all of our new merchandise to be featured at 
shot.rs as new items with no discounts. 

He will discuss this program in full detail tvith you in our separate 
meetings. tJe do want to make two points very clear, houever. 

1. Use your Show Specials as a wedge to fret new items at every 
Dealer Show you attend. 

2. Show Specials are not to be used for any other purpose Pithout 
our knowledge and permission. 



HAFJ)Wt\RE & SP<'RTINr. GOODS 

WHOLESALE'P. DEALER ~HOP ~PECIALS 

IHPEr.IAL POCKET & flUNTING KNIVES 

ITEH HO. DESCRIPTION 

HOD-1:NBS TIOD-1 Displav Case T,!/1 Each Knife 

P.EF!LLS FOR MOD-lNBS 

ITF;~.f NO. 

801 
802 
803 
804S 
805P 
806 
808P 
811 
812 
818 

ITEN NO, 

DESCRIPTION 

2-Blade Jack (St.ag Lon) 3-1/8'' 
2-Blade Jack (Yellow) 3-1/4" 
2-Blade Barlow (Staglon) 3-3/8" 
2-Blade Jack (Staglon) 3-1/4" 
2-Blade SS Jack (Pearl) 2-3/8" 
2-Blade Jack (Staglon) 2-3/4" 
2-Blade Jack (Pearl) 2-3/4'' 
2-Blade Fish (Yellow) 4-1/4" 
Sheath Knife (Striped) 8·-1/4" 
4-Blade Kamp-Kf.ng (Black Stag) 3-3/411 

DESCRIPTION 

Hammer Brand Camping Knife Promotion 

JOBBER DEALER SHOW 
LIST COST PRICE SPECIAL 

$15.90 $6.73 $9.54 ryfsplay Case 
!~o Charge 

LIST 
PRICE 
Et\CF 

$1.59 
1.59 
1.59 
1.59 

. 1.59 
1.59 
1.59 
1.59 
1.59 
1.59 

RBG. 
LIST 

JOBBER ~HOP TOTAL 
COST SPECIAL JOBBER SHOH 
EP..CJ-T DISCOIDJT GIVES DISCOUNT 

.67) 

.67) 

.67) 5%* 

.67) 5 Dozen 5% 10% 

.67) Assorted 

.67)*Applies only to Open 

.67)Stock orders over and 

.67)above required 5 Doz. 

.67)assorted for each 
• 70) ~ MOD-lNBS 

JOBBER 
SPECIAL COST 
LIST REG. 

SHOW 
SPFCI.AL 
DEALER 
PRICE 

JOBBER 
COST 

SPECIAL 

$64.00 $58.66 $27.40 $26.35 
(50/10% 
from 
Special 
List) 

$45.20 
(40% off 
Special 
List) 

JOBBER SHOW 
ITWf NO. DESCRIPTION LIST COST SPECIAL 

ITEM NO. DESCRIPTION 

J',mD·-3 
MOD-5 
HB-100 
PS-;3 
AR-176 
PG··l 
rr.-3 

40-Pc. Diamond Fdge Assortment 
24-Pc. Sportsmen's Knife Assortment 
45-Pc. Hammer Brand Assortment 
3-Pc. Hildcat Skinner Assortment 
Mark Twain Barlow Assortment 
Pro-Guide Hunter 
3-Pc. Pro-Guide Hunter Assortment 

DE-100 30-Pc. Deluxe Diamond Edge Assortment $169.20 $72.33 Jobber Salesman 
(50/10/5% Can Credit Sales 
off List) For Hathaway 

Shirt and Tie 
Promotion 

SHm) TOTAL 
JOP.BER SPECIAL JOBBEP. SHOW 

LIST COST DISCOUNT GIVES DISCOUNT 

$ 96. 76 $39.04 NONE NONE NONE 
98.36 41.10 NOl1E NONE NONE 

154.00 65.83 5% 5% 10% 
30.00 12.83 5% 5% 10% 
18.00 7.65 5% 5'" 10% /o 

10.00 4.28 l:F.Tl ITEl'i 
30.00 12.83 NEW rn,, 



ITEH no, 

H-192 

ITEM NO. 

HMIDWARE & SPORTING GOODS 

WHOLESALl?_ DEALEP. 

IMPERIAL CUTLERY SETS & ASSORTMENTS 

DESCRIPTION 

192-Pc. ~adget Asst. in 
Bushel Laundry Basket 

DESCRIPTION 

REG. 
LIST 

REG. SPECIAL REG. SfECIAL 
P~OM. JOBBER JOBBER DEALER DfALER 
LIST COST COST PRICE ~ 

$129.60 $84.48 $58.20 
(@.49 ·- (@2/.88) 
.98 ea.) 

$49.00 
(15. Bi~ 
reduct,) 

$77 .66 $63:·36 
( '.'33 ea. 
18. Si; 
reduct.) 

SHOW TOTAL 
JOBBER SPECL\L JOBBER SROW 

LIST COST DISCOUNT GIVES DISCOUNT 

SHOU 
JORBER SPECIAL 

LIST COST DISCOUNT 

K--197 Grand Opener Assortment of 12 $15 .48 $6. 96 5% * 5% 10% 
($1.29 ea.)(.5B¢ (Assts. (Ass t s , (Assts. 

ea.) only) only) only) 
>'<Jobber must order minimum of 12 K-I97 assortments (144 Pcs.) for 5% Show Discount. 

KG-5 

WW-lWB 
WW--2WE 
WW-8 
WW-15 
Wt-J-16 
1·:rW-60PB 
A-081 

A-083 

8012 

8014 

DESCRIPTION 

Worksaver Gadpet Assortment 
12 each of 5 items 
6-Pc. Steak Set in Box 
6-Pc. Steak Set in Block 
3-Pc. Cutlery Block Set 
5-Pc. Century ''21'' Block Set 
6-Pc. Century "21" Block Set 
60--Pc. Veri-Sharp Cutlery Asst. 
4-ea. WW-1 & WH-2 Steak Set 
W/ Adaµt-0-P.ack 
4-ea. WW-8 3-Pc. Cutlery Set 
6 4-ea. PlJ-15 5-Pc. Century 
"21" Block Set H/Adapt-0-Rack 
36-Pc. Granny Knife Asst. - 
Carded 
42-Pc. Granny Knife Asst. - 
Bulk 

TO'l!AL 
JO'BBEP_ SUOW 
GIVES DISCOUNT 

NEW ITEMS NO SPECI~LS Determined netermined 
By Asst. Ry Asst. 
$ 6.95 $ 3.13 

7.95 3.58 
6.95 3.13 
9.95 4.48 

10.95 4.93 
67.20 30.24 
59.60 26.84 

5% 
5% 
5% 
5% 
5% 

10% 

ITEM NO. 

67.60 30.44 10% 

47.94 21.58 

57.68 25.96 10% 

5 0, 
1. 10% 

10% 
10~~ 
10% 
10% 
10% 
20% 

5% 
5% 
5% 
5% 
5% 
5% 

10% 

10% 20% 

5% 10% 5% 

10% 20% 



HARDWARE & SPORTING GOODS NFOLESlLERS 

DEALER SHOW SPECIALS 

Il'TERIAL STAINLESS TABLEWARE 

ITEM NO. DESCRIPTION 

SFOV TOTAL 
JOBBER SPECIAL J()BBER SHOW 

LIST COST COST GIVES DISCOUNT 

$10.44 $4. 70 $4.48 5% 5% 
Classic, 

*25 STANDARD PATTERNS 
Early Rose, Spanish 
Falcon 
25-Pc. Service for 6 
U/Bonus Serving Spoon 

*25 CUSTOM PATTERNS $13. 54 $6.085 $5.88 5% 5% 
Marita, Delrose, Seaswept 
25-Pc. Service for 6 
W/Bonus Servin!! Spoon 

*Hinimum order 6 sets each W/Adapt-0-Rack if specified on order. 

CASUALWARE 

REG. SPECIAL -REG. SPECIAL 
REG. SPECIAL JOBBER JOBBER DEALER DEALEP. 

ITEM NO, DESCP.IPTION LIST LIST COST COST COST COST -- - 
**240 4-Pc. Serving Set - White $4.95 $3.95 $2.12 $1. 78 $2.97 $2.37 
**241 4-Pc. Serving Set - Green 4.95 3.95 2.12 1.78 2.97 2.37 
**242 4-Pc. Serving Set - Blue 4.95 3.95 2.12 1.78 2.97 2.37 
**244 4-Pc. Serving Set - Gold 4.95 3.95 2.12 1. 78 2.97 2.37 

**260 4-Pc. Steak Set - White 7.95 6.66 3.40 3.00 4.77 4.00 
**261 4-Pc. Steak Set - Green 7.95 6.66 3.40 3.00 4. 77 4.00 
**262 4-Pc. Steak Set - Blue 7.95 6.66 3.40 3.00 4. 77 4.00 
**264 4-Pc. Steak Set - Gold 7.95 6.66 3.40 3.00 4. 77 4.00 

**Additional 5% Advertising Allowance on these items ,~ith tear sheet, invoice 
and use of Casualware registered name and Imperial logo in ad. 

SHOW TOTAL 
JOBBER SPECIAL JOBBEP. SHOP 

ITEM NO. DESCRIPTION LIST COST DISCOIB~T GIVES DISCOUNT -- -- 
***200 20-Pc. Service for 4 - White $19.95 $8.50 tlONE NONE NONE 
***201 20-Pc. Service for 4 - Green 19.95 B.50 " " II 

***202 20-Pc. Service for 4 - Blue 19.95 8.5G " " " 
***204 20-Pc. Service for 4 - Gold 19.95 8.50 " •• II 

***50¢ per set Advertising Allowance on above wHh tear sheet, invoice and 
use of Casualware registered name and Imperial logo in ad. 



ITEM NO. 

2010 
2011 
2012 
2013 

ITEM NO. 

FW-72 
FW-72C 

F.ARDW.ARE & SPORTING GOODS Nl10LESALERS 

DEALF.R SHOW SPECIALS 

IMPERIAL STAINLESS TABLEWARE 

FUNEARE 

DESCRIPTION 
JOBBER SHOP 

LIST DEALER COST SP~CIAL 

20-Pc. Service for 4 - Chinese Red Handles $14.95 $8.97 $6. 73 New Item 
20-Pc. Service for 4 - Lemon Handles 14.95 8.97 6.73 " " 
20-Pc. Service for 4 - Lime (Green) !landles 14.95 8.97 6. 73 " II 

20-Pc. Service for 4 - Magenta (Purple) Handles 14.95 8.97 6.73 " n 

OPEN STOCK FU:m-JARE 

DESCRIPTION 
JOBBER 
COST 

SEOH 
SPECIAL LIST DEALER 

72-Pc. Bulk Asst. 
72-Pc. Carded Asst. 

$60.48 
60.48 

$27.22 
27.22 

New Item 
f: " 

$36.29 
36.29 

STANDARD PATTERNS: Early Rose, Falcon, Spanish Classic 

REGULAP. OPEN STOCK TABLEW.A.RE 

SHOH TOTAL 
JOBBER SPECIAL JOBBER SHOW 

ITEM NO. DESCRIPTION RETAIL COST DISCOUNT GIVF.S DISCOUNT 

A-72 72-Pc. Assortment Bulk Packed $28.68 $12.91 10% 10% 20% 
A-84 84-Pc. Assortment Carded 35.16 15.78 10% 10% 20% 

ITEM NO. 

To Be 
Specified 

COMBINATION TADLEHM.E & CUTLERY ASSORTMENT 

DESCRIPTION 

!1EG. SPEC. REG. SPEC. 
JOBBER JOBBER DEALER DFALE!!. 

LIST COST C<1ST COST COST 

$173 .10 $78.84 $70.96 $105 .86 $88.10 Assortment 
Consists of: 
4 ea. - 24 Early Rose 
2 ea. - 50 Early Rose 
4 ea. - WW-lWE Steak Set 
4 ea. - WW-2HE Steak Set 
2 ea. - WH-8 3-Pc. Block Set 
2 ea. - WH-16 Century "21" 

6-Pc. Block Set 

We give 10% Show Discount of $7.88 from 
$78.84 per assortment which Jobber matches. 
This gives Dealer $15.76 Show Special 
~eduction or 15% Discount. 



ADVERTISING SPECIALTY LINE 'POTl 1973 

Ad Specialty sales were up a hea l thv 36~~ in l<:171 and r esu Lts t'lis vear incHcate 
another p.:ood increase for '72. ThanJ· you. n,1t ...•• 

We' re still just scr at cht.ns the surface! You 'lave at Laas t one or two 1-J:!.P'l-notentiaJ 
"s Leepers: in your territory, who cou Ld easily --1ouble or trinle your i\S saJ.es next; 
year. (Asl: Ed Clark. l~e got one order for over SM,')()() this ~u:mmer!) It:'s unto 
you to root them out. We certainly ,fon't expect vou to spend much tirn~ with AS ca Ll.s , 
your re too busy on other "quf ct: r esuLt s" ca l.Ls . However. a J. S-miriute call on the 
good AS jobbers every time you l re in t.ovn can no t he jol-,, It'll_ mak e them call vou 
when "cut l.e ry" is needed. 

VIP line sales from your new franchise j ol--l)ers has, so far, heen -~i.sappointin~. 
We've talked to one or two .iobbers who haver>.1 t ev~n sar•mle~ their salesmen yP.t ! You 
can't sell uh<it you can't show. Please be sure to vi.sit your VIP customers a.n~ s""P. 
that they "hypo" their sales force. r.re know VIP sells. The rli rect seJ.15.nr> houaes 
(Brown & Bip,elow, etc.) proved it last year: VIP has evP.rvthin~ P-o:l.nR for it - 
unique knives. p;reat packai:r:f.nC?; (key cases), the "rii>ht' orici.n~ a,.-rl IT'" F'{C:LJJ~I,1~. 

Your 1973 advertisinp specialty line will be introrluced at the A~ ~r>eci;;.lty Show in 
the Palmer House, Chicago (February 29..th - 1·1arch ?n0). ti,_s usua l , vou ·-dll rPcE!ive 
advance information several weeks bef or e . A mailing will go to vour "AJ" list at 
the same time. 

Advertisin~ Snecialties vs. Premiums 

As you ~now, Imperial has se~arate divisions for ~oth. To avoi~ confusion, all 
orders, inquiries, etc. from hona fir.le .f\llVEP.T.ISIW"! SPECIALTY nistrihutol".'S (usually 
SAA and/or ASI membe r s ) should cone TO THE AD SPECIALTY riJVT<;IO~. •-r'iether for ail 
specialty OR premium items. Or,1ers, inquiries, etc. from P~F.1'1ITM JOB~EllS for rH.rect 
premium users, wher~ tl;ey are to be sold directly) shou l d P'O Tul?OUGtr Hr:B r:r1A.JJNCV'S 
Premium ~ivision. 

Since many advertising distributors are now act:l.ve in premium s al r-s also (for b anks , 
store openings, rlealer loaders, etc.) it is imvo~tant that you Rtr.ictly adherP. to 
this procedure to avoid delays, foul-ups, etc. 

T)efinitions: 

''Ad Specialty" - usually applies to items ~dth imorint that ;i_re give11 away free. 

'Premiums" - usually unimprinte<l items that can be eithf'r <>iven awav or "se lf - 
liquidateit" at cost. 

****'~** 
11'1:PORTANT - No formal time has been schedu] ed for AP at the ~ales -r.1eetiTl~. PJ.ec1.s1> 

contact me as soon as possible after arrival in t>rovirlence. He'll 
arranee a rlate to discuss your inrlivi.rluaJ. ar! snecialtv oroblems r'urine> 
your free time. 

Tl. ~·. Lorenzen 



STAINLESS TABLEWARE 

1973 will be a good year for our stainless tableware business because: 

1. The enormous inventories of imports are now disappearing and this together with 
the devalued dollar a!l.'l continuing inflationary tendencies throughout the world will 
mean new imports arriving in the United States will cost more. 

2. Expanded sales o: Casualware are anticipated particularly through the new open 
stock program and other promotions. 

3. Our new Funware offers a potential in sales to many new markets as well as those 
in existence. 

4. Stainless Gadget sales continue to grow. 

5. New promotions, for example our 25-Pc. Service for 6 featuring a Bonus Serving 
Spoon - while competition offers a 25-Pc. Service for 4 - is further evidence of 
our continuing growth in the Stainless Tableware business. 

Although no new patterns will be introduced now we are continuing our surveys and 
serious consideration is being given to additional patterns at various price points. 

PACKAGING CHANGES FOR 1973 

1. All sets for all trade classifications will be packed 6 to a master carton. 

2. Bulk tableware open stock standard packs are changed to 12 dozen per master 
carton (1 dozen per shelf box). This will enable your customers to order more open 
stock and increase their turnover on all items - this is a national trend. 

DROPPED PATTERNS 

Treasured Rose. 

We do expect that Startime will be phased out by June 30, 1973. Those of your 
customers still buying this pattern should get authorization for an appropriate 
replacement in the near future. 



IMPORTED TABLEWARE 

A year ago we were in the midst of what the Japanese called "The Nixon Shock". 
The dollar was devaluated, international currency exchange rates were in turmoil, 
the United States had just imposed a new import quota on stainless steel tableware, 
and now, one year later, you correctly will ask - "Where do we stand now?". 

The headlines in the newsp~pers today tell of the renewed strength and esteem of 
the dollar abroad. The economy of the world has adjusted to the situation, and 
imports and exports from the United States are proceeding at a fast, yet normal 
pace, with exports of grain to new countries, such as the Soviet Union and 
China,-yet our balance of payment is still in the red. 

We have seen the beginning of imports of some crude, yet interesting, merchandise 
from the People's Republic of China, and have already seen some rather well made 
goods which probably won't be very far behind. Also, co~ntries from behind the 
Iron Curtain make a serious play to get a share of the American market. 

Stainless steel tableware is being made in more and more countries. Now Spain 
has entered the group of exporting countries, and there are other countries to 
follow. Imports from the Far East are arriving for consumption entries in the 
United States in an orderly fashion within the quota, four times a year, and the 
quota is filled within the first few days,-it is even being exceeded in less 
than a week. 

The enormous flatware inventories in the United States, which concerned us through 
out the year, seem to be gradually disappearing, resulting in the fact that with 
the devalued dollar and dua to the inflationary tendencies throughout the world, 
stainless steel tableware arriving in the United States will cost more and it 
will not be cheap or poorly made goods which you will meet in the market, but 
sophisticated, medium and higher priced merchandise. 

Attractive styling and even way-out patterns are being imported and we must 
recognize that it is easy for the importer to experi.~nt in this manner with way 
out patterns, and that represents one of the advantages left to him since, price 
wise, there will not be such great discrepancies between imported and domestic 
merchandise in the future. 

What impressed me, personally, this Fall while abroad was the terrific inflation 
which you face all over and the desire of all people to make ~tter goods, and 
to work in more sophisticated plants rather than in the cottage industry. All 
this means only one thing,-foreign goods will cost more money, stainless steel 
imports will be higher priced. 

I would also like to tell you that you might see more household cutlery offered 
from abroad, much of it very sophisticated, and yet even more very, very, cheap 
and inexpensive promotional mercha::idise. The broad medium ranges will, however, 
not be affected by. it. 

Imperial International is expanding its lines into the gift field sector more and 
more,-Cookware, Oven-to-Table Ware, etc., and also with us style and higher priced 
merchandise play an increasing role. 



1973 ACROSS THE BOARD PROMOTIONS 

1. MOD-lNBS: 

This is a First Quarter Promotion. This is the regular MOD-1 with one each of the 10 
knives wired on t~ the panel and shipped in a display case with no back-up stock. It 
retails for $15.90 with a jobber cost of $6.73 which is 50/10/5% off list. To qualify 
for this promotion, the customer must buy a minimum of 5 dozen assorted refills for 
each MOD-lNBS purchased. What we're trying to do here is to make sure that all MOD-1 
cases in retail outlets are clean, properly priced, and up to date in all respects. 

2. HB-101: 

This is a Second Quarter Promotion. The Promotional List Price is $58.56 and the 
Promotional Jobber Cost at 50/10% off list is $26.35. The promotional pitch is Values 
01f $5.00 and $6.00 - now $4.88 each. This attractive merchandiser contains 4 each of 
HB-8/9/10 in a vacuum formed counter display, with sheaths. 

3. CASUALWARE (4-PC. SERVING & STEAK SETS): 

This is to be offered during the Second Quarter only for retail selling from May 7th 
through July 31st. Please note: 

a) A 5% Advertising Allowance will be accrued on both promotional sets. 

b) Special promotional labels will be shrunk wrapped with both sets. 

c) Promotional pricing is: 

REGULAR PROMOTIONAL 
REGULAR PROMOTIONAL JOBBER JOBBER 

SET RETAIL RETAIL COST COST --- 
4-Pc. Serving $4.95 $3.95 $2.12 $1. 78 
4-Pc. Steak 7.95 6.66 3.40 3.00 

Please note: These are full profit promotions. 

4. SPECIAL 25-PC. STAINLESS FLATWARE SERVICE FOR SIX: 

Shipping and promotional periods are the same as on the Casualware Sets above. All 
patterns are available with the Free Serving Spoon which converts them into a 25-Pc. 
promotional set. The sales pitch here is that we're offering a 25-pc·. service: for six 
while competition offers a 25-pc. service for four. In effect, we're offering one third 
more place settings. The package is the same as the regular 24-pc. set but will have 
an attractive label telling the story of the free Serving Piece. The patterns available 
are our regular lines and the jobber can use whatever patterns he carries regularly in 
stock for his promotion. Exawple - a Jobber who carries Marita may wish to promote 
the 25-Pc. Marita Set. He ~n.11 get the same packaging (which fits the Adapt-0-Rack 
and Gondolas) with the special label. This means with the open stock he's carrying 
that his customers can offer a full set to their customer. 

Remember, this is a limited time offer. Make sure you confine your promotions to the 
specified dates. 



2. 

There will be other promotions coming along but due to uncertainties in the pricing 
of stainless we'll have to delay these announcements. 

I'm sure it's obvious that the above promotions are applicable to most of the trade 
channels we sell, Let's get our share from all of them - Sporting Goods, Discount, 
Variety, Automotive, Hardware, etc. 

5. P.lease see section Q for Show Specials. 



J/J-TUARY HOUSEW,1\RE' S SF.OW SPECI/ILS 

You did an outstanding job last year in placing new items early. That was the key to 
a great "racing start" for '72 and total sales for the year echoed that great beginning. 

We've designed a new "Earlybird Special" Program to help you get your customers "off 
the blocks" even faster in '73! 

Our aims? 

1. Write the largest amount of NEW ITEM business ever. 

2. Write the greatest total dollar-volume as early as possible. 

3. To get your customers into our booth in Chicago. 

The details are spelled out as follows - we think we've covered all the bases. It's 
a 'solid' program that will help you do the job but it will take a maximum effort on 
your part to reach our aims. The next two months will tell the story. 

"Worksaver" Gadgets - extra 107. 
"Grand Opener" - extra 10% 

r> ~ "Funware" - extra 5% 

DURING-THE-SHOW PROMOTIONS 

1. Regular terms plus 60 days extra dating (from shipment of orders), 

2. Introductory Allowance on these NEW items only: 

3. Show Discount on these current items only: 

"Kitchen Companion" Gadgets - extra 5% 
Hammer Brand Pocket Knife Refills - extra 5% 

4. *Hathaway Shirt Bonus Offer applies to all Imperial items ordered and is in 
addition to the Specials outlined above: ~- -- 

TOTAL ORDER NUMBER FREE SHIRTS 

$1 , 000 Minimum 
$2 , 500 Ydnimum 
$5,000 Minimum 

$10,000 Minimum 

3 
6 

12 
18 

GROUND RULES: One order per customer. 
Minimum order - $1,000. 
"At Once11 shipment. 

PRE-SHOW PROMOTIONS 

The following applies to orders placed between the Sales Meeting and start of the 
Housewares Show (January 15th): 

• "Spec Lake" 1, 2 and 3. (NOT Shirt Bonus) 

*Shirt Bonus Offer order forms will be available in our booth at the Show. 



• Single pre-show orders for NEW ITEMS only will be added to 
the Show Order from same customer to compute his Shirt 
Bonsu total. NOTE - customer only "earns" shirts IF he 
places the additional order during the show. 

POST-SHOW PROMOTIONS 

iispecials" 1, 2 and 3 remain in effect for all orders received after the Show 
through February 28, 1973. 

Il1PORTANT - to assure proper credit for your customers, be sure to send 
11ark Gardiner (NYO) copies of all shirt bonus orders). 



NATIONAL TRADE SHOWS IN WHICH IMPERIAL WILL EXHIBIT DURING 1973 

;t bBR08At:1 OQ 1. A .• -R.M. '7 h ;brough J Z~h .JarwatJ t 
She~atot.1 Qri:cago 
~is 

2. Nation :i: Jan a lle11eM.1&H il&Ri:bit 
Udlv 15th thl'&tH.h Uth 

MC'C"""ormick Place 
Chicago, Illinois 
(Boo th Nos , 31+6S:: n) 

3. RIKioD?l Spotting eooele Shew 
'ie1n=va:n 4th thzoa,.:h ha 

Asttohrtr 
Ho us teR. 'l'exa"s 

4. Specialty Advertising Association 
February 28th through March 2nd 

Palmer House 
Chicago, Illinois 

5. General Merchandise Distributor Council 
April 9th through 11th 

Riviera Hotel 
Palm Springs, Californta 

6. New York Premium Show 
i1ay 7th through 10th 

Coliseum 
New York, New York 
(Booth Nos. 2618-20) 

7. A,R.M.I, Convention 
May 20th through 25th 

Diplomat 
Hollywood, Florida 

8. National Housewares Exhibit 
July 9th through 13th 

McCormick Place 
Chicago, Illinois 
(Booth Nos. 3468-72) 

9. National Hardware Show 
August 27th through 30th 

Coliseum 
New York, Now York 
(Booth Nos. 103-04) 

10. Chicago Premium Show 
October 1st through 4th 

McCor:nick Place 
Chicago, Illinois 
(Booth Nos. 1703-04) 

Those of you attending any of these Trade Shows should make firm dates with your 
important Buyers before you leave home for the Show. You will miss many of them 
if you wait for them to find you there, 

And please be sure to let us from New York know ahead of time how we can help you 
with your important lruyers at these Shows. 

After all, we're investing a substantial amount of time, money and effort to make 
these Shows as attractive as possible and we on the scene at the Show want to do 
everything we can to help you with your Buyers, so ple2se let us know what we can 
do for you. 



PRICE LIST PACKAGING CHANGES 

We've made some important packaging changes on our new Price Lists that have 
made us~~ competitive on standard factory master cartons and shelf packs. 

\le are doing this for two reasons: 

1. ~o speed delivery of orders to your customers, 

2. To increase sales, 

Obviously by reducing the shelf pack and the master carton sizes it's going to 
cost tile company some money, but the consensus is that we' 11 more than make''up 
for it, Here are the details: 

1. TABLEWARE: 
Sets: Six sets per master carton (no change). 
Open Stock: Carded goods remain at 12 dozen per master, bulk goods are 
reduced from 24 dozen to 12 dozen per master. !lo change from the one 
dozen shelf pack. 

To designate the new 24-Pc. Set with the Bonus Serving Spoon, we will use 
the number "25" plus the pattern name. 

2. CASUALWARE: 
Sets: Eight sets (one color) per master carton (no change). 
Open Stock: One dozen shelf pack and six dozen to a master carton 
(one color only). 

3. FUNWARE: 
Sets: Six sets (one color) per master carton. 
Open Stock (l>ulk and carded): One dozen shelf pack (one color) and 
six dozen to a master carton (one color). 

~Ierchandiser: 
FW-72 Bulk Display: Specify the two colors you require. 
FW-72C Carded Display: Specify the two colors you require. 

4. CUTLERY (VERI-SttARP & GRANNY): 
The shelf pack on all items retailing for $1,00 or more will be reduced 
from one dozen to one-half dozen. The master carton on all items regard 
less of the retail price will be reduced from 12 dozen to 6 dozen. 

A. New Worksaver Line: 
Shelf pack will be 6 each with 12 ~ shelf packs to a 
master carton. Displayer: A new displayer (KG-5) is available 
with the purchase of one dozen each of 5 of the 10 available items. 
Stock will l,e inner-packed with the merchandisers. 

5. POCKET KNIVES: 

A. MODS: 
Pack is now either three of a kind, 6 assorted, or 1 with a 
refill order. 

B. To assist your customer in maximizing turnover for minimum 
investment, refills are being made available in assortments. 



SlJl"ilu\RY: 

1. There no longer is a "less than Standard Factory Pack". There is only 
one price schedule on all three lines. 

2. There is no longer a $5.00 surchar~e on orders under $50.00. In line 
with competition, such orders will be returned to the customer 
accompanied by a letter from Bill Hayward. 

3. All orders will either be upgraded or do\-:rngraded to meet the Standard 
Factory pack requirements, 

4. Please see the Price Lists which follow for details. As you can see, 
the change for packaging becomes effective -- January 1, 1973. 



01.'.D-FASH.lpNEp QtfA'Llli 
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.Hand~edged 4'l\<ltihized'' blade~; '.t,eld':brass,.bdlsters and rivets. 
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So many uses .•• 
Easy does it! 



Sheath Knives by @Imperial 
Sportsmen's knives with the look, "heft", keenness and all the other unique qualities of handmade cutting 
instruments of yesteryear. 
Each high-carbon steel blade bears the distinctive markings of the blacksmith's forge. Each is "feather 
ground" and hand-honed to a perfect cutting edge. Just try one! 

And note the rich, comfort-grip Ebonnaire handles with oversized rivets and solid brass guard. 

Everything about a Hammer Brand knife says "old-fashioned quality" - except the price! Here is truly the 
outstanding value in pocket and sheath knives today. 

gSPECIAL 
PROMOTION 

fora 
·· Iimited time 

.fOtlfy/ 

Reg. 
$5.00 & $6.00 

Values 

Just 

$4.88 
each 

ASST. HB~··101 
Featuring colorful formed-plastic· counter display with ~s~led back for horizontal or verticaJ use. 
Removable "Special Prernotion'<slabel' Jet's, you' sett knive_s at regular prices after promotion is over. 

contents:- 4 each: HB-8 Plainsman. @ reg. $6.00 list 
HB-9 ylj:rail~lazer', reg. $5.00 list 
HB-10.Woodsmail @reg. $5:00 list 

12 KNIVES - TOTAL - $58.56 SPECIAL RETAIL 

AU knives of a pattern in separate shelf boxes, 'Each asst. packed in reshippabli# carton. 
Case pack/weight - 6 asstsJ36.0 lbs. 

Made and guaranteed by 

@ lllD.rlll llill CDllPlllY. IQC. PRO~lDENCE', RHODE ISLAND 02,903 
.- 'iff-- ·- .•.. , .. 

Division of Imperial Knife Associated Companies, In£: Canaaicfri?Div.: Imperial lnternattonat, Bramalea, Ontario 

Printed in U.S.A. HB-101 



NOW'S THE TIME TO 
r'REPLACE SHOP-WORN 
POCKET KNIFE DISPLAYS 
AT MINIMUM COST! 

FOR A 
LIMITED TIME 

ONLY! 

801 103 aosr '°'' / 
~ ~ ~ ~ Sheath Knife 

2-bl. Jack Knife 2-bl. Barlow Knife 2-bl. Stainless Jack 2-bl. Jack Knife csr,•" o,erall) 
i3'I•" closed) 13'{"' closed) (2'/a" closed) (2•u" closed) B ack/Sll,er 

ST GLON® Handle ST G ON® Handle Sim. Pearl Hand le Sim. Pearl Handle Stripe Handle 
1.3 lbs. per dz. 1.6 lbs. per dz. .8 lb. per dz. . 9 lb. per dz. 2.2 lbs. per dr . 

102 I04S IOI 111 Ill 

~ ~ ~ ~ ~ 

@ 1mner1a1 Knlte company, Inc. PROVIDENCE. RHODE ISLAND 02903 
Printed ,nu 5 A Division of Imperial Knife Associated Companies, Inc. Canadian Div.: Imperial International, Bramalea, Ontario 

MOO 73-INBS 



THE AUT8ENTIC 

~~ \ 

THE KN:IFE THAT 
'QB,EW W:ITH AMER:ICA/ 

AN AUTHENTIC REPRODUCTION OF ONE 
OF AMERICA'S MOST HISTORIC KNIVES 

"DIAMOND &OGE" QUALITY THROUGHOUT 
Double - Honed Special Alloy Blades 
Deep Grained Staglon* Handle 
"Mark Twain" Signature on Bolster 

PLUS •. _ FAMOUS DIAMOND EDGE 
"MONEY BACK" 
GUARANTEE 

contains 6' gift boxed-- knives 
in display tray 
Case pack/weight-6 assts./7.5 lbs. 

and 
INFORMA ilVE 

"HISTORY OF THE BARLOW" 
BOOKLET WITH EACH KNIFE 

Printed in U.S.A. 

Made and guaranteed by 

@ lmoerial Knife comoanr, Inc. PROVIDENCE. RHODE ISLAND 02903 
Canadian Div.: Imperial International, Bramalea, Ontario 



ANOTHER IN THE SERIES OF KNIVES 
THAT "GREW WITH AMERICA" 

• "Diamond Edge" quality throughout 

• Genuine saddle leather sheath 

• Individual gift box display. 

PLUS ... famous Diamond Edge "Money Back" Guarantee. 

Made and guaranteed by 

~ 1moer1a1 Knife company, Inc. PROVIDENCE. RHODE ISLAND 02903 
113.2 Division of Imperial Knife Associated Companies, Inc. Canadian Div.: Imperial International, Bramalea. Ontario 



801 803 805P 808P / 
~ ~ ~ ~ Sheath Kn lfe 

2·bl. Jack Knife z-er. Barlow Knife 2-bl. Stainless Jack 2-bl. Jack Knife (81/," overall) 
(3 'I•" closed) (3'1•" closed) (2'1•" closed) (2'/•" closed) Black/Silver 

STAGLONI!!,> Handle STAGLON® Handle Sim. Pearl Handle Sim. Pearl Handle Stripe Handle 
1.3 lbs. per dz. 1.6 lbs. per dz. . 8 lb. per dz. .9 lb. per dz . 2.2 lbs. per dz. 

802 804$ 108 811 818 

~ J ~ ~ ~ 
2·bl. Jack Knife 2-bl. Jack Knife 2-bl. Jack Knife 2-bl. Fishing Knife 

4-bl. Kamp King 
(3'/," closed) 

(31/," closed) i3'/•" closed) f'I," closed) (4'(;"' closed) Bl. Stagged 
Ma~-~ (fue~~o;Jr H:r1e ST GLON!li) Handle ST GLON® Handle Maze (yetiow) Handle 

1.2 lbs. per dz. .9 lb. per dz. 1.8 lbs. per dz. 2.5 lbs. per dz. 

@ 1mpar1a1 Knita company, Inc. PROVIDENCE. RHODE ,sLAND 02903 
Prf n te d m u 5 A Division of Imperial Knife Associated Companies, Inc. Canadian Div.: Imperial International, Bramalea, Ontario MOD 73-1 



"MODS" CAN BE COMBINED VERTICALLY 
OR HORIZONTALLY. EITHER WAY, YOU 
INTERLOCK THEM IN SECONDS .•.... ·~. 

WlTHOVT TOOLS! · 

MOD 73·2 

REFILL STOCK: 
PACKED~ DOZEN 
TO A SHELF BOX 

809 

3-bl. Knife 
(2'1•" closed) 

STAGLON® Handle 
.9 lb. per dz. 

[5 u., 
119 

--~heath Knife 
(911 overall) 

Black Stagged Handle 
4.0 lbs. per dz. 

A, 
122 

~ 
l·bl. Fishing Knife 

(41/,11 closed) 
STAGLON® Handle 
1.3 lbs. per dz. 

(& EA.) 

825P 

2·bl. stainless Penknife 
(271," closed) 

Sim. Pearl Handle 
.6 lb. per dz. 

IA- 

2·bl. Stainless Penknife 
(2'/•" closed) 

STAGLON® Handle 
.6 lb. per dz. ··~- 

827 

829 

3-bl. Knife 
(31/," closed) 

STAGLON® Handle 
1.2 lbs. cer dz. 

(5 EA.) 

830 

3-bl. Knife 
(31/," closed) 

STAGLON® Handle 
1.6 lbs. per dz. 

5 EA. 

831 

~ 

~ 
2-bl. Jumbo Jack Knife 

(4" closed) 
STAGLON® Handle 
1.9 lbs. per dz. 

IA. 
8325 

J-bl. Jumbo Knife 
(4" closed) 

STAGLON® Handle 
2.0 lbs. per dz. 

(5 EA.) 



~ 
Imperial 

'%rr-Sha(fl Stainless America's finest popular-priced cutlery now better than ever with ••• 

"CENTURY 21" decorator sets 
for the look of tomorrow today 

"show'n sell" 
hang cards 
hold knives 
securely without 
either staples or 
taping 

Wand, Wood Handle- I 00% 
fine-grained wood lamin 
ated and pressure fused 
with resin so they won't 
split. burn, Starn or ab 
sorb water. 

~ 

KK73·1 

i ~ 
d 

High Carbon Stainless Steel 
Blades - Stainless com 
bined with the edge hold 
ing Qualities of high-car 
con steel. 

Fricid Temper -- gives su 
perior hardness and 
toughness - edges stay 
sharp unbelievably long. 

Precise Edie Hollow &find 
ing-A smooth exact edge 
that take s hand honing 
to perfection. The edge 
that sells cutlery. 

Compression Rivets - Can 
not loosen=secure for 
Jite 



Qift Sets 
Each attractively 
gift packaged 

WW-16 "CENTURY 21" 
6-piece decor at or set. 
Contains parer, sandwich 
knife, French Cook's 
knife, steak and poultry 
slicer, roast slicer and 
fork. Case pack 12 sets, 
21 lbs. 

WW2·WE 

6-piece steak set In 
wood-grained block 
& gift box. 
Case pack 12 sets, 8'!, lbs. 

WWl-WE 

6-piece steak set rn 
gift box. 
Case pack 12 sets, 61/2 lbs. bmc .•• - ._..__,. -, 

WW-)5 "CENTURY 21" 
5-piece decorator set. 
Contains parer, utility 
knife, steak and poultry 
slicer, roast slicer and 
fork. Case pack 12 sets, 
18 lbs. 

WW-8 
3-piece knife set in 
wood block and gift 
box. Contains parer, 
util\ty knife and roast 
slicer. Case pack 12 
sets, 12 lbs. 

UTLE RY SET ASSORTMENTS 
ith permanent pegboard/coonter wire ilisplays 

ASST.A081 
Contains 4 each Veri-Sharp steak 
sets with wood-grained block and 
without blQck. Total Retail $5.9,60 

ASST. A083 
Contains 4 each Ve(1-Sharp 3'-PC 
cutlery sets and 5-pe: <:utlery sets', 

Total Retail $67 .60 

<9pen Stock 
All knives 

individually carded 
and pre-priced 

l Weignt per <:> Snell Case pack 
Item Descr11pt1on Pack (6 oz.) 

214 gt/4'' Fork 1h. dz. 12.0 lbs. 
220WE 

~.\i~?a~S1,'.'ak) 
1 7 .5 

222 
Pouttfy SI icer l/2 13.0 

224 3" Pa er 1 6.0 
227 8" French Cook's ,,, 15.0 
228 8" R?ast Slicer ,,, 13.0 
229 6" Sandwich II, 9.0 
230C 31/<1" Grapefruit 1 6.0 
232 9" Ham/Bread '" 19.0 
239 7" Butcher ,,, 19.5 

l ~ 
@lmpePial'V'"en-Shaif, stainless 

WW-~B 

Pegboard Organizer 
Assortment 

Contains: 
12 ea. 3" Parer 
12 ea. s·· Utility (Steak) 
12 ea. 6" Sandwich 
6 ea. 8" Steak & Poultry Slicer 
6 ea. 8'' French Cook's 

-.. 6 ea. 8" Roast Slicer 
6 ea. 7" Butcher 

60 knives-total 

Atl packed on functional rack rnspen se r that 
mounts on any pegboard in seconds. Weight 10112 lbs. 

KK73-2 

Made and guaranteed by ~ lmoerlal Knife company, Inc. PROVIDENCE, RHODE ISLAND 02903 
Printed in U.S.A. 



A f=ABtJLOUS N.1;\N' UNEOJ=CU$T0M CRAFTED CUTLERY 
DtSI G NED' AND'P':A:CKAGED FOR TODA V.! 

e, CONTOUR-GRIP DISHWASHER SAFE WONDA-WOOO®HANDLES 
• SPECIAL ALLOY MICRO-GRAIN'EO.STAINLESS BLADES 
• EXGLUSIVE "CENTURY-21" AND CUTLERY CA·DDY SETS 
• 'SELF-DISPLAY PACICAGING' 

KK73-3 



{additional sets 
on opposite side) 

3056 STEAK KNIFE SET 
s-ee. (round point knive$). 
Weight 7 .O lbs. per 6 set. 

3057 KITCHENMATE SET 
5-pc. set 
(3" parer, utility knife, sandwich =~~~.:~~! ~11:..i~:e:~~~~nife, 
Weight 8.5 lbs. per 6 ,et 

3059 HOMEMAKER SET 
s-ee. set 
(3" parer, utility knife, sandwich 
kttife.., French Cook's knife, 9" 
roast <Jic:<!r and ham slicer). 
Weight 11.5 lbs. per 6 set 

3065 "CENTURY 21'1 
5-pc. set 
(wide heel pare<, utility knife, sandwich 
knife, butcher k"ife & 9" roast slicer). 
Weight 14.5 lbs. per 6 sets 

OPEN STOCK 
Features distinctive full-color carding 
designed to reflect Di;imond Edge 
premium quality and c-atcl). every eye 
from aero •• the aisle! 

3039 7" Custom Gauge Butcher Knife 
(Wonda-Edge) 
3 lbs. per dz. 

3052 Wide Heel Parer. 
1 lb. per dz. 

3028WE Custom Gauge 8" Roast Slicer 
(Wonda-Edge) 
3.0 t!)s. per dz. 

3024 r;:.a~~- dz. 3027 Ctistom Gauge 8" F'rench Cook's 
Knife 
3.4 lbs. per dz. 

303l Fruit & Vegetable Knife. 
1.5 lb~. per dz. 

3022 8'12" Narrow Blade Slicer. 
3 lbs. per dz. 

3020 Utility Knife (Wonda-Edge) 
1.5 lbs. per dz. 3085 9" Custom Gauge Roast Slicer. 

3.4 lbs. per dz. 

DIAMOND £DGE knives are custom· 
made by American craftsmen of the finest 
materials available. Each Is uncondition 
ally guaranteed against defects in work· 
ro~i;;:ifo :~~e~::·r~8~or~n.~~{1~ 
be repaired or replaced at no charge. 

LIFETll!llE SERVICE POLICY 
Diamond Edge Knives are guaranteed to 
stay sharp :arlongerthan ordinary knives. 
However, even the finest cutlery even 
tually needs sttarpenlng. When this occurs 
knives may bit n,turned to us at any lime 
for expert custom-re.sharpenin~ and re 
eonditlonlng. There is a nominar charge 
of $ t.00 * per knife to cover handli_ng and 
postage. Send to lmperil.i Knifl' Company 
02903, Dept. DE. 

SHELF PACK - 6 EACJ-1 
CASE PACK - 6 DOZEN 

3029 6" ,Sandwich Knife.(Wonda-Edge) 
1.8 lbs. per dz. 

3032 9" H•m Slicer/Eiread Knire 
(Wonda-Edge) 
3 lbs. per dz. 

Made and guaranteed by@ Imp aria I Knife company, Inc., PROVIDENCE, R. I. 02903 

Canadian Div., Imperial lnternationa: Co.·, Bramalea, Ontario 

KK73·4 Made in U.S.A. Printed in U.S.A. 
/ ..."' 



wll!lllll'lal 
2·Blade e 
Jack-Master 
a hefty peck et partner for 
today's actrve ""'" or boy 

173-11 



@1maari11 
SMALL 2•BLADE JACKKNIVES 
l.ti.g!,t and comfortable i}l"'tfllrpqcket for "today's man and boy" 

,,-.,.. • 1/·' . ·~ 
special higtfcatts'o'i, alloy cutlery steel blades- hand-edged 
unbreakable Staglon ®, simulated pearl and maize (yellow) handles 

NEW TWO-SIDED DISPLAY 
for counter or watt use. 
Divieles .for Clual Clisplay. 

ASST. 63SS·1 
Same as at-11,ft but with 
all Staglon®handles. 

ASST. 63SS-4 {illustrated above) 
Popular "SLI ML)NE" assor tment wit.h 
assorted handles - 6 Staglon®, 3 pearl, 
~·n,d 3 maize. 

Case pack/weight - 12 assts./14.0 lbs. 

wl!llllll'lll e Q Colt "°' 
Jackknife 
koeoan<I d\Jflble ... 
1011 donn dln.r9!1I-" adl'f 

Contains 12 individually 
blister-carded knives w i.tb 
esst . handles-6 Staglon®, 
3 pearl and 3 maize. 

Case pack/weight - 
12 doz./16.0 lbs. 

N-785 - CAR"BON STEEL BLADES 
23/4" closed 

ASST. N-785 
Small serpentine t z-pc. assortment. AsSorted 
handf es - 4 each Btackstag, peart & maize. 
Case pack/weight - 12 assls./15.3 lbs. 
Also available: 
ASST.RJ785 
Contains 12 individually blister-carded k ntves. 
with assorted handles - 4 each Blackstag, 
pearl & maize. 
Case pack/weight - 12 doz./16 .0 lbs. ~ 

Made and guaranteed by 

@ 1mnar1a1 Kn Ila comoanv, Inc. 
PROVIDENCE. RHODE ISLAND 02903 

Canadian Div.: Imperial International, Bramalea, Ontario 
173-10 



STAINLESS 

1maar1a1 w Diamond 
Edge 

FISH FILLET 
KNIFE 

with all the quality features 
a serious fisherman demands - 

Tapered hand-edged blade with 
just the right "flex" for 
expert filleting. 

Extra-hefty rosewood handle 
shaped for a solid grip, even 
with wet hands. Leather wrist 
loop. 

Non-organic cordovan wrap-around 
sheath won't ever crack or split, 
even in salt water use. 

Unique "show-n-sel!" hang card 
lets customer examine knife and 
sheath without removing them 
from the ca rd. 

No. FF-222SH 
Packed 1/2 dozen to a shelf box 
Case Pack/Weight-6 Doz./26.0 lbs. 

LIFETIME 
SERVICE POLICY 

Diamond Edge knives are 
guaranteed to stay sharp 
far longer than ordinary 
knives. However, even 
the finest cutlery even- 

. tually needs sharpening. 
When this occurs, knives 
may be returned to the 
factory for expert custom 
re-sharpening and recon 
ditioning. There is a 
nominal charge of $1.00 
to cover handling and 
postage. 

KNIFE 

MEASURES 11" 

(Illustration is NOT 

actual size) 

173-3 



0 ~ 

TRADE· u1p Wl·YHI 11m,P.e:r1.a·11--r.f. 

Supe1t 
RA·Z.O.R.: B.LADE 
SlAINLES·S T.M. 

cutting blade 
that almost makes skir.ning 
& filleting a pleasure! 
Each hand-honed blade is 
guaranteed the sharpest 
ever crafted. 

TO GREATER SALES AND PROFITS 
WITH THE FINEST FISHKNIFE MADE! 

No. 902-RB 

IDEAL FOR THE SALT WATER 
ANGLER TOO! because it's 
ALL-STAINLESS* 

PACKAGED FOR 
MAXl~UM IMPULSE 
SALES 
Blister packed 
for maximum safety . . . 
blades open and 
features clearly shown 
for maximum "sell" 

Fisherman's Guide and 
How to Resharpen 
instructors on back of 
each card. 

Packed 1/2 dozen carded knives 
to a shelf box. 
Case Pack/Weight 
6 doz./ 15.0 lbs. 

* AU. STAINLESS 
ANGLERS 
llIDE 

r ,U$' TAX 
VHIAE 
\Pl!L 

41m1181'fa1 

HOOK 
DISGORGER 

~- _,, 

fu4!--5:H:1 BLADE 

Made and guaranteed by@lmoerial Knife company, Inc., PROVIDENCE. R. I. 02903 

1 . .:.., ,:i,~ f.a~~.9.~1i.lffi~ri~l lnt~rn~tim1nl Go,1 Rrama1tm Ontarin 
I 7 3-4 



@§ygl~ar~. 
.~.. by ~· Imperial 

Special Promotion 
RETAIL SELLING DATES 

May 7 - July 31, 1973 

Save $1°0 On 4-Piece Serving Sets! 
Now Just $395 (reg. $495 value) 

f;.,, ~ 

::1 * .:;>' ~ 

1:
. 
'*' ' 

Every table "comes alive" with the colorful accent of @sualoor~ 

t.t.~ .C":f:'(~ .. ,:.I~).:!i~~:,~·?-·;-'~;<, ~:,.':{~ 
All sets come in shrink-wrapped gift packages. Shelf pack - 3 sets of a color. Case pack/weight -12 sets of a color/7.5 lbs. 

Made and guaranteed by @) lmoerlal Knife company, Inc. PROVIDENCE' RHODE ISLAND 02903 
CW-73SS 



@§yglwar~. 
by \~ Imperial 

Special Promotion 
RETAIL SELLING DATES 

May 7 - July 31, 1973 

Save $129 On 4-Piece Steak Knife Sets! 
Now Just $666 (reg.$795 value) 

Every table "comes alive" with the colorful accent of (gsualoo~ 

All sets come in shrink-wrapped gift packages. Shelf pack - 3 sets of a color. Case pack/weight - 12 sets of a color/8.5 lbs. 

Made and guaranteed by @11111181'181 Knlll Company' Inc. PROVIDENCE. RHODE ISLAND 02903 
CW-73SK Printed in U.'S.A. 



IDW FOR 
ELEC'lllCIAI • .-vllT • llBRI. 

~~! 
' 

1meeria1 
·.,wnrkmaster 

SAFETY 
LOCK 
loCb 
work 
llledlin 
••• polltiOI 

TL-292 

••••••. 181 Cl., a I-Biii, L L 
flttlN1'l?D IN U.s.A. 

No. TL-292 

Here's a rugged 
JACK-OF-ALL TRADES 

DESIGNED FOR A DOZEN 
USES A DAY! 

At Home or Away 

FOR PROFESSIONAL USE 
OR 00- IT-YOURSELFERS 

FEATURING: 

• Heavy Duty Screwdriver 
Wire-Insulation Stripper 
Blade 

• Rugged High Carbon Cutlery 
Steel Cutting Blade 

• Solid Unbreakable 
Monomac Handle 

• Useful Shackle for 
Key Chain or Lanyard 

•"' Blister packed on 
individual display cards 
as illustrated 

Packed One Dozen, Individually 
Carded, to a Shelf Box 

Case Pack/Weight- 6 Doz./18 Lbs . 



0 1moer1a1 
POCKET & OUTDOOR KNIFE 

ASSORTMENT 
No. IK-36 

36 KNIVES - 3 EACH OF 12 
MOST POPULAR & VERSATILE 
PATTERNS 

ONE OF EACH PATTERN 
MOUNTED WITH ALL BLADES 
OPEN FOR GREATER EYE APPEAL 

NO LACING, NO LOOSE KNIVES - 
EACH PIECE MOUNTED IN UNIQUE 
DIE-CUT INSERT ON DISPLAY 

ALL PATTERNS RETAIL AT ONE 
POPULAR PRICE 

DISPLAY IS EASEL-BACKED 

ASSORTMENT PACKED IN INDIVIDUAL 
CORRUGATED RE-SHIPPER 

CASE PACK/WEIGHT - 12 ASSTS./ 72 lbs. 

GET MAXIMUM "IMPULSE" SALES 
WITH THIS ATTRACTIVE 

POCKET & OUTDOOR KNIFE 
DISPLAY ASSORTMENT 

...__j 

DISPLAY MEASURES 15%" x 231/,i" 

~~~~t O 
ANOTHER GREATt-~~~VALUE FROM 1moer1a1 

IK-36 



@1mnarial 
wilDcat skinner 

SPECIAL ALLOY SUPER STAINLESS BLADE 
will never rust, pit or corrode. 

EXTRA HEAVY GAUGE BLADE - rugged 
enough for every outdoor use. 

RICH ROSEWOOD HANDLE - specially 
shaped for comfortable, non-slip grip. 

SUPER SHARP and HANO-ED, 
with flat-tapered feather grind ti 
makes re-edging easy. 

includes 3 knives w/sheaths, gift 
boxed plus counter display. Packed 
in re-shipper. 2.3 lbs. per asst. 

EXCLUSIVE 

SAF·T·LOK 
press in firmly 
to release 

Illustration 
is actual size 

____ __ _ _ Individual knife with sheath, 
Made and guaranteed by gift boxed. 6 to a shelf box. Weight 3.5 lbs. per 6. 

@ 111par1a1 10111 comuanr. Inc. PROVIDENCE. RHODE ISLAND 02903 
173-12 



EAVY GAUGE BLADE - rugged 
every outdoor use. 

ROSEWOOD HANDLE - specially 
tor comfortable, non-slip grip. 

SUPER SHARP and HAND-EDGED 
with flat-tapered feather grind that 
makes re-edging easy. 

MAGNA-GRIP DESIGN 
blade tang features finger groove 

and serrated spine for 
precision "close-in" cutting 

DELUXE 
LEATHER SHEATH 

with each knife 

173·1 3 Canad fan Div.: Imperial I nternatronel Co., Bramalea, Ontano 
" Pri'nted in U.S.A-1 - 

Made and guaranteed by 

~ lmoerlal Knlla Comiiini. 'Inc. PROVIDENCE, R.I. . 
' 
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"Diamond'Bdge ~ 
is a quality pledge 

~1m11r111 

The greatest proof of American quality and craftsmanship - and priced for volume "impulse" sales. 

ijf:.AOES: 
9i"'-Micro-grain high-carbon 
. 'cutll:ry steel 
•f Curvex-ground and 

doubfe,-honed for lasting 
fricti~ri,free, cutting 

• 'Oi;tlrict~ etch iridudes 
pattern number for sasy 
idenUf~atiori 

HANDLES: 
• Exclusive 

"old time' 
Buckhorn with 
diamond shield 

• · 10 patterns 
.one for 
every purpose 
c1nd taste 

"6·PACK" DISPLAY. Purchase a half-dozen of any 
pattern packed on this uold time" counter card. 
Each card pre-priced for the pattern you buy. 

PLUS ..• a "money back" guarantee never offered 
before on other pocket knives - at any pri<:el 

• • 

• 

(see reverse side for individual pattern details) 

~Guarantee~ 
This Diamond Edge knife is guaranteed to be 
the sharpest you ever owned or Imperial will 
refund the purchase price. If you don't agree, 

send knife with sales receipt to - 
Imperial Knife Company, Inc. 

Dept. DE, 1776 Broadway, New York, N.Y. 10019 
NOTE-Your dealer is not authorized to make this refund . • 
A guarantee slip goes with knife to every retail 
customer. 6 slips are packed on the back of each 
"6-Pack" display and in each half-dozen shelf 
box inside display case assortments. 
No problems for either distributor or dealer - 
any unsatisfied custorrer returns knife directly to 
Imperial for prompt refund. 



DE7J-1 Printed in U.S.A. 



0 1moer1a1 Slumps lhB COmPBliliOn Wilh 
fil/fil RAZOR BLADE STAINLESS™ POCKET KNIVES 

Now this exclusive process that 
makes all other knives old-fashioned 
is applied to a premium quality 
pocket knife selling at the same 
price as ordinary knives! Note the 
deluxe features below. In addition, 
each blade is micrometer-checked, 
hand-honed and hand-edged to give 
long-lasting "friction-free" cutting. 

• Distinctive new 
blade etch 

• Nickel silver 
bolster and shield 

• Solid Staglon® 
handle 

• Measures 3Uo" 
closed 

ILLUSTRATION 
ACTUAL SIZE 

New 3-Dimensional Counter Display specially designed to feature a single 
knife with all blades open on the front and five (5) additional knives for 
stock security-packed on the back. Result: one of the most eye-catching 
displays of this or any year. Size 81/2" x 12". 

u 2-blade 
ASSORTMENT 
695RB ( 6 knives) 
Case Pack/Weight - 
12 Assts./163/4 lbs. 

3-blade (Illustrated above) 

ASSORTMENT 697RB (6 knives) 
Case Pack/Weight -12 Assts. 17 lbs. 

Made and guaranteed by 

® 1moer1a1 Knife comoanv, Inc. PROVIDENCE. RHODE ISLAND 02903 
RB73 Division of Imperial Knife Associated Companies, Inc. Canadian Div.: Imperial International Co., Bramalea, Ontario Printed in U.S.A. 



PATTERNS SHOWN BELOW ARE INDIVIDUALLY 
BLISTER CARDED AND PACKED 12 KNIVES ON 
"PINBOARD" DISPLAY ILLUSTRATED ABOVE. 

I l\ R B-4 ( 27/s" closed) 
' 1~ 2-blade slim ia,ckknife, STAGLON® handle. 
' ,f Case Pack/Weight - 12 dz./20 lbs. 

RB-5 ( 31//' closed) 
2-blade deluxe jackknife, STAGLON® handle. 
Case Pack/Weight - 12 dz./27 lbs. 



·-··:! 

A. WIDE HEEL PARER 
With dishwasher - sate 
Mono mac* hand I e. 
K-952M. Case pack and 
weight: 144 ea. - 11 .0 
lbs. 

r: 
B. VEGETABLE & FRUIT 

SLICER 
With serrated blade, dish 
washer-safe Monomac* 
handle. K-150M. Case 
pack and weight: 144 
ea. - 13.3 lbs. 

C. 2-PC. CARVING SET 
Roast slicer with 711," 
Wonda-Edge blade and 
9" fork. Monomac* 
handles. K-180M. Case 
pack and weight: 144 
ea. - 42 .O lbs. 

G. FLIP 'n CUT 
With stainless Wonda 
Edgeflipper/blade. Mon 
omac* handle. K·195. 
Case pack and weight: 
144 ea. - 33.0 lbs. 

H. KITCHEN MATE 
All purpose knife has 
serrated blade, forked 
tip and caplifter, Mono 
mac* handle. K-149M. 
Case pack and weight: 
144 ea. - 13.5 lbs. 

I. SPREAD 'n CUT 
With stainless Wonda 
Edge spreader/blade. 
Mon om a c* hand I e . 
K-196. Case pack and 
weight: 144 ea. - 
15.4 lbs. 

J. CARVING KNIFE 
With 71'2" stainless 
Wonda-Edge blade. Mon 
o mac* handle. K-194. 
Case pack and weight: 
144 ea. - 23.0 lbs. 

K. HOSTESS KNIFE 
With stainless Wonda 
Edge blade, dish-washer 
safe Monomac* handle. 
K,173M. Case pack and 
weight: 144ea.-15.0 
lbs. L 

SlAINLESS 
KITCHEN 
COMPANl·ONS 
time-end work savers, j ,. 

l 

' ; ,~ 1muer1a1 
. a, :~? 

•• 11n111rllll "-, 

stainlesP -. 
breakfast 
knlfe 

D. TWO STEAK KNIVES 
With saber-ground blades, 
dishwasher-safe assorted 
Monomac* handles. SK· 
148/2M. Case pack and 
weight: 144 eds. - 22 .0 
lbs. 

I:'.. CURVED FRUIT 
KNIFE 
With serrated blade, dish 
washer-safe Monomac* 
handle. ,K-953M. Case 
pack and weight: 144 
ea. - 14.5 lbs. 

F. BREAKFAST KNIFE 
With stainless serrated 
blade, dishwasher-safe 
Mono mac* hand I e. 
K·172M. Case pack and 
weight: 144ea.-16.0 
lbs. 

L. TALL JAR FORK 
With dishwasher · safe 
M c n o m a c* ha n d I e . 
K-157M. Case pack and 
weight: 144 ea. - 10 .0 
lbs. 

ALL ITEMS 
ARE PACKED 
1 DOZEN TO 
A SHELF BOX 

KK 73-8 



1muer1a.1 

S"(AIN~;ESS ~ . . 

KJTCHEN .. 
COt,tlPJXNION 

.·. t . 'I" ,w,'ffa !· · ·r 
1,:"':i O -. ¥\ . ·:: ':?·< :+ .; ~' 
A, !;!UTTER KNIFE' &;SUGAR SPOON ;.K•170/71 

Contemporary pattern blends witthl'Very decor. 
P.at a11<,\ weight: 144 ea. - 22.0 I~. 
)., •.ii,.• I . . 

tS,UT SEJWl;:R K-161 . j .. . r · 
'"!j,1uge ,n centemporarv defi:~n,10 oomp.l,ment 
t11bl11. Case pack and weighti;-144<ea. - 18.0. lbs. 
I . 'Fl 

~CO()P-BR .SCRAPER K-151 11 
1nt,f1s~t'?" from h,atd to \let al t<)rners a?<:l'~oms 
ia_;!l-.~.~!;e Pftk\and we,ght: ;144 ea.'- 14:0 lbs. 
·.~,W,7 ' '' 

UPal'S!i,_R\iER K,t58 
t-avy gati\le and ilitra-large fpr res1t!y ;b.19 robs. 
-~,paclt and weighf%144 e,v-- 2~.5 lbs:• . dl . 

t. DRINK SPOONS K·t'.aa1? . 
ontetl)JlQ<ary, siyte blends withirnos:! decors. Case 
ack anc;l,,iveight: 144 ea. - 15,(),1~. · 

~8' ., ·"-' 

R~RUtt & Vf!Gl:TABL~ $~RVl:R K~1'60 
,m __ :_ ~.au¥) 1>ie~c;.·,tct tor dr~_. '":f9.f . Case'p11_n1<_· s.and 
t :. 144 ea. i- ?8$ lbs. , · · ' +~· 

i' . i ·:·. l 
j:$StNG Sl:f!'f'ER K-f67 I .. " ' 
.fee·, t,;,r i<ttj.lir.,, lDP_.· prngs and sv!_. tup t 
d we,glip 1J,f~-~5.5 lbs., J · 

. ~RAVV;j,.ADLE {hs .. ·, 
1;1._ •• "·._.d·. ·same··.·. -~-. •v. st. yled·. ·._t··.···o .• ··: c •. ·o·m·· .. plim·'·· • e_"_.,.t·. _el:'.erv. tabje, 1;'-~~~;dwe,ght: · lf.t~-- ~Mt ,Sc· 

'$\>~HETTI SE:AVEft K-169,1, · • 
'Ciir-e~t: for salads, iiauerkraut .ind! oleslilw 
p.,cJ<.·ahdwe,ght: J44 ea. - 281>1 s. 
. . -· ~ 
li~~IT & VE§P~BLE SERVE~! K-154 ', .. 
Str_afrJJ': serve"tr11111s al)d0 ve!l'!tab!es, ,Case pack and 
~1gl-1t: ,t14 ea., 19.0 Im. . ,:, 
K l • \ ~ ,., . . . 

:SALAD SEAVING FORl(.~162 ~a-vr_.~_ .. :w.i_ ·;, c. omplime~-'~)i.", · ervl• decor. 
· \'\'t1,1qiit, 144 ejl. - . t~llJS. · • · · 

f··~:j:,!, .' > 'i -. ·, ... v .. ' . .: · ..... 
ERVING SPOON K-155 t . . " 
erlect for all iruits and vegetables·. Case paol< arid 

. weigl}t.; ·•144 ea. ,..., 19,0 lbs. 
··M'" , ., .. ··, 
'ib.1,..lP~ARtNQ{l€NlFE 3241 . :., i ri!: 
~ith 'ipdfsmfotiblo Woodawood* Lhandle. Case pack 
and ~eight; 1t4 ea. ~.9.0 lbs, '· ·. 

: ~- .; "'\"!/. 

'~ rn!lllisARitPACKEo 1B!2e~to~~~EL.~i;~x 
. :j '. . .. : . '~' 

-~ · -- •...•••. . ·::· ... ~- , ;·::1u.\tUJ1! i ~-:-a 

Made and guaranteed by 

~ 1moer1a1 Knlla comoanv. Inc. PROVIDENCE. RHODE ISLAND 02903 
Division of Imperial Knife Associated Companies, Inc. Canadian Div.: Imperial International, Bra ma lea, Ontario 
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PRICES SUBJECT TO CHANGE 
WITHOUT NOT IC( 

1m11r111 Knlla companv. Inc. 
OFFICE, 1776 BROADWAY. NEW YORK. N.Y 10019 

FACTORY: PROVIDENCE. fl.I. 02903 

/ 

PRICE LIST 
KK-173J 

Jon. l, 1973 

TERMS: 2%-10 days; Net 30 
All shipments 

F.O.B. Providence, R. I. 
Full Freight Allowed on 
shipments of 1501' or more 

in Continental U.S.A. 

@1mner1a1 

\. 

HOUSEHOLD CUTLERY & GADGETS 

IMPORTANT - THIS PRICE LIST INDICATES NEW SMALLER SHELF PACK AND CASE PACK QUANTITIES. 
ORDERS FOR ITEMS IN OTHER THAN STANDARD CASE PACK QUANTITIES WILL BE INCREASED OR 
DECREASED TO THE NEAREST CASE PACK QUANTITY. ORDERS FOR LESS THAN $50.00 CANNOT BE 
ACCEPTED AND WILL BE RETURNED TO YOU. 

Item Case Pack Retail Cost Item Cose Pock Relai I Cost 
Number DESCRIPTION /Weight Each E o ch Number DESCRIPTION /Weight Each Each 

DIAMOND EDGE STAINLESS CUTLERY VERl-SHARP STAINLESS CUTLERY I 
- see catalog folder KK73-3/4 - see catalog page KK 73-1/2 I 
Sets; Sets: I 

3002 6-Pc. Steak Knife Set 6/8.5# $14.95 $6.73 WW-lWE 6-Pc.Steak Knife set 12/6.5# $6.95 $3.13 I 
3065 5-Pc. "Century 21" black set 6/14.5# 19.95 8.98 WW-2WE 6-Pc. Steak Knife set in black 12/8.8# 7.95 3.58 I 
3066 6-Pc. "Century 21" black set 6/17.5ff 22.95 10.33 WW-8 3-Pc. Black Set 12/12.0ii 6.95 3.13 
3056 6-Pc. Steak Knife Set 6/7.0# 12.95 5.83 WW-15 5-Pc. "Century 21" Set 12/18.0# 9.95 4.48 
3057 5-Pc. Kitchenmote Set 6/8.5# 12.95 5.83 WW-16 6-Pc. "Century 21" Set 12/21.0# 10.95 4.93 I 
3059 6-Pc. Homemaker Set 6/11.5# 16.95 7.63 Set Display Assortments: 

26.821 301579 5-Pc.Set in Svrocco holder 6/18.5# 19.95 8.98 A081 w/4 WW-lWE & 4 WW-2WE Sets l/8.0# 59.60 

Open Stock: lndiv. Carded A083 w/4 WW-8 & 4 WW-15 Sets l/10.0# 67 .60 30.42 
(shelf pack 6 ea.) Open Stock: Individually Corded 

I 3024 3" Poring Knife 72/7 .5# l.00 .45 (Shelf Pock - 12 each) 
.31 I 224 3" Paring Knife 72/6.0# I .69 3052 Wide Heel Poring Knife 72/7.5# l.25 .56 

3020 5" Utility Knife 72/9.0# 1.50 .675 230( Curved Fruit Knife 72/6.0# .89 .40 

3031 4~" Fruit & Vegetable Knife 72/12.0# l.95 .88 220WE 5" Utility Knife (W.E.) 72/7 .5# .89 .40 

3029 6" Sandwich Knife 72/10.5# 2.50 1.125 (Shelf Pock - 6 each) 

8" Narrow Blade Slicer 
229 6" Sandwich Knife (W.E.) 72/9.0J 1.19 .535 

3022 72/18.0# 3.50 1.575 
8" French Cook's Knife 

214 Fork 72/12.0ff l.39 .625 
3027 72/24.0# 3.50 1.575 

3028WE 8" Roost Slicer(Wondo-Edge) 72/21.0# 
222 8" Steak & Poultry Slicer (W. E.) 72/13.0t l.39 .625 

3.50 1.575 

3032 8" Ham Slicer/Bread Knife 72/18.0# 3.50 1.575 
227 8" French (oak's Knife 72/15.0ff l.49 .67 

3039 7" Butcher Knife 72/21.0# 3.50 l.575 
228 8" Roast Slicer 72/13.0# 1.39 .625 

3085 9" Roost Slicer 72/25.5# 
232 9" Ham Slicer (Wonda-Edge) 72/19.0# 1.49 .67 

3.95 l.78 I 12119.5# 
I 

239 7" Butcher Knife 1.39 .625 
Open Stock Di splay Assortment: l 

WW·60PB60-Pc. P/B Organizer I l/10.5# 67.20 30.24 I 



Item Cose Pock Reta i I I Cost Number DESCRIPTION /Weight Each Each 
"KITCHEN COMPANION" STAl~LESS GADGETS with 
- see catalog page KK73-8/9 asst. colored handles 
(Shell Pock- 12 each)- lndiv. Carded 

I SK-148/2 2 Steak Knives J44/22.0# I s .98 $ .44 
K-149 Kitchen-Mate Knife 144/13.5# .59 .265 
K-150 Fruit & Vegetable Slicer 144/13.3# ' .59 .265 
K-151 Scooper-Sera per 144/14.0# .39 . l 75 
K-154 Slotted Serving Spoon 144/19.0# .59 .265 
K-155 Serving Spoon 144/19.0# .59 .265 
K-156/2 2 Iced Drink Spoons 144/15.0# .69 .31 
K-157 Tall Jar Fork 144/10.0# .49 .22 
K-158 Super Server 144/28.5# .89 .40 
K-160 Su per SI ot ted Server 144/28.511 .89 .40 
K-161 Cold Cut Server 144/18.0# .59 .265 

K· 162 Salad Serving Fork 144/18.0# .59 .265 
K-167 Dressing Ladle 144/15.5# .79 .355 
K-168 Gravy Ladle 144/19.0# .98 .44 
K-169 Spaghetti Server 144/28.0# .98 .44 

K-170/71 Butter Knife & Sugar Spoon 144/22. 0# . 79 .355 
K-172 Breakfast Kni le 144/16.0# .79 .355 
K-173 Hostess Knife 144/15.0# .79 .355 
K-180 2-Pc. Carving Set 144/42.0# l.69 .755 
324 3" Paring Knife - WondaWood 144/9.0# .59 .265 
K-952 Wide Heel Parer 144/1 l.O# .49 I .22 
K-953 Curved Fruit Knife 144/14.5# .49 .22 

K-194 Carving Knife 144/23.0# .98 .44 
K-195 Flip 'n Cut 144/33.0# l.29 .58 
K-196 Spread 'n Cut 144/15.3# .69 .31 
NEW Grand Opener (boxed) 
K-197 -packed 12 to counter display/shipper 

(see pagE - asst. colors - red white & blue I I 

KK73·10) j 72/17.0# \ 1.29 I .58 

Item I I Case Pack I Retail I Cost Number DESCRIPTION /Weight Each Each 

GRANNY'S STAINLESS CUTLERY 
- see catalog page KK73·5 
Open Stock: (lndiv. Corded) 
(Shelf Pock - 6 each) 

873 Boning Knife 72/12.0# $1.49 I $ .67 
874 Utility Knife 72/9.5# l.19 .535 
875 Butch er Knife 72/17.5# l.69 .755 
876 Fork 72/8.0# l.00 .45 
877 Parer ( she If pack· 12 ea.) 72/7 .5# .89 .40 
878 Slicer 72/17.5# l.69 .7551 
879 Handy Flipper 72/14.5# l.29 .58 

Assortments: 
8012 36-Pc. Open Stock Cutlery As st.] l/12.0# 47.94 I 21.58 
8014 42-Pc. BulkO.S. Cutlery Asst. 1/12.0# 57.68 25.96 
NEW "WORK-SAVER" STAINLESS GADGETS I 

_ see catalog page KK73-6/7 I (Shelf Pock-6 each)-lndiv. Carded 
K-198 Wide Heel Parer 144/11.0# .59 .265 
K-199 Clip Parer 144/1 l. 0# .59 .265 
K-200 Curved Fruit Knife 144/1 l.O# .69 .31 
K-201 Fruit & Vegetable Slicer 144/11.0# .69 .31 
K-202 Tall Jar Fork 144/11.0# .59 .265 
K-203 Peeler 144/1 l.O# .89 .40 
K-204 Snack Server 144/16.5# .89 .40 
K-205 Buffet Knife 144/16.5# .89 .40 
K-206 Spread 'n Cut 144/16.5# .79 .355 
K-207 Steak/Utility Knife 144/1 l. 0# .69 .31 

Open Stock Display: I 

I 
KG-5 I 5-prong "pegboard organizer" I - FREE with 12 each of any 

i N.C. I N.C. 5 "Work-Saver" gadgets - 



TERMS: 2%-10 days; Net 30 1m1ar1111n111 cam11nr.1nc. l@llllMll~ All shipments OFFICE: 1116 BROADWAY. NEW YORK. N.Y. 10019 F.O.B. Providence, R, I. 
Full Freight Allowed on FACTORY: PROVIDENCE. R.I. 02903 
shipments of ISO# or more 

In Continental U.S.A. l PRICEUST 
PR ICES SUBJECT TO CHANGE KK-173V 

WITHOUT NOT ICE Jan. l, 1973 J 

HOUSEHOLD CUTLERY & GADGETS 

Item Case Pack Retail Cost Item Cose Pock Retai I Cost 
Number DESCRIPTION /Weight Each Each Number DESCRIPTION /Weight Each Each 

DIAMOND EDGE STAINLESS CUTLERY VERl-SHARP STAINLESS CUTLERY 
- see catalog folder KK73-3/4 - see catalog page KK73· 1/2 
Sets Sets: 

3002 6-Pc. Steak Knife Set 6/8.5# $14.95 $7.48 WW·lWE 6-Pc. Steak Knife Set 12/6.5# $6.95 $3.48 
3065 5-Pc, "Century 21" block set 6/14.5# 19.95 9.98 WW-2WE 6-Pc. Steak Knife in block 12/8.8# 7.95 3.98 
3066 6-Pc. "Century 21" block set 6/17.5# 22.95 11.48 WW-8 3· Pc. Block Set 12/12.0# 6.95 3.48 
3056 6-Pc. Steak Knife Set 6/7.0# 12.95 6.48 WW·l5 5-Pc. "Century 21" Set 12/18.0# 9.95 4.98 
3057 5-Pc. Kitchenmate Set 6/8.5# 12.95 6.48 WW-16 6-Pc. "Century 21" Set 12/21.0# 10.95 5.48 
3059 6-Pc. Homekaker Set 6/11.5# 16.95 8.48 Set Display Assortments: 

301579 5-Pc. Set in Syroco holder 6/18.5# 19.95 9.98 A081 w/4 WW-lWE & 4 WW-2WE Sets 1/8.0# 59.60 29.80 

Open Stock: Individually Carded A083 w/4 WW-8 & 4 WW-15 Sets 1/10.0# 67.60 33.80 
(shelf pack 6 each) Open Stock: Individually Carded 

3024 3" Paring Knife 72/7.5# 1.00 .50 (Shelf Pack - 12 each) 
3052 Wide Heel Paring Knife 72/7.5# 1.25 .63 224 3" Paring Knife 72/6.0# .69 .345 

3020 5" Utility Knife 72/9.0# l.50 .75 230C Curved Fruit Knife 72/6.0# .89 .445 

3031 4%" Fruit & Vegetable Knife 72/12.0# 1.95 .98 220WE 5" Utility Knife (W.E.) 72/7.5# .89 .445 

3029 6" Sandwich Knife 72/10.5# 2.50 1.25 (Shelf Pack - 6 each) 

3022 8" Narrow Blade SI icer 229 6" Sandwich Knife (W.E.) 72/9.0# 1.19 .595 
72/18.0# 3.50 1.75 

8" French Cook' s Knife 214 Fork 72/12.0# 1.39 .695 3027 72/24.0# 3.50 1.75 
3028WE 8" RoastSlicer(Wonda-Edge) 222 8" Steak & Pou I try Slicer (WE) 72/13.0# 1.39 .695 

72/21.0# 3.50 1.75 
3032 8" Ham Slicer/Bread Knife 227 8" French Cook's Knife 72/15.0# 1.49 .745 

72/18.0# 3.50 1.75 
3039 7" Butcher Knife 228 8" Roost Slicer 72/13.0# 1.39 .695 

72/21.0# 3.50 l.75 
3085 9" Roast Slicer 72/25.5# 

232 9" Ham Slicer (Wonda-Edge) 72/19.0# 1.49 .745 
3.95 1.98 

239 7" Butcher Knife 72/19.5# 1.39 .695 
Open Stock Display Assortments: 

WW·60PB 60-Pc. P/B Organizer I 1/10.5# 67.20 33.60 



Item Case Pack Retail Cost Item I Cose Pock/ Retail I Cost l Number DESCRIPTION /Weight Each Each Number DESCRIPTION /Weight Each Each 

GRANNY'S STAINLESS CUTLERY "KITCH EH COMPANION" ST AIHLESS GADGETS with 
- see catalog page KK73·5 - see catalog page KK73·8/9 asst. colored handles 
Open Stock: Individually Carded (Shelf Pock· 12 ea.)· Individually Carded 
(Shel I Pack - 6 each) SK-148/2 2 Steak Knives 144/22.0# $ .98 $ .49 

873 Boning Knife 72/12.0# $1.49 $ .745 K-149 Kitchen-Mate Knife 144/13.5# .59 .295 
874 Utility Knife 72/9.5# 1.19 .595 K-150 Fruit & Vegetable Slicer 144/13.3# .59 .295 
875 Butcher Kn i le 72/17 .5# 1.69 .845 !<-151 Scooper-Scraper 144/14.0# .39 .195 
876 Fork 72/8.0# 1.00 .50 K-154 Slotted Serving Spoon 144/19.0# .59 .295 
877 Parer (shelf pack - 12 each) 72/7.5# .89 .445 K-155 Serving Spoon 144/19.0# .59 .295 
878 Slicer 72/17.5# 1.69 .845 K-156/2 2 Iced Drink Spoons 144/15.0# .69 .345 
879 Handy Flipper 72/14.5# 1.29 .645 K-157 Tall Jar Fork 144/10.0# .49 .245 

Assortments: K-158 Su per Server 144/28.5# .89 .445 
8012 36-Pc. Open Stock Cut. Asst. 1/12.011 47.94 23.97 

Super Slotted Server 144/28.511 .89 .445 K-160 
8014 42-Pc. Bulk O.S. Cut. Asst. 1/12.011 57.68 28.84 

Cold Cut Server 144/18.0# .59 .295 K-161 
NEW "WORK-SAVER" ST AIHLESS GADGETS 

K-162 Seled Serving Fork 144/18.011 .59 .295 - see catalog page KK73·6/7 
(Shell Pack -6 eoch)- lndiv. Corded K-167 Dressing Ladle 144/lS.5# .79 .39S 

K-198 Wide Heel Parer 144/11.0# .59 .295 K·168 Gravy Ladle 144/19.011 .98 .49 
K-199 Clip Parer 144/11.011 .59 .295 K-169 Spaghetti Server 144/28.0# .98 .49 
K-200 Curved Fruit Knife 144/11.011 .69 .345 K-170/71 Butter Knife & Sugqr Spoon 144/22.011 .79 .395 
K-201 Fruit & Vegetable Slicer 144/11.0# .69 .345 K·172 Breakfast Knife 144/16.0# .79 .395 
K-202 Tall Jar Fork 144/11.011 .59 .295 K-173 Hostess Knife 144/15.011 .79 .395 
K-203 Peeler 144/11.011 .89 .445 K-180 2-Pc. Carving Set 144/42.0# 1.69 .845 
K-204 Snack Server 144/16.511 .89 .445 324 3" Paring Knife -WondaWood 144/9.011 .59 .295 
K-205 Buffet Knife 144/16.511 .89 .445 K·952 Wide Heel Parer 144/11.0# .49 .245 
K-206 Spread 'n Cut 144/16.511 .79 .395 K-953 Curved Fruit Knife 144/14.511 .49 .245 
K-207 Steak/Utility Knife 144/1 LO# .69 .345 K-194 Carving Knife 144/23.011 .98 .49 

Open Stock Display: K-195 Flip 'n Cut 144/33.0# 1.29 .645 
KG-5 5-prong "pegboard organizer" 

K-196 Spread 'n Cut 144/15.311 .69 .345 - FREE with 12 each of any 
5 "Work-Saver" gadgets - N.C. N.C. NEW Grand Opener (boxed) 

K-197 - packed 12 to counter 
(see page display/shipper - asst. colors 
KK73· 10) - red, white & blue 72/17.011 1.29 .645 
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TERMS: 2%-10 days; Net 30 1mu1r1111n111 _ comuanr. Inc. 
/ @ lmoertal ' All shipments OFFICE: 1716 BROADWAY. NEW YORK. N.Y. 10019 

F.O.B. Providence, R. I. FACTORY: PROVIDENCE. R./. 02903 
Full Freight Allowed on 
ipments of 1 SO;; or more 
in Continental U.S.A. I l PRICE LIST 

PRICES SUBJECT TO CHANGE 1-173V 
WITHOUT NOTICE Jan. 1 1973 , ,/ 

POCKET & SPORTSMEN'S KNIVES 

ASST. CATALOG QUAN. COST 
PAGE PER SUGG. RETAIL PER NUMBER DESCRIPTION NO. ASST. CONTENTS WEIGHT (per cs s r.) ASST. 

(each) (asst.) (asst.) 

HAMMERBRAHD DISPLAY CASE ASSORTMEHT $2.50 to 6.00 
HB-100 I Pocket & Sportsmen's Knives I HB-73 45· 

~ 
20.5# ($154.00) $77.00 ~ 

DIAMOHD EDGE DELUXE DISPLAY CASE ASSORTMEHT :rw sa.oo to 8.'00 
DE· 100 J Pocket & Sportsmen's Knives J DE73 ·2 30 i 2-. 17.0# (169.20) 84.60 =.: c 
MODULAR DISPLAY CASE ASSORTMEHTS 0 ~ 1.59 

I 

~ :::, 
MOD·l Jack -Master Assortment 60 g- 0.. 15.5# (95.40) 47.70 ~ 0 ...•..• ~ 

Q a- l.39to2.19 
MOD-2 Jack-Master Assortment 3::: 54 c O 15.0# (96.46) 48.23 0 0.. "' 0.."' 0 :::;: Q 2.19to2.98 -.. s: CD 
MOD-3 Diamond Edge Assortment w 40 :::, 0.. 14.0# (96.76) 48.38 

I 
e, Q 
~ 2.29 to 6.95 0 

MOD-5 Sportsmen's Knife Assortment 24 
() 

17.5# (98.36) 49.18 "' 

REFILLS FOR ABOVE DISPLAY CASE ASSORTMEHTS: Shelf Pock· 6 each 
MIHIMUM { 6 dozen assorted knives - for Hammer Brand, Diamond Edge Deluxe and/or MOD-5 only. 
ORDERS 12 dozen assorted knives - for MOD-1, MOD-2 and/or MOD-3 only. 

12 dozen assorted knives - for combinations including all lines shown above 

PATTERN l CATALOG WEIGHT SUGG. COST 
NUMBER DESCRIPTION PAGE PER RETAIL (each) 

NO. DOZEN (each) 

OPEN STOCK REFILLS FOR HAMMERBRAHD HB-100 DISPLAY 
HB -1 2-Blade Barlow 3 3/8" l.8# $2.50 $1.25 
HB-2 2 -Blode Camper 4" 2.0# 3.00 1.50 
HB-3 2-Blade Trapper 4" 2.0# 3.00 1.50 
HB-4 3-Blade Explorer 4" 2.6# 4.00 2.00 
HB-5 2-Blode Nimrod 3 1/4" I 1.2# 2.50 1.25 CP 

HB-6 3-Blode Backpacker 3 1/4" 
...:.. 

1.6# 3.00 1.50 w 

HB-7 2-Blade Angler 4 7/8" 2.6# 3.00 l.50 
HB-8 Plainsman Sheath Knife 9 1/2" 6.0# 6.00 '3.00 
HB-9* Trailblazer Sheath Knife 8 7/8" 5.6# 5.00 2.50 
H B • 10* Woodsman Sheath Knife 8 7 /8" 5.6# 5.00 2.50 

*Shelf Pock 3 each 
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REFILLS FOR DISPLAY CASES - continued 

PATTERN CATALOG WEIGHT SUGG. COST 
NUMBER DESCRIPTION PAGE PER R ET Al L (each) 

NO. DOZEN (each) 

OPEN STOCK REFILLS FOR DIAMOND EDGE DELUXE DE-100 
322DE 2-Blade Foldinq Hunter 5 1/4" 5.5# $8.00 $4.00 
352DE Large 2-Blade Jackknife 4" 2.0# 5.00 2.50 
353DE Large 3-Blade Premium Stock 4" 2.2# 6.00 3.00 
362DE Small 2-Blade Jackknife 2 7/8" CJ .8# 4.00 2.00 
363DE Small 3-Blode Serpentine 2 7/8" m 1.0# 4.50 2.25 .....• 

w 
382DE Medium 2-Blade Jackknife 3 1/4" ...:, 1.5# 4.50 2.25 
383DE Medium 3-Blade Serpentine 3 1/4" l.6# 5.00 2.50 
392DE 2-Blade Dogleg Jackknife 3 7/8" 2.5# 5.50 2.75 
309DE* Hunting Knife 8 7/8" overol I 5.6# 6.95 3.47 
310DE* Hunting Knife 8 7/8" overall 5.6# 6.95 3.47 
*Shelf pack 3 each 

OPEN STOCK REFILLS FOR "MOD" ASSTS. 
MOD-1 Jack-Moster 

I 801 2-Blade Jack (Staglon) 3 1/8" 1.3# l.59 .79 
802 2-Blode Jack (Yellow) 3 1/4" l. l # l.59 .79 

2-Blade Barlow (Staglon) 3 3/8" 
3:: 

803 0 1.6# l.59 .79 
2-Blade Jack (Stcqlon) 3 1/4" 

CJ 
804S .....• l.1# 1.59 .79 w 
805P 2-Blade SS Jack (Pearl) 2 7/8" .8# 1.59 .79 

~806 2-Blode Jack (Staglon) 2 3/4" ~ .9# 1.59 .79 
808.P 2-Blode Jack (Pearl) 2 3/4" 3:: .8# 1.59 .79 0 
811 2-Blode Fish (Yellow) 4 1/4" CJ 1.8# 1.59 .79 .....• 

Sheath Knife (Striped) 8 1/4" 
w 

812 I 2.1 # 1.59 .79 
818 4-Blade Kamp-Kinq (Block Staq) 3 3/4" 2.5# 1.59 .79 

MOD-2 Jock-Moster 

I 809 3-Blade Sm. Serpentine (Stcqlon) 2 3/4" .8# l.98 .99 
819 Sheath Knife (Black Stag) 9" ' 4.0# l. 98 .99 
822 1-Blode Fish (Stoglon) 4 1/4" 3:: 1.3# l.39 .69 0 

825P 2-Blode SS Pen (Pearl) 2 7/8" CJ 
.6# l.59 .79 -.. w 

826 2-Blode SS Pen (Staglon) 2 7/8" ,_:., .6# 1.59 .79 
827 2-Blade Jack (Stco lon) 2 7/8" Q .8# 1.59 .79 
829 3-Blode Premium Stock (Stcqlon) 3 1/4" 3:: 1.1# 1. 98 .99 0 
830 3-Blade Premium Stock (Stoqlon) 3 1/2" CJ l.6# 1.98 .99 ' 
831 2-Blade Jumto Jack (Stoglon) 4" 

.....• 
1.9# 1.79 .89 w 

832S 3-Blade Premium Stock (Staglon) 4" I 2.0# 2.19 1.09 

MOD-3 Diamond Edge 
·1 

851DE 2-Blade Serpentine Jack 2 7/8" .7# 2.19 1.09 
852DE 2 · Blade Serpentine Pen 2 7 /8" .6# 2.19 l.09 
853DE 2-Blade Barlow 3 3/8" CJ 1.9# 2.19 1.09 m 
854DE 2-Blade Medium Serpentine 3 1/4" 

.....• w 1.2# 2.19 1.09 
855DE 2-Blade Small Serpentine 2 3/4" 

..:.. 
.8# 2.19 1.09 

0 

856DE 2-Blade Fish Knife 4 1/4" , 1.8# 2.19 1.09 
857DE 4-Blade Utility 3 3/4" 3:: 

2.1# 2.79 1.39 0 

2-Blade Jumto Jock 4" 
CJ 

858DE ...:.. 1.8# 2.49 1.25 
859DE 3-Blade Medium Serpentine 3 1/4" w 1.2# 2.79 1.39 
860DE 3 -Blade Premium Stock 4" J . 1.8# 2.98 1.49 
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PATTERN CATALOG WEIGHT SUGG. CO ST 
NUMBER DESCRIPTION PAGE PER RETAIL (each) 

NO. DOZEN (each) 

OPEN STOCK REFILLS FOR "MOD" ASSTS. (Continued) 3::: 
MOD-5 Sportsmen's Knives 0 

0 821 Sheath Knife (Staghead) 9" "' 4.5# $2.29 $1.14 w 
838 T /( Sheath Knife (StaQlon) 9" Vi 4.3# 2.98 1.49 
839 Fish Fillet (Wood) 11' ~ 4.0# 3.75 1.87 
848 Sheath Knife (Staglon) 8 3/4" 3::: 5.1# 5.95 2.97 

"Kit Carson" (Staglon) 9 1/2" 
0 

861 0 5.0# 6.95 3.47 
H-15 Sheath Knife (Leather) 9 3/4" ...:., 

8.0# 4.75 2.37 w 

CATALOG QUAN. MINIMUM WEIGHT SUGG. 
ASST. PAGE PER ORDER PER RETAIL COST 
NO. DESCRIPTION NO. ASST. ASST. 

(each) (ossts.) 

PRO GUI.DE Sheath Knife (c s s t.) (asst.) 

PG-3 Counter Display Assortment 173-13 3 6 2.7# $30.00 $15.00 
(each) (each) 

PG-1 Individual Knife - boxed I 73-13 6 2 4.2# 10.00 5.00 
WILDCAT SKINNER Folding Hunter with Sheath ( OS s t.) (asst.) 

WS-3 Counter Display Assortment I 73-12 3 6 2.3# 30.00 15.00 
(each) (each) 

WS-1 Individual Knife - boxed 173-12 6 2 3.5# 10.00 5.00 

CAMPING CADDY SET with Roll 
TKP-33 I 33-piece Set - boxed I 73-9A l 6 4.0# 19.95 9.97 

"AUTHENTIC REPRODUCTIONS" Gift Boxed Knives (asst.) 

AR-176 "Mark Twain" Barlow Knife 173- l 6 6 1.3# 3.25 l.62 
(each) 

ARH-70 "Kit Carson" Trail Knife 173-2 12 l 7.5# 6.95 3.47 

SUPER RAZOR BLADE STAINLESS POCKET KNIVES (asst.) 

RB-4 2-Blade Slim Jackknife (Staglan) I 12 I 1.7# 2.19 13.14 
t0 

RB-5 2-Blade Medium Jackknife (Staglon) 12 c 2.3# 2.49 14.94 ,Cl VI 

OJ VI 

695-RB 2-Blade Deluxe Jackknife (Staglon) ...:., 6 8. 2.8# 3.95 11.85 
w "' c... 697-RB 3-Blade Deluxe Knife (Staglon) I 6 I 2.9# 4.50 13.50 

I (each) 

902-RB 2-Blade "Angler's Aide" Knife 173-4 6 :, 2.5# 3.50 1.75 r, 

2- and 3-BLADE ASSORTMENTS - 12 to a display cord (/> (asst.) 

Small Sergentine Jack - asst. Stag, Pearl & Yellow 173-10 
"'O 

N-785 12 ~ l.3# 1.39 8.34 
2-Blade Large Jcckkrrife - assorted 

VI~ 

t*l8685· I 73- ll 12 O 3 t0 l.7# 1.59 9.54 :, (I) 

t*63SS- 2-Blade Slimline SS Jackknife - assorted I 73 · 10 12 
"'O ::i .• ~ 

1.2# 1.59 9.54 C VI VI 
<C O 
"' '"Cl ~ 

*278-S 2-Blade Bowie Barlow - clip blade 173-5 12 .i::.. 0 ;- 2.1# 1.59 9.54 ~c... 

650 2-Blade Jumbo Jackknife - all Staglon 173-11 12 ~ l.3# 1.79 10.74 :,,:: 
tl5687- 3-Blade Large Knife - assorted 173-6 12 :, 

2.0# l. 98 11.96 < 
"' 653 3-Blade Jumto Knife - all Stag Ion 173-6 12 VI 2.6# 2.19 13.14 I 

tTo specify handle styles in above Assortments add digit as follows to Assortment Numbers: -1 ALL STAGLON; 
-4 1/2 STAGLON, 1/4 PEARL & 1/4 YELLOW. 

*These knives available in heat sealed plastic blisters on individual cards for self-service merchandising at same costs. 
To specify this packaging show the letters RJ- in front of the regular assortment number. 
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CATALOG QUAN. MINIMUM WEIGHT SUGG. 
ASST. PAGE PER ORDER PER RETAIL COST 

NUMBER DESCRIPTION NO. ASST. ASST. 
(each) (o s s t s .} 

SPORTSMEN'S POCKET KNIFES - 12 to a display cord 0 (each) (asst.) "' ~ (fl "-''=:":tv 
*N-615 4-Blode Komp-King Knife - Block Stag I 73· 7 12 ...•. :, 2.5# $1.59 $9.54 ~po~~ 

N-1499 ] -Blade Sports-Master Knife - 4 l/4" 173-8 
:J w c (fl 

1.7# 1.29 7.74 12 -o&-'=':g c.c - :::, (b 

*943 2-Blade Fish Knife - 4 l/4" - assorted 173·8 12 ~·.C.Oa... 2.1# l.59 9.54 
SPORTSMEN'S BOXED KNIFE SET (each) 

HK-3550 I 2-Piece Stag Head Kombo Set 173-9 12 2 8.0# 4.50 2.25 
SPORTSMEN'S FIXED BLAl!>E KNIVES 
FF-222SH 0. E. Fish Fillet - individually carded I 73-3 12 I 2.1# 3.75 1.87 o-, 

H-6 Stagged Hunting Knife 12 0 2.3# 1.98 .99 "' "' - 0 

H-50/51 Stag Head Huntin·g Knife .....• 12 ~ 2.3# 2.29 1.14 w it 
-o a.. 

H· 15 Sheath Knife (Leather) 9 3/4" 12 I 4.0# 4.75 2.37 
ELECTRICIAN'S KNIFE - on individual blister cards 
TL-292 I 2 -Blade Work-Master TL-292 12 6 1.5# .2.19 1.09 
OTHER LARGE ASSORTMENT (asst.) (as s+.) 

I Carded Assortment -36 pieces 
1.59 

IK-36 IK-36 36 12 5.7# (57.24) 28.62 
DIAMOND EDGE POCKET KNIVES (each) 

"6-Pock" Assortments 
DE-1 2-Blade Slimline Jackknife 1.9#, 2.19 6.57 
DE-2 2-Blade Slimline Penknife 1.9# 2.19 6.57 
DE-3 2-Blade Barlow Knife 3.0# 2.19 6.57 
DE-4 2-Blade.Medium Serpentine Jackknife 2.0# 2.19 6.57 

2-Blade Small Serpentine Jackknife o- ;:::; DE-5 CJ :,,;- 0 1.8# 2.19 6.57 rn ::, 
"' DE-6 2-Blode Fish Knife ......• < "' 2.9# 2.19 6.57 w (1) Q ...:... "' it DE-7 4-Blade Utility Knife a.. 3.0# 2.79 8.37 

DE-8 2-Blade JumboJackknife 3.0# 2.49 7.47 
OE-9 3-Blade Medium Serpentine Knife 2.1# 2.79 8.37 
DE-10 3-Blade Premium Stack Knife 2.9# 2.98 8.94 
PLASTIC BOXED GIFT KNIVES (each) 

MC ·57 I Stainless Maney Clip Knife - 12. 6 1.8#- 2.19 1.09 

*These knives available in heat sealed plastic blisters on individual cards for self-service merchandising at same costs. 
To specify this packaging, show the letters RJ- in front of the resular assortment number. 
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TERMS: 2%-10 days; Net 30 1m11W1111n111 ClmRnr.1nc. ~ -........ 
All shipments 

F.O.B. Providence, R_ I. OFFICE.- 1116 BROADWAY. NEW YORK. N.Y.10019 @lmam,al PRICES SUBJECT TO CHANGE FACTORY.- PROVIDENCE. R.I. 02903 
WITHOUT NOTICE 

PRICE LIST 
I · 173J -, Jan. 1, 1973 _,) 

POCKET & SPORTSMEN'S KNIVES 
IMPORTANT - THIS PRICE LIST INDICATES NEW SMALLER "MINIMUM ORDER" QUANTITIES FOR MANY 
ITEMS. ORDERS FOR ITEMS IN OTHER THAN STANDARD MINIMUM ORDER QUANTITIES WILL BE INCREASED 
OR DECREASED TO THE NEAREST MINIMUM ORDER QUANTITY. ORDERS FOR LESS THAN $50.00 CANNOT 
BE ACCEPTED AND WILL BE RETURNED TO YOU. 

ASST. CATALOG QUAN. MINIMUM ORDER 
NUMBER DESCRIPTION PAGE PER CONTENTS WEIGHT SUGG RETAIL COST 

NO. ASST. (per o s s r.) (per Asst.) 
(each) (asst.) (asst.) 

HAMMERBRAND DISPLAY CASE ASSORTMENT ~ $2.50 to 6.00 
HB-100 I Pocket & Sportsmen's Knives I HB-73 45 ::: 20.5# ($154.00) $65.83 
DIAMOND EDGE DELUXE DISPLAY CASE ASSORTMENT er- w $4.00 to 8.00 
DE-100 I Pocket & Sportsmen's Knives I DE73-2 30 i~ 17.0# ($169.20) 72.33 =..:c 
MODULAR DISPLAY CASE ASSORTMENTS 0 ~ 1.59 ' ::, 
MOD-I Jack-Master Assortment 

I 
60 g- a... 

15.5# (95.40) 40.38 ' 0 ~- ~ o-, 1.39 to 2.19 
MOD-2 Jock-Master Assortment ~ Q O 

15.0# 0 54 a..."' (96.46) 40.65 a... V> D =: 3. ..:.. 0 (1) 2.19to2.98 w ::, a... 
MOD-3 Diamond Edge Asst. 

I 
40 ~Q 14.0# (96.76) 39.04 

"' 
0 2.29 to 6.95 
("\ 

MOD-5 Sportsmen's Knife Assortment 24 """ 17.5# (98.36) 41. l O 

REFILLS FOR ABOVE DISPLAY CASE ASSORTMENTS: Shelf Pack - 6 each 
MINIMUM{6 dozen asst'd. knives - for Hammer Brand, Diamond Edge Deluxe and/or MOD-5 only. 
ORDERS 12dozen asst'd. knives - for MOD· 1. MOD-2 and/or MOD-3 only. 

12dozen asst'd. knives - for combinations including all lines shown above 

PATTERN CATALOG WEIGHT SUGG. COST 
NUMBER DESCRIPTION PAGE PER RETAIL (each) 

NO. DOZEN (each) 

OPEN STOCK REFILLS FOR HAMMERBRAND HB-100 DISPLAY 
HB-1 2-Blade Barlow 3 3/8" 1.8# $2.50 $1.07 
HB-2 2-Blade Camper 4" 2.0# 3.00 1.28 
HB-3 2-Blade Trapper 4" 2.0# 3.00 1.28 
HB-4 3-Blade Explorer 4" 2.6# 4.00 1.71 

I 
HB-5 2-Blade Nimrod 3 1/4" OJ 1.2# 2.50 1.07 

3-Blade Backpacker 3 1/4" 
..:.. 

HB-6 w 1.6# 3.00 l.28 
HB-7 2-Blade Angler 4 7/8" 2.6# 3.00 1.28 
HB-8 Plainsman Sheath Knife 9 1/2" 6.0ff 6.00 2.57 
H B-9* Trailblazer Sheath Knife 8 7/8" 5.6# 5.00 2.14 
HB-10* Woodsman Sheath Knife 8 7 /8" 5.6# 5.00 2.14 
*Shelf pock 3 each 
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REFILLS FOR DISPLAY CASES - continued 

PATTERN CATALOG WEIGHT SUGG. COST 
NUMBER DESCRIPTION PAGE PER RETAIL (each) 

NO. DOZEN (each) 

OPEN STOCK REEILLS FOR DIAMOND EDGE DELUXE DE-100 DISPLAY 
322DE 2-Blade Folding Hunter 5 1/4" 5.5# $8.00 $3.42 
352DE Large 2-Blade Jackknife 4" 2.0# 5.00 2.14 
353DE Large 3-Blade Premium Stock 4" 2.2# 6.00 2.57 
362DE Small 2-Blade Jackknife 2 7/8" 0 .811 4.00 1.71 

Small 3-Blade Serpentine 2 7/8" 
rn 

363DE .•....• 1.0# 4.50 l.92 w 

382DE Medium 2-Blade Jackknife 3 1/4" tv 1.5# 4.50 1.92 
383DE Medium 3-Blode Jackknife 3 1/4" 1.6# 5.00 2.14 
392DE 2-Blade Dogleg Jackknife 3 7/8" 2.5# 5.50 2.35 
309DE* Hunting Knife 8 7/8" overall 5.6# 6.95 2.97 
310DE* Huntinq Knife 8 7/8" overall 5.6# 6.95 . 2.97 
*Shelf Pack 3 each 

OPEH STOCK RE FILLS FOR "MOD" ASSTS. 
MOD-1 Jack-Master 

801 2-Blade Jack (Staglon) 3 1/8" I 1.3# 1.59 .67 
802 2-Blade Jack (Yellow) 3 1/4" 1.1 # l.59 .67 :;::: 
803 2-Blode Barlow (Staglon) 3 3/8" 0 1.6# l.59 .67 0 

804S 2-Blade Jack (Staglon) 3 1/4" .•....• 
1.1 # 1.59 .67 ~ 

805P 2-Blade SS Jack (Pearl) 2 7/8" ~ 
.8# l.59 .67 

.80> 2-Blade Jock (Staglon) 2 3/4" ~ .9# l.59 .67 :;::: 
808P 2-Blade Jock (Pearl) 2 3/4" 0 .8# 1.59 .67 0 

811 2-Blode Fish (Yellow) 4 1/4" ..:.... l.8# 1.59 .67 w 
812 Sheath Knife (Striped) 8 1 / 4" 

I 
2.1# l.59 .67 

818 4·Blode Kamp-King (Black Stag) 3 3/4" 2.5# 1.59 .70 
MOD·2 Jack-Master 

809 3-Blade Small Serpentine (Stcqlon) 2 3/4" I .8# 1.98 .83 
819 Sheath Knife (Block Stag) 9" 4.0# 1.98 .83 

I-Blcde Fish (Stoglan) 4 1/4" 
:;::: 

1.3# 1.39 .59 822 0 
0 

825P 2-Blade SS Pen (Pearl) 2 7/8" .....• .6# l.59 .67 w 

826 2-Blade SS Pen (Stcc lon) 2 7/8" ...:., .6# 1.59 .67 
2 -Blcde Jack (Stag I on) 2 7 /8" 

0 
827 , .8# 1.59 .6 7 

3-Blode Premium Stock (Staglon) 3 1/4" 
:;::: 

1.1 # 1.98 .83 829 0 
0 

830 3-Blade Premium Stock (Stag Ion} 3 1/2" ..:.... 1.611 l.98 .83 
2-Blade Jumbo Jack (Stoglon) 4" 

w 
831 I 

1.9# 1.79 .75 
832S 3-Blode Premium Stock (Staq Ion) 4" 2.0# 2.19 .94 

MOD-3 Diamond Edge 

I 
851DE 2-Blade Serpentine Jack 2 7/8" .7# 2.19 .885 
852DE 2 · Blade Serpentine Pen 2 7 /8" .6# 2.19 .885 
853DE 2-Blade Barlow 3 3/8" 0 l.9# 2.19 .885 rn 
854DE 2-Blade Medium Serpentine 3 1/4" .....• 1.2# 2.19 .885 ~ 
855DE 2-Blade Small Serpentine 2 3/4" ~ .8# 2.19 .885 

0 
856DE 2-Blade Fish Knife 4 1/4" , 

1.8# 2.19 .885 
4-Blode Utility 3 3/4" 

:;::: 
2.1# 2.79 1.125 857DE 0 

0 

858DE 2-Blade Jumbo Jock 4" .•....• 1.8# 2.49 1.00 
w 

859DE 3-Blade Medium Serpentine 3 1/4" 
I 

l.2# 2.79 1.125 
860DE 3-Blade Premium Stock 4" 1.8# 2.98 1.20 
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PATTERN CATALOG WEIGHT SUGG. COST 
NUMBER DESCRIPTION PAGE PER R ET Al L (each) 

NO. DOZEN (each) 

OPEN STOCK REFILLS FOR "MOD" ASSTS. (Continued) 
MOD-5 Sportsmen's Knives :?;::: 

821 Sheath Knife (Staghead) 9" 0 4.5# $2.29 $ .98 0 

838 T /C Sheath Knife (Stag Ion) 9" 
__, 

4.3# 2.98 l.33 w 
' 

839 Fish Fillet (Wood) 11" 
._,., 

4.0# 3.75 l.50 Q 
848 Sheath Knife (Stuqlon) 8 3/4" :?;::: 5.1# 5.95 2.50 0 
861 "Kit Carson" (Stcqlcn) 9 l/2" 0 5.0# 6.95 2.80 

Sheath Knife (Leather) 9 3/4" 
...:.. 

H-15 w 8.0# 4.75 2.00 

CATALOG QUAN. MINIMUM WEIGHT SUGG. 
ASST. DESCRIPTION PAGE PER ORDER PER RETAIL COST 

NO. ASST. (ass ts.) ASST. 

PRO GUIDE Sheath Knife (cs s r.) (c s s r.) 
PG-3 Counter Display Assortment 173-13 3 6 2.7# $30.00 $12.83 

(each) (each) 
PG- l Individual Knife - boxed I 73-13 6 2 4.2# 10.00 4.28 
WILDCAT SKINNER Folding Hunter with Sheath (asst.) (ass!.) 
WS-3 Counter Di splay Assortment I 73-12 3 6 2.3# 30.00 12.83 

(each) (each) 
WS-l Individual Knife_ boxed I 73-12 6 2 3.5# 10.00 4.28 
CAMPING CADDY SET with Roll 
TKP-33 133 -piece Set - boxed l 73-9A 1 6 4.0# 19.95 8.98 
"AUTHENTIC REPRODUCTIONS" Gift Boxed Knives (asst.) 
AR-176 "Mark Twain" Barlow Knife 173-1 6 6 1.3# 3.25 7.80 

(each) 
ARH -70 "Kit Carson" Trail Knife 173-2 12 1 7.5# 6.95 2.80 

!SUPER RAZOR BLADE STAINLESS POCKET KNIVES (asst.) 
RB-4 2-Blade Slim Jackknife (Stculon) I 12 ;:::; 1.7# 2.19 11.60 

c 
RB-5 2-Blade Medium Jackknife (Stcqlon) :;:o 12 "' 2.3# 2.49 13.20 co "' Q 
695·RB 2-Blade Deluxe Jackknife (Staglon) ...:.. 6 ;- 2.8# 3.95 10.50 w a.. 
697-RB 3-Blade Deluxe Knife (Staglon) I 6 I 2.9# 4.50 12.00 

r 
(each) 

902-RB 2-Blade "Angler's Aide" Knife 173-4 6 2.5# 3.50 1.55 
(/> 

2· and 3-BLADE ASSTS. - 12 to a display card -0 (asst.) §. N-785 Small Serpentine Jack - "' · assorted Stag Ion, Pearl & Ye I law 173-10 12 3 l.3# 1.39 7.35 " 0 ::::l -·t-,....) 

t*l 8685- 2-Blade Large Jackknife· assorted 173-11 12 
:::, . :::, 

1.7# l.59 8.10 "' ,., c 

2-Blade Slimline SS Jackknife - asst. 
-g -n c~ 

t*63SS- 173-10 12 co o ~o 1.2# 1.59 8.10 <D n :::, ::.. 
*278-S 2-Blade Bowie Barlow - clip blade l 73-5 12 .i:::... ~(C ~ 2.1# 1.59 8.10 - a.. 

650 2-Blade Jumbo Jackknife-all Stag Ion 173-11 12 
;:,;; 

1.3# 1.79 9.00 :::, 

tl5687· 3-Blade Large Knife - assorted I 73-6 12 < 2.0# 1. 98 10.20 " "' 
653 3-Blade Jumbo Knife· all Stcolon 173-6 12 l 2.6# 2.19 11.60 

tTo specify handle styles in above Assortments add digit as follows to Assortment Numbers: -1 ALL STAGLON; 
-4 1/2 STAGLON, 1/4 PEARL & 1/4 YELLOW. 

*These knives available in heat sealed plastic blisters on individual cards for self-service merchandising at same 
costs. To specify this packaging show the letters RJ- in front of the regular assortment number. 
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CATALOG QUAN. MINIMUM WEIGHT SUGG. COST 
ASST. DESCRIPTION PAGE PER ORDER PER RETAIL 

NUMBER NO. ASST. ( OS S ts.) ASST. 
(each) 

SPORTSMEN'S POCKET KNIVES - 12 too display card ow.-...~ (each) (asst.) 

*N -615 4-Blode Komp-King Knife - Block Stag 173-7 12 :::] t~- c 2.5# $1.59 $8.50 :'C •• (/'I 

1-Blode Sports-Moster Knife - 4 1/4" 173-8 0 "' N-1499 12 CO O NO 1.7# l.29 6.50 ct:I V'I • ., 

"' - *943 2-Blode Fish Knife · 4 1/4" - asst. 173-8 12 ~;+Qo~ 2.1# 1.59 8.10 
SPORTSMEN'S BOXED KNIFE SET (each) 

HK -3550 2 -Piece Stag Head Kombo Set 173 -9 12 2 8.0# 4.50 1.95 
SPORTSMEN'S FIXED BLADE KNIVES 
FF-222SH D. E. Fish Fillet· individual carded I 73-3 12 o-. 2.1 # 3.75 1.50 

I 0 

H-6 Staqqed Hunt i nq Knife l? "' 2.3# 1.98 .83 - "' 
Staq Head Huntinq Knife 

.....• ~ H-50/51 w 12 <> 2.3# 2.29 .98 
Sheath Knife (Leather) 9 3/4" -o a.. 

H-15 I 12 4.0ff 4.75 2.00 
ELECTRIClt:N'S KNIFE· on indiv. blister cards 
TL-292 2-Blode Work-Moster TL -292 12 6 l.5# 2.19 .94 
OTHER LARGE ASSORTMENT (asst.) (asst.) 

I Corded Assortment - 36 pieces 
1.59 

IK-36 IK-36 36 12 5.7# (57.24) 24.40 
DIAMOND EDGE POCKET KNIVES (each) 

"6-Pack" Assortments 
DE-1 2-Blade Slimline Jackknife 1.9# 2.19 5.35 
DE -2 2-Blade Slimline Penknife 1. 9ff 2.19 5.35 
DE-3 2-Blade Barlow Knife 3.0# 2.19 5.35 
DE-4 2-Blade Medium Serpentine Jackknife ~ 2.0# 2.19 5.35 CJ N o-: 
DE-5 2-Blade Small Serpentine Jackknife m sc- 0 

1.8# 2.19 5.35 .....• :::, "' w "' 
DE-6 2-Blade Fish Knife .: < ~ 2.9# 2.19 5.35 "' <> "' DE-7 4-Blade Utility Knife 0.. 

3.0# 2.79 6.75 
DE-8 2-Blade Jumbo Jackknife 3.0# 2.49 6.00 
DE-9 3-Blode Medium Serpentine Knife 2.1 # 2.79 6.75 
DE-10 1-Blade Premium Stock Knife 2.9# 2.98 7.20 
PLASTIC BOXED GIFT KNIVES (each) 
MC-57 !Stainless Money Clip Knife - 12 6 l.8# 2.19 .885 

*These knives available in heat sealed plastic blisters on individual cords for self-service merchandising at same 
costs. To specify this packaging, show the letters RJ- in front of the regular assortment number. 
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® Imperial stainless 

the Place Setters. TM 



The Imperial Place Setters ... each superbly executed by 
skilled New England craftsmen in a wide range of 

"consumer-tested" patterns. Perfectly proportioned, balanced 
and finished ... styled and priced for every taste. 



Verano -lhe Mediterranean motif executed with 
shadowed .flowers and leaves against a glowing 
satin background. 

Espana - the Spanish influence executed in 
delicate deep-oxidized scroll work tor the look 
of wrought iron. 

LIST 
$19. 95 
29.95 

GIFT BOXED SETS: 
24-Pc. Serv. for 6 
50-Pc. Serv. for 8 

OPEN STOCK: 
Table Knife 
Dinner Fork 
Salad Fork 
Teaspoon 

1.79 
.69 
.69 
.49 

Soup Spoon .69 
Serving Spoon .98 
Tall Drink Spoon .69 Deluxe Salad Serving Set 

Hollow-Hand_les. Each piece 10" long. 
Gift packaged $7 .95 List 



Attractive Gift 

Set Packaging 

Distinctive packaging for 
each quality range - 
Prestige, Luxury, Custom 
and Standard 

Set Contents 
24-pc. service for 6 

6 table knives 
6 dinner forks 
6 soup spoons 
6 teaspoons 

50-pc. complete 
service for 8 

16 teaspoons 
8 table knives 
8 dinner forks 
8 salad forks 
8 soup spoons 
2 serving spoons 

80-pc. complete 
service for 12 

24 teaspoons 
12 table knives 
12 dinner forks 
12 salad forks 
12 soup spoons 
2 serving spoons 
1 butter knife 
1 sugar· shell 
1 salad serving fork 
1 pastry server 
1 slotted serving spoon 

plus ... storage chest 

5-pc. hostess set 
butter knife 
sugar· shell 
salad serving fork 
pastry server 
slotted serving spoon 

\ 

Modular Open Stock Display Assortments 
interlock in seconds for dual display of 2 patterns in the space of just one' 
(available with Custom and Standard patterns only) 

Each d 1splay is 
approximately 
11 inches sq. 

Each single-pattern assortment contains - 24 teaspoons 
12 table knives 
12 dinner forks 
6 salad forks 

6 soup spoons 
6 servinq spoons 
6 tall drink spoons 

Deluxe 
Hardwood 
Chest 
holds up to 100 pieces 
of any pattern. 

$11.95 retail 

Carded Open Stock 
Merchandiser 
for counter or pegboard display. 
Different colored cards for each quality range. 
(Custom and Standard patterns only.) 

Dimensions: 
17"W 
lS"H 

Assortment contains 12 of each of the following - 
table knives teaspoons tall drink spoons 
dinner forks soup spoons 
salad forks serving spoons 

Made and guJr an teed by 

@ 1muer1a1 Kn He comoanv, Inc. PROVIDENCE. RHODE ISLAND 02903 
Division of Imperial Knife Associated Companies, Inc. Canadian Div .. Imperial International, Br amalea, Ontario TW-73 



SCHRADE 
WALDEN 
~ 
E.5TABLISHED 1904 

204S 
3f' 
~6.00 

$8.00 

~f·1•1 ~ 
$4.75 ~"' "0 Go - 

219 
2 ii" 
$4.75 

225H 
5f' 
$9.60 

W/Sheath $12.00 

·. Hand made in:u.S.A. by skilled American craftsmen.I 1973 line 
When you buy a SCHRADE WALDEN knife, you buy a custom-made, hand-crafted 
professional quality tool that's designed for a lifetime of faithful service. Over 
half a century of experience, combined· with incomparable craftsmanship, re· 
suits in assured quality and dependability - every time! 
SCHRADE-WALDEN CUTLERY CORP. DIVISION OF IMPERIAL KNIFE ASSOC. COS., INC. 

272 

2~"~·· 
$4.75 ~ 

-~-:::,o:.i,;-- D 

804 
37" 8 
$7:50 

708 
2i" 
$4.75 

974 
3" ~··~ . . "' 

708 B 
2 3" 4 
$4.75 

Leather Sheath for 225 
$2.50 

View Pack 

i Cuts 
Cleaner 

0 

Larts 
: Longer 
\ 

876 RB 
2~" 
$12.00 

" RAZOR BLADE STAINLESS/~. KNIVES 
Cuts 

Cleaner 
O i', 

Lasts 
Lol'igllr 

855RB 
3f' 
$7.50 

718RB 
2a" 4 
$6.00 

SS700RB 
4f' (P) 
$6.75 

SS102 RB 
4H" (IP) 
$5.50 0 

0 

HORTICULTURAL KNIVES 
186 
4~"(W) 
$6.00 
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Genuine Saw Cut Staglon Handles Original OLDTIMER R 

Junior 

340T 
3'rlJ" 
$8.00 

Middleman 

SOT 
4" 
$8.80 

1080T 
2 8" 
4 

$7.00 

1250T /w/Sheath 
Lock Blade 
Folding Hunter I': 
5;t" 
$10.00 Mustang 

KNIVES - Guaranteed against loss - each Individually Gift Boxed Unique UNCLE HENRY R 
285 UH 
3f' 
$10.00 

227 UH w/Sheath 
5 !" 
$15.00 

171 UH 
10 !" 
$25.00 

Individually Boxed 

250T w/sheath 
5 !'' 
$13.50 

Gift Boxed 

Folding Bowie 

Knives 

Signature 
Premium 
Stock 

- each Individually Gift Boxed 

1650T 
9 i « 2 
(Blade 5}") 
$20.00 

Senior 

410-T 
sf' 
(Blade 4f') 
$10.00 

150T 
10 f' 
overall 
$15.00 

885 UH 
4" 
$12.00 

127 UH Lock Blade w/Sheath 
5 y." 
$13.00 

- ,, L .•. _ ./ 
172UH w/Sheath 
9f' (Blade 5") 
$15.00 

897 UH 
3i\" 
$11.00 

HAND CRAnED HUNTING KNIVES with Genuine Heavy Leather Sheathes 
141-L 
sf' (Blade 4-t") 
$6.00.., .. ,auc;-, ~4~;;., .. ···, 

~~ 

H-15 
9f"(L) (Blade Sf') 
$5.50 

137-L 

Si"(~Bla.d e4·!· ").. .. -.- 
$6.00 ·''li 

..• ,-....,,, .. 

Tall Tale 

Camper's Favorite Mighty Mite 

138-L 
9i" (Blade 5,k ") 
$7.50 

Pioneer 

147L st' (Blade4~") 
$6.75 

SS147-L STAINLESS 
8 i" (Blade 4f 'l 
$10.00 

HS1 ® 
Hone Steel R 
Sheath w/Handle 
Pat. Pend. 
$10_00 

Cougar 

SCllRAOE-WAlDEN 
01.fTIMilt• 

~.M_mu~ .. ;.:~ •. «ofC ... ~"'~f 1 

148-L 
9 ;t'' (Blade 5") 
$7.50 

148.S 9;t" (Blade 5") 
$7-.50 

ALL HANDLES ARE GENUINE STAGLON® 
UNLESS OTHERWISE NOTED ON 

CATALOG PAGES 



340T 
3-r\" 
$8.00 

1080T 
2f' 
$7.00 

l 250T lw/Sheath 
Lock Blade 
Folding Hunter 
5f' 
$10.00 

Hand made in U.S.A. by skilled American craftsmen.11973 Line 
SCHRADE 
~ 

Middleman 

l 520T w/Sheath 
7f' 
(Blade 3 r· 
$14.00 

BOT 
4" 
$8.80 

250T w/sheath 
5 t" 
$13.50 

Junior 

Mustang 

When you buy a SCHRADE knife; you buy a custom - made, hand - crafted 
professional quality tool that's de~igned for a lifetime of faithful service. Over 
half a century of experience, combined with incomparable craftsmanship, re 
sults in assured quality and dependability - every time! 

Genuine Saw .Cut Staglon Handles l'iginal OLDTIMER R Knives - each Individually Gift Boxed 

Unique 

F.ST A BLISHED 1904 

UNCLE HENRY R KNIVES 

Senior 

Sharp Finger 

1650T 
9~" 
(Blade 5!'') 

$20.00 

150T 
10 i" 

{Blade 6" 
$15.00 

227UH w/Sheath 
5 i" 
$15.00 

171UH 
10 ~" 
(Blade5 g'') 
$25.00 

- Guaranteed against loss -, each tndividuallv Gift Boxed 

Pro-Trappers 

897UH 
3-i\" 
$11.00 Signature 

Premium 
Stock 

885UH 
4" 
$12.00 

King Ranch 

127UH Lock Blade w/Sheath 
5 '/.," 
$13.00 

498L 
9 f' {Blade 5") 
$14.00 

..t97S 
8 i" (Blade 4~") 
$12.50 

Folding Bowie 

153UH 
9 !" 
(Blade 5") 
$30.00 

Golden Spike 

497L 
Sf' (Blade 4!") 

$14.00 

SHEATH KNIVES 
WITH GENUINI HEAVY LE.ATHER'SHEATHS 

491L 
1 

t r 

1 sf'(Blade44 ~~ 
$14.00 

499L 
sf' (Blade 4f') 
$14.00 

491S 
sf' {Blade 4i''l 
$12.50 

498S 
9f' (Blade 5") 
$12.50 

499S 
8 !'' (Blade 4 f') 
$12.50 



2045 ~· ~ 1272 
J.Q" "'' 2 7 •• 4 •....• 8 
$6.00 ~ ' ~""'"•>,.,. ~ $4.75 

136 
417e-" (W) 
$6.00 

5Y," 
$8.00 

293 
3 7." 
8 

$7.50 

218 ~ zll" (P) • ····· .. '~'"' 4 •,,.,;--,',. 
$4.75 '1. a O 

293Y 
37. .. 

8 

$7.50 

219 
2t" 
$4.75 

708 
2f' 
$4.75 

225H 
i » 

54 
$9.60 

" RAZOR BLADE STAINLESS/~. KNIVES 

876 RB 2r· 
$12.00 

718RB 
2f' 
$6.00 

855RB 
3f' 
$7.50 

SS700RB 
4f'(P) 
$6.75 

SS102 RB 
4~" (IP) 
$5.50 

0 

HORTICll TURAL KNIVES 
186 
4~"(W) 
$6.00 

SCHRADE HUNTING KNIVES OLDTIMER HONE. STEEL 
Hl5 

9' 
$5.;.rv 

l38l 
9H" (Blades!") 

$7.50 

HSl 
Hone Steel@ 
Sheath w/Handle 
Pat. Pend. 
$10.00 
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Sch rade Cutlery Company 
~~~a===:==:~ee::::"T.'i' "HAND MADE THE OLD .WA: 

0/~ 

.G~O~~~~ U.S.A." 

4~ 
"HAND MADE THE OLD W, 

PRICE LIST '::,W-1/'JV SCHRADLJ 
~ 

Terms 2% 10 Day Net 30 

EFFECTIVE JANUARY 1, 1973 
FOB Ellenville, N.Y. 

f.SHHl.ISllbll J901 

SHIPPING 
YIEIGHT 

PER DOZ 
11N LBS.I 

KNIFE 
NO. 

COST SUGG. 
RETAIL 

ORIGINAL OLD TIMERS 

80T 3Yz $3.96 $8.80 

340T 21/i $3.60 $8.00 
, ~··-r J I 

~ 1108or12 I $3.151 $7.oo 
~~ t- 

250T 7 $6.08 $13.50 

1250T 6Yz $4.50 $10.00 
-=- L-------J.--.....1,-------t-- 

~~~i;iiP 150T 16 $6.75 $15.00 

~~,~ 410T 8 $4.50 $10.00 

~ 1520T 10 $6.30 $14.00 

-a•~ I 1650T 18 $9.00 I $20.00 
U f I I GUARANTEED 

nc e _J-.tenr'J AGAINST LOSS 

~ 127UH 10% $5.85 $13.00 

~ 227UH 10% $6.75 $15.00 

~ 285UH 4 $4.50 $10.00 

~ 885UH 3Yz $5.40 $12.00 

~ 897UH 3 V<i $4.95 $11.00 

~_,... 153UH 16 $13.50 $30.00 

~ 171 UH 18 $11.25 $25.00 

KNIFE 
NO. 

SHIPPING 
WEIGHT 

F'ER OOZ 
llN L 8~ , 

COST SUGG. 
R ET Al L 

SCHRADE OPEN STOCK 

~ 
136 3 $2.70 $6.00 

~ 163 3 $2.70 $6.00 

tr;t;,sl 2045 3~ $2.70 $6.00 

~ 209 3 $3.60 $8.00 

~ 218 1 $2 .14 $4.75 

' ::53::a;I 219 1 $2.14 $4.75 

c& 225 5 $4.32 $9.60 

225 w;s 6 $5.40 $12 .oo 
'i?b 233 1 Yi $2.48 $5.50 

~ 234K 1 Yi $2.48 $5.50 

-~" 272 11:14 $2.14 $4.75 ' @=1 

\ "" .~~ 293 2Yi $3.37 $7.50 ( M-1 

~ ~~ 293Y 2Yi $3.37 $7.50 (!":-- • ~s ·i;;:I 

~ 708 % $2. 14 $4.75 

df»!+ 7088 % $2.14 $4.75 

~ 735 3Yi $4.50 $10.00 
~ 

~~ 787 2 $2.70 $6.00 dithi 
~ 804 2Y<i $3.37 $7.50 

~ 805 1 $2.92 $6.50 

/3% 808 1 $2.70 $6.00 

"'~ 808Y 1 $2.70 $6.00 

3042 fl) 



COST 
SUGG. 

RETAIL NO. 
PE~ OOZ 
<IN LBS, 

SCHRADE OPEN STOCK 
~ 832 l Yi $3.04 $6.75 v -- -· /'0. 

834 $3.04 $6.75 ~ l Yi 
~J 

& 834Y l Yi $3.04 $6.75 

~ 835Y l Yi $3.04 $6.75 

£ 861 2Yi $3.82 $8.50 

~ 
863 2Yi $3.60 $8.00 

~ 880 2 Yi $3.82 $8.50 

~ 881 2V2 $3.60 $8.00 

~ 881Y 2Yi $3.60 $8.00 

~ 882Y 2Yi $3.60 $8.00 ·, '><2--- 895 2 $3.60 $8.00 -'ii . iii· d 

~ 896K 2 $3.60 $8.00 

~ 
899 2 $3.60 $8.00 

~ 
974 l Yi $2.70 $6.00 

RAZOR BLADE STAINLESS 
(, - • ..,. ""-o1 l 02 R B l Y4 $2.48 $5.50 
"'!!!!!! 

(· o) 105RB 2 $2.70 $6.00 

~1,-,__ 700 R B 101 $3.04 $6.75 ~. D ,i 

,~~ 718RB N $2.70 $6.00 
~ 

$6.00 778RB l V,j $2.70 
- 

1825RBI 2!4 I $3.82 I $8.50 

£ I $3.37 I $7.50 I 855R BI 2 

~ l876RBl2 I $ 5.40 I $12 .oo 
SCHRADE HUNTING KNIVES 
~,=J:£[¢\ Hl5 7 $2.48 $5.50 ---- w 

~~ 138L 8 Yi $3.37 $7.50 

KNIFE I se,PP·NG SUGG. "-'EICHJ COST NO. p~"L.~~1 RETAIL 

HORTICULTURAL KNIVES 
$3.35 

I 175 2Y-i $1 .80 $4.00 
~ I 

182 1 Yi $2.48 $5.50 

186 3 $2.70 I $6.00 -- 

"' 196 l Yi $2.48 I $5.50 c-, -:i 
ULSTER BRAND 

~ TOOT 2 $2 .14 $4.75 

~ 55 l Y2 $2.41 $5.35 

~ 

580T 1 $2.70 $6.00 

98 3 $2.70 $6.00 

~ 
114 3 $2.70 $6.00 

HONE STEEL 

11~1 I ~ : HS] 3 I $4.50 l $10.00 

2 

1 ' .... 491L 12 $6.30 $14.00 - , > 4915 12 $5.62 $12.50 

~ 497L 1 5 $6.30 $14.00 

"'ziiiZi . G a 4975 l 5 $ 5.62 $12.50 

eq IE 498L 1 5 $6.30 $14.00 

~ 4985 1 5 $5.62 $12.50 
., 

Qi ~ 499L 12 $6.30 $ 14.00 

~ -,; 499$ 12 $5.62 $12.50 • 



Schrode Cutlery Company 
~~ a======r:::"e 1 "HAND MADE THE OLD W 

rnv . -· .. ---·. 

4~ 
SCHRnuD 
~ 
F$,T,\kl ISllt:lt 1~1 

- . - - -- - -- - ·AY IN GOOD OLD U.S.A." 

PRICE LIST s W-"1./'JV 
EFFECTIVE MAY 14, 1973 

SH PP ~C. 
"EIVH1 

?l-'< JOZ 

Terms 2% lO Days, Net 30 

SUGG. 
RETAIL 

KNIFE 
NO. 

COST 

ORIGINAL OLD TIMERS 

80TI 3Yi I $4.32 I $9.60 

340TI 2Yi I $3.96 I $8.80 

2501 I 7 I $6.52 I $14.50 

1250T I 6Yil $4.95 I $11.00 

l OSOT I 2 $3.37 $7.50 

1 50 T I 1 6 I $ 7 .42 I $ 1 6. 50 

~l410Tl8 

~ I J 520T I 10 I $6.30 I $14.00 

W I 1650T 118 I $9.90 I $22.00 

$4.95 I $11.00 

GUARANTEED 
AGAINST LOSS 

~ J27UH l0% $6.30 $14.00 

~ 
227UH 10% $7.42 $16.50 

• 285UH 4 $4.95 $11 .00 - 
' 

~ 
885UH 3 Yi $6.08 $13.50 

~ 
897UH 3\1.\ $5.40 $12 .00 

-~ ff -, 153UH 16 $13.50 $30.00 

~ 
171 UH l 8 $11. 92 $26.50 

3910' 

FOB Ellenville, N.Y. 

KNIFE 
NO. 

SHIPP NC 
'l<EIG,-n 

PER DOZ 
(IN LBS.i 

COST SUGG, 
R ET Al L 

SCHRADE OPEN STOCK 

~ 
136 3 $3.04 $6.75 

~ 163 3 $3.04 $6.75 - 

-~ 2045 3% $3.04 $6.75 '3~t;. 
~ 

209w/5 3 $3.96 $8.80 

~~ 
~-.:o, 218 1 $2.40 $5.35 

.• 1-'SSzto1, 219 1 $2.40 $5.35 

~ 225 5 $4.84 $10.75 ~ Cl:), 225 vy's 6 $6.08 $13.50 

~ 233 J Yi $2.70 $6.00 f I 

~ 234K 1 Yi $2.70 $6.00 

~ 272 1% $2.40 $5.35 9M+' 

·a?~ 293 2Yi $3.60 $8.00 4 ~ ,, 
~~ 293Y 2Yi $3.60 $8.00 ~ ~-::.~ 

C:- . ""El 

~ 708 % $2.40 $5.35 

~ 7088 % $2.40 $5.35 

~ 
\ 

735 3Yi $4.95 $11 .00 

~' 787 2 $3.04 $6.75 

~ 804 2% $3.60 $8.00 

4 805 1 $3.37 $7.50 

,t::s?b 808 1 $3.04 $6.75 

~~ 808Y l $3.04 $6.75 

oih '• . 



COST 
SUGG. 
RETAIL NO. 

PER DOZ 
rlN LBS' 

SCHRADE OPEN STOCK 

~ 832 JY, $3.37 $7.50 £ 834 lYi $3.37 $7.50 

& 834Y 1 Yi $3.37 $7.50 

~ 835Y 1 Yi $3.37 $7.50 

~ 861 2Y.i $4.17 $9.25 

~ 863 2Yz $3.96 $8.80 

~ 880 2 Yi $4.17 $9.25 

~ 881 2V1 $3.96 $8.80 

~ 881 Y 2Yz $3.96 $8.80 

~ 882Y 2Yi $3.96 $8.80 

Qt)., 895 2 $3.96 $8.80 

~ 89~K 2 $3.96 $8.80 

~ 899 2 $3.96 $8.80 

~ 974 1 Yi $3.04 $6.75 

RAZOR BLADE STAINLESS 

~ l02RB 11-4 $2.70 $6.00 E m 
~ 

$6.75 (· o) 105R B 2 $3.04 

~--D 700RB 11-4 $3.37 $7.50 

~ 7l 8RB ~ $3.04 . $6.75 ( ) 

~-~ 778RB 11-4 $3.04 $6.75 

4 825RB 21-4 $4.17 $9.25 

£ 855RB 2 $3.60 $8.00 - 

~- 876RB 2 $6.08 $13.50 

SCHRADE HUNTING KNIVES 
~ H15 7 $2.70 $6.00 .. ~ l38L 8 Yi $3.60 $8.00 

KNIFE SHIPP!NC. SUGG. WEICHT 

NO. PC~ DOZ. COST RETAIL llN l.BS I 

HORTICULTURAL KNIVES 

173 1 $1 .62 ss., 
175 I 2 ~ I $1 .98 $4.40 

- 
182 I 1 Yi I $2 .70 $6.00 

186 3 $3.04 $6.75 - 
~ 196 l Yi $2.70 I $6.00 c-.-0 

ULSTER BRAND 

~ 
~ l OOT 2 $2.40 $5.35 

~ 55 l Yi $2.70 $6.00 

~ 

580T 1 $2.92 $6.50 

98 3 $2.92 $6.50 

~ 
114 3 $2.92 $6.50 

HONE STEEL lb.-~I HST 13 I $4.50 I $10.00 
4~ 

fl U8 1iilL $6.30 , 491L 12 $14.00 - ~ 
>r- 4915 12 $5.62 $12.50 

""SiTlfFB 497L 15 $ 6.30 $14 .00 

""FTE{••@ 4975 l 5 $ 5.62 $12.50 

~ 498L 1 5 $6.30 $14.00 

~~ 2 4985 1 5 $5.62 $12.50 
----- 

' 

&£ ; I' 499L 12 $6.30 $14.00 I 

._ G-- 499$ 12 $ 5.62 $12.50 



SCHRADE 
~ 

ORIGINAL 

DLD-TIMEKS® 
ad tlte 

Uede';it~ 
SIGNATURE COLLECTION 

CORP. 
ESr4BLISHtD 1901 

EASY VENDOR 
PREVENTS PILFERAGE 
Size: 14 3/4" X 23" 

The merchandiser that creates profits! Easy Vendor shows 
off Famous Nationol ly Advertised OLD· TIMER and UNCLE 
HENRY knives on a background of red plush pile. Vend 
knives directly from vacuum formed panel to receive full 
turn of all stock including display knives. 

CONTENTS: 30 KNIVES 
4 EACH: 8 OT- 34 OT- 1013 OT- 2135 UH 
3 EACH: 787 - 825 RB - 13135 UH - 897 UH 
2 EACH: 25 OT 

NATIONALLY ADVERTISED IN: 
FIELD & STREAM - SPORTS AFIELD - OUTDOOR LIFE 
POPULAR SCIENCE - AMERICAN RIFLEMAN · GUN 
WORLD. PROGRESSIVE FARMER - TRUE - BOW AND 
ARROW • SHOOTING TIMES · GUNS AND AMMO • GUN 
MAGAZINE AND OTHER MAGAZINES 

SCHRADE CUTLERY CORP. 
DIVISION OF IMPERIAL KNIH ASSOCIATED COMPANIES INC. 

1tHde, ~~ SIGNATURE COLLECTION 

Anyone can loose a knife ... but 
ONLY Uncle Henry will replace it! 

Each knife individually seria I numbered and guar 
anteed against loss for one year from date of pur 
chase when registered at factory, 

1776 Broadway, New York, N.Y. 10019 



SCHRADE) 
~1 

:~~·- .. :- l 
"UNCLE HENRY'S" 

guaranteed against loss! 

® 

Division of 
IMPERIAL MIFE 

ASSOCIATED COMPANIES 

The -·uncle Henry" Signature Collection of custom knives are completely hand crafted in the finest tradition of the Cutlers Art from premium mater 
ials, solid brass linings, solid nickel silver bolsters and special analysis high-carbon tool steel. Each blade is electronically heat treated, then tempered for 
uniform grain and maximum edge holding. Only those are selected which meet demanding "Uncle Henry" standards. These are fine hand glazed and 
honed to a point approaching the fabled ZERO E OGE! Handles are of exclusive Schrade Staglon @ for lasting beauty and sure grip. Final additions are 
the knives own individual serial number and the unique "Uncle Henry" signature - the hallmark of the finest of custom made knives. 

Guaranteed against loss 
SIZE CLOSED- J7/a INCHES 

GUNSTOCK PRO TRAPPER - bladed - 
long skinning clip and utility sheepfoot 
blade - both fine hand glazed tool steel. 
hand honed to a ZERO EDGE! 
Deluxe gift packeqe. Wt_ per doz. - 4 lbs. 

Guaranteed against loss 
SIZE CLOSED- 4 INCHES 

KING RANCH - bladed clip, sheepfoot 
and spey blades - all fine hand glazed and 
honed to a ZERO EDGE! Deluxe gift 
packaged. Wt. per doz. - 31/2 lbs. 

Guaranteed against loss 
SIZE CLOSED-39/16 INCHES 

SIGNATURE PREMIUM STOCKMANS 
- Bladed -- turkish clip -- sheepfoot and 
spey -- all fine hand glazed tool steel and 
hand honed to a ZERO EDGE! 

Deluxe gift package. Wt. per doz. - Jt/4 lbs. 

Original 

OLD-TIMERS® 
HANDMADE THE WAY WE MADE THEM FOR YOUR GRAND-DAD - authentic American classics, hand made, hand honed and oil stone edged to 
the highest traditions of custom cutlery. Blades of finest high carbon cutlery steel, unique Saw Cut Staglon handles with distinctive Old Timer Shield, 
solid brass bound, solid nickel silver bolsters. Every OLD TIMER Knife is a superb example of the Old Time Cutler's Art. 

SIZE CLOSED-4 INCHES 
ORIGINAL OLD TIMER 

SENIOR PREMIUM STOCK - full size 
stockmans knife features fine hand 
glazed finished clip, sheepfoot and spey 
blades. Hand made of the finest 
materials, featuring genuine Saw Cut 
Stag Ion handles. Individually deluxe gift 
packaged. Wt. per doz. - 3'h lbs. 

SIZE CLOSE0-23/4 INCHES 
ORIGINAL OLD TIMER 

JUNIOR smallest stock pat 
tern featuring fine hand glazed finished 
clip, sheepfoot and pen blades. Hand 
made of the finest materials. featuring 
genuine Saw Cut Staglon handles. In 
dividually deluxe gift packaged. Wt. per 
doz. - 2 lbs. 

OVERALL LENGTH - 3 5/16 Inches 
ORIGINAL OLD TIMER 

MIDDLEMAN - all purpose medium 
Stockmans knife, fine hand glazed clip, 
sheepfoot and pen blades. Hand made of 
the finest materials, featuring genuine 
Saw Cut Staglon handles. Individually 
gift packaged. Wt. per doz. - 2112 lbs. 

SIZE CLOSEO-Sl/4 INCHES 
ORIGINAL OLD TIMER 

ALASKAN FOLDING HUNTER- features large fine hand 
glazed finished clip and skinning clip blades. Hand made 
of the finest materials, featuring genuine Saw Cut Stag Ion 
handles. Individually deluxe gift packaged with hand 
crafted top grain Steerhide pouch sheath and sharpening 
stone. Wt. per doz. - 7 lbs. 

SIZE CLOSE0-4 INCHES 
SMALL GAME SKiNNER 
matched hand gla2ed skinning clip 
blades - genuine Staglon handles. In 
dividually boxed. Wt. ·per doz. - 2 lbs. 

RAZOR BLADE STAINLESS 

SIZE CLOSED-3~6 INCHES 
PREMIUM RANCHERS - exclusive 
hand glazed and honed "Razor Blade 
Stainless" turkish clip, sheepfoot and 
spey blades. Genuine Staglon handles. 
Individually boxed. Wt. per doz. 21;,. lbs. 



SCHRADE 
~ OLD-TIMERS® 

CORP. 

ORIGINAL 

FEATURING UNIQUE "OLD-TIME" HARDWOOD EASELED PICTURE FRAME 
DISPLAY - CAN BE HUNG ON PEG BOARD OR DISPLAYED FLAT ON 
COUNTER - DUST - AND PILFER - PROOF. 

rnrn mum 
One knife of each pattern is wired to display panel. 
Back-up stock in individual gift boxes. 
Frame size: 21)1," x lSY," 

Assortment 68 OTA - contents: 18 assorted knives 
4ea: 1080T "Hunter", 340T "Middleman", SOT "Senior" 
2ea: 150T "Hunter", 250T "Folding Hunter", 1650T 

"Woodsman" 

Rustic antique oak frames, red plush panel, featuring 6 
Old Timer knives - Regal gold imprinted sales messages 
completes this eye catching unit. Pilfer proof - factory 
mounted and pre-priced. 

NATIONALLY ADVERTISED IN: 
i::1ELD & STREAM - SPORTS AFIELD - OUTDOOR LIFE 
'OPULAR SCIENCE - AMERICAN RIFLEMAN - GUN 
WORLD - PROGRESSIVE FARMER - TRUE - BOW AND 
ARROW - SHOOTING TIMES - GUNS AND AMMO - GUN 
MAGAZINE AND OTHER MAGAZINES 

SCHRADE CUTLERY CORP. 
lllVISION OF IMPERIAL KNIH ASSOCIATED COMPANIES INC. 

(OLD-TI:M:ERJ 
22 Separate Parts -100 Hand Operations 

Makes OLD Timer Great! 

1776 Broadway, New York, N.Y. 10019 



SCHRADE 
~ 

No. JOBOT 

SIZE CLOSED- 23/4 INCHES 
ORIGINAL OLD TIMER. 

JUNIOR smallest stock pat 
tern featuring fine hand glazed finished 
clip, sheepfoot and pen blades. Hand 
made of the finest materials, featuring 
genuine Saw Cut Staglon handles. In 
dividually deluxe gift packaged. Wt. per 
doz. - 2 lbs. 

Original 

OLD-TIMERS® 

OVERALL LENGTH-35/16 Inches 
ORIGINAL OLD TIMER 

MIDDLEMAN - all purpose medium 
Stockmans knife, fine hand glazed clip, 
sheepfoot and pen blades. Hand made of 
the finest materials, featuring gimulne 
Saw Cut Staglon handles. Individually 
gift packaged. Wt. per doz .. 2112 lbs. 

SIZE CLOSED- 
51/4 INCHES 

ORIGINAL 
OLD TIMER 

EXCLUSIVELY SCH RADE 

HANDMADE THE WAY WE MADE THEM FOR YOUR GRAND-DAD - authentic American classics, hand made, hand honed and oil stone edged to(\ 
the highest traditions of custom cutlery. Blades of finest high carbon cutlery steel, unique Saw Cut Staglon handles with distinctive Old Timer Shield, 
solid brass bound, solid nickel silver bolsters. Every OLD TIMER Knife is a superb example of the Old Time Cutler's Art. 

Division of 
IMPERIAL KNIFE 

ASSOCIATED COMPANIES 

SIZE CL-OSED - 4 INCHES 
ORIGINAL OLD TIMER 

SENIOR PREMIUM STOCK - full size 
stockmans knife features fine hand 
glazed finished clip, sheepfoot and spey 
blades. Hand made of the finest 
materials, featuring genuine Saw Cut 
Staglon handles. Individually deluxe gift 
packaged. Wt. per doz .. 3112 lbs. 

HS· 1 
FULL 7" LENGTH 

FOLDING HUNTERS· feature large fine hand glazed fin· 
ished blades. Hand made of the finest materials, genuine 
Saw Cut Stoglon handles. Individually deluxe gift pack· 
aged with hand crafted top grain Steerhide pouch sheath 
and sharpening stone. Wt. per doz. - 7 lbs. 

HONESTEEL - truly a result of the research that has 
gone into space-age technology. It is a fusing of high car 
bon spring steel 'end superior abrasives to produce an un 
beatable multi-purpose sharpening instrument. Complete 
with instructions, pat. pending oiled belt leather sheath 
that converts to handle for added convenience and safety. 
Wt. per doz.· 3 lbs. 

OVERALL LENGTH· 7V4 Inches 
Professional 3 1/2" line hand gfozed 
sklnning blade, complemented by 
rugged Sow Cut Stoglon handles 'with 
heavy solid nickel si Iver Rosette 
rivets and Old Timer Shield. Hand 
crafted sheath of top grain Steerhide. 
Individually deluxe gift packaged with 
sharpening stone. Wt. per doz.-10 lbs. 

OVERALLLENGTH-9~1NCHES 
ORIGINAL OLD TIMER 

WOODSMAN - professional 51; .••• fine 
hand glazed, heavy gauge sabre grourid 
blade. Solid heavy brass guard, genuine 
Saw Cut Staglon handles with solid 
Nickel Silver Rosette rivets and Old 
Timer. Shield. Handcrafted rugged 
sheath of top grain Steerhide. ln-' 
dividualy deluxe gift packaged. Wt. per 
doz .. 18 lbs. 

OVERALL LEN.GTH - lOV2 Inches 
ORIGINAL OLD TIMER 

DEER SLAYER · Professional 6" fine 
hand glazed skinning btade, com 
plemented by rugged Saw Cut Staglon 
handles with heavy solid nickel silver 
Rosette rivets and Old Timer Shield. 
Hand crafted sheath of top grain 
Steerhlde. Individually deluxe gift 
packaged wlth sharpening stone. Wt. per 
doz. - 16 lbs. 



SCHRADE WALDEN CUTLERY CENTER FC-10 

Modern floor show case on caster, front opening on a piano 
hinge with huge storage space. Size overall- 27" wide x 50" 
x 18" deep. All knives wired on with blades open priced on 
the regular basis. Display panel carries 32 iocket X•tves, 
7 hunting knives, and the new HS 1 Honesteel. 

Quantities listed below consist of one knife wired on 
each as back up stock except the 165ot and HS 1 which 
wired on, l back up stock. 

Pattern Individual Number of Pattern Individual Number Of 
Nwaber Retail Units Number Retail Units . (5 

· 218 .•. ' $4.75 3 ea • 880 1 ••• ~ LJ l,. 8.50 3 ea. 
225 '~ 9.60 ~- 3 ea. 881 8.00 3 ea • . 

1:, 233 . .,-'...\ 5.50 3 ea. ~ 804 7.50 3 ea • c 

234K 11 5.50 3 ea. I] 885UH L 12.00 3 ea. 

~ 

I~ 

272 4.75 u 3 ea. 
.. 

895 8.00 3 ea. 
0 293 7.50 1J 3 ea. 896K 8.00 a ea. :. )' ' 

293Y . 

7.50 3 ea. 34oT 8.00 3 ea • 
708 ·~1(5r 4.75 3 ea. 80t 8.80 3.ea. 
7088 \.u 4.75 3 ea. 1080T 7.00 3 ea. c-• w. J 

787 _h)c 6.00 3 ea. 150T 15.00 :J 3 ea. 
805 ,'(".'. 6.50 

:.1 a ea. 1650T 20.00 2 ea. . ~\, 
808 • I# 6.00 3 ea. 2SOT 13.50 ~ 3 ea. ""' 

718RB •.f'J; 6.00 3 ea. 227UH I 15.00 3 ea. 
825RB ' - a.so 3 ea. 111ua ':J ],~. 25.00 3 ea. ·~' "': 

~ 832 L";'11 6.75 3 ea. 285UH 10.00 3 ea • . • j 

834 !~ 6.75 3 ea. n 8·97UH I 11.00 .:) 3 ea • ,.....,'. 
r .' ~ 

499L 
~ 

778RB ·d·'. 6.00 3 ea. '~ 14.00 3 ea. 
J I 

855RB .... ., 7.50 3 ea. 138L ,I 7.50 3 ea. 
899 

I t f 
8.00 3 ea. 497S 

~ ..• 
12.50 

I 
L, -a 3 ea. 

HS 1 '~ 10.00 2 ea • 498L 14.00 I 3.ea. .f.-- •• , I::, ' " 
Retail Total $1:9:;tl. 45 

~ 

;o,r ro 
SCHRADE WALDEN CUTLERY CORP 

1776 Broadway 
New York,New York 10019 

Phone 212-757-1814 

,,JI /. 4/25. 73 

cc Data;Mrs Brownell 
Dave:Bob Marks 
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INTRODUCING A NEW LIMITED EDITION 
COMMEMORATIVE KNIFE 

For collectors and those who appreciate fine cutlery we are proud to present the 
l 77 5 MIN U T E MA N . 

• LIMITED PRODUCTION 
Collectors series, branded 
S. CUT. M.M. 2 U.S.A. 

• Solid brass bound 
Solid Nickel Silver Bolsters 

• Individually Serialized 
• Beautiful raised Nickle Silver 

Shield reproduction of the 
MINUTE MAN Statue in 
Concord, Mass. 

• Handle-genuine saw cut 
b I a ck s ta g Io n 

• Registration Brochure with 
factual background of this 
important Historica I event 
accompanies each knife. 

• Deluxe Gift boxed 

Shielded two sides 
Actual size shown 

RETAIL $12.50 

The History of the 1775 MINUTE MAN 
When the British ignored the pleas of the Continental Congress, militia units, 

madeup of farmers, were organized. Volunteers called themselves MINUTE MEN, 
because they said they were ready to take up arms "at a minutes notice" to protect 
their freedom. 

The first battle of the revolution was fought at Concord Bridge. The British were 
routed and forced bock to Boston. Thus the first battle of the revolution ended in a 
rousing victory for the MINUTE MEN. 

SCHRADE CUTLERY CORPORATION 
DIVISION OF IMPERIAL KNIFE ASSOCIATED COMPANIES, INC. 



EXCLUSIVE "PERMA-PRINT" PROCESS 

Any copy, or logo, in any 
number of colors, can be re 
produc:ed on the handle and 
permanently protected by a 
sfi.iild Of Clear plastic. 
Minimum - 1500 pieces. 

"Perma-Print" available With the following items only: 
AL-8 AL-17 AL-22 AL-52RB AL-72 
AL-14 AL·18 AL-71 AL-73 AL-74 
Write for quotations. Be sure to include no. colors, 
logos or artwork and quantity desired. 

OPTIONAL GIFT PACKAGING 
PERFECT ACCESSORIES FOR QUALITY GIFTS 

DELUXE PLASTIC BOX 
With Foam Pad 

Transparent hinged lid shows 
knife to best advantage. 
Black base. 3"x 21/,"x 71.16". 

Available with: 
AL·24, AL-24G, AL-25, AL-27, AL·27G, 

AL·52RB, AL-71 & AL-101 only. 
15t each (P) 

HOW MUCH SPACE FOR YOUR MESSAGE? 

These are the standard type faces 
readily available. From this chart 
you can determine how many lines 
can be printed on any knife shown 
in this circular. You can also deter 
mine approximately the number of 
words which can be printed in any 
one line. Please specify the type 
face to be used on your order. If 
you do not do this, the factory re 
serves the right to use its best 
judgment. 

AL·B 
AL-14 
AL-24 
AL·24G 
AL·27 
AL-27G 
AL-72 
AL·74 

AL-52RB AL-100 
AL-71 AL·101 

AL-17 
AL-18 
AL-22 
AL-46 
AL-58 
AL-73 
AL·l 02 
148AL 
149AL 
150AL 
952AL 
194AL 

No. of 
Lines 

No. of 
Lines 

No. of 
Lines 

SIULL ILO<I TTPl-CDNHllSH - :Ill lotton ,- loc~ • • • 2 4 
SMALL BLOCK TYPE - 16 lettero p•r men ••• 2 4 

MEDIUM BLOCK TYPE - 13 fetters per inch ••• 2 3 
LARGE BLOCK TYPE - 11 letters per inch ..• 1 2 

MEDIUM ITA.UCTYPE-11 LEITERS PER INCH ••• 1 3 
NOTE: On your order, be sure to type or print copy to be imprinted on knives. 

5 
5 
4 
3 
3 

. : _. I 

TWO PIECE BOX 
Cardboard box with handsome 
outer wrap. An appropriate 
size for each knife listed below. 
AL-8, AL-14, AL-46, AL·52RB 
AL-71, AL-72, AL-73, AL-74 

or AL·l oo. 15t each (P) 
AL-22 or AL-58 add 18tea. (P) 
AL-17 or AL-1 02 add 25t ea. (P) 

AL-18 z oe ea. (P) 
(Two-pc. box available ONLY 

with items shown aoove.) 

INDIVIDUAL MAILERS 

Folding Knives: 
AL-17 & AL·l 02 Letter opener knives .. 16t ea. 
All Money clip and Pocket Knives 1 Ot ea. 

Kitchen Knives & Gadgets: 
194AL 16tea. 
All other items on Page 3 1 Ot ea. 

4P 

add I St per knife 
add 8t per knife 
add St per knife 

JP 

PRICING FOR TWO·SIDE IMPRINT 
OR TWO COLORS ON ONE SIDE 

SO to 499 knives 
500 to 2999 knives 

3000 and over 

AL-27 

INDIVIDUALLY ENGRAVED - Minimum 100 Pieces 

AL·27G AL·24G 

ADDITIONAL INFORMATION ON MONEY CLIP KNIVES 

All Items Made in U.S.A. 

ENGRAVING - special logos can be engraved. Use "3 Line" prices on 
Page 1. Add $45.00 (approx.) NET charge for master. Additional copy 
extra. Write for specific quotation. 
STAMPING - ONLY in quantities over 3,000 pcs. Add NET die charge 
of $75.00 - $150.00. Stamped knives can have any number of lines, 
logos? etc. 

COLOR FILLED HANDLES - add NET die charge of approx. $125.00 
to prices shown below. 

AL-24 

Quantity 1 col. 2 col. I 1 col. 2 col. 1 col. 2 col. I 1 col. 2 col. 

I 500- 999 2.85 2.95 I 2.65 2. 75 2.35 2.45 12.15 2.25 
1000 -2999 2.80 2.88 2.60 2.68 2.30 2.38 2.10 2.18 
3000- over 2. 75 2.40 2.55 2.60 2.25 2.30 2.05 2.10 

AL·27G AL·24G AL-27 I AL-24 

1 • ndiv. Names- max. 18 letters/line 2.90 2. 70 2.40 I 2.20 
I ndiv. Initials - max. 3 letters 2. 78 2.58 2.20 2.00 

~~ {iJ) Printed in U.S.A. 

~ ASI 6237 

BP 

4P 

®lmoerial CATALOG AL-173 (Effective 3/1/73) 



SCH RADE 
~ 

ti aul l\tb err 1775 

A Red Cover Commemorative Knife 

celebrating the Birth of our nation 

with Paul Revere re-enacting his 

famous ride for Liberty 

Establuhed 1876 

Picture depicts detoi Is 
of Poul Revere on 
galloping horse - // 
reproduced in detai I f/' j/ 
on shield. ,1 

~~ 
---- ..____,/~ .,,, . 

$12,50 each 

•LIMITED Production (collectors series) 

• Collectors branding S.W. Cut PR 2 U.S.A; 

• lndividua lly Serio I ized 

• Solid brass bound 
Solid Nickel Silver Bolsters 

• Beautiful raised engraved solid 
PAUL REVERE SHIELD 

• Registration Certificate with each knife 

• Handle - genuine saw cut RED STAG LON 

• Deluxe Gift Boxed 

*Actua I Size Shown 

SCHRADE CUTLERY CORPORATION 
Divisions of IMPERIAL KNIFE ASSOCIATED COMPANIES, INC. 



IMPERIAL KNIFE COMPANY, INC, 

REVISED SALES POLICY 

(EFFECTIVE 1/1/73) 

1) It is Imperial's aim to gain widest possible distribution and sales of its 
consumer products through all channels of distribution in which merchandise 
of this type reaches consumers. 

2) Although we would prefer to attain the aim primarily through sales by Company 
salesmen to wholesale distributors, because of market conditions and trade 
practices, there are certain classes of trade to whom we must sell direct: 

a) Auto Supply Chains 
b) Catalog Houses 
c) Club Plans 
d) Department Stores 
e) Direct Premium Users 
f) Direct selling Companies 
g) Drug Chains 
h) Hardware Chains 
i) Jewelry Chains 
j) Mass Merchandisers (incl. Leased Dept. Operators) 
k) Military Stores & Exchanges 
1) Super Market Chains (Direct Buying) 
m) Trading Stamp Companies 
n) Variety Chains (National & F.egional) 
0) Cutlery & Other Manufacturers 

3) Wholesale Distributors of all types are to be sold at current Jobbing Prices, 
which are generally 50% and 10% (or better) off Retail List Prices. 

4) The Company's cash terms are 2% - 10, Net 30, to all classes of trade, with 
the following exemptions: 

Advertising Specialty Jobbers - 1% - 10, Net 30 Days 

Direct Premium Users - Net 30 Days 
Cutlery Manufacturers - It fl " 
Ot~er Manufacturers - " " " 
Accommodation Accounts - •• " ,: 

5) All Shipments are FOB our factories. 

Full Freight will be allowed on all Household Cutlery and/or Gadgets in 
150 lb. minimum shipments to all wholesale/retail classes of trade. 

For wholesale customers who buy both Cutlery (and/or Gadgets) and stainless 
tableware, Full Freight will be allowed on Tableware also in 150 lb. minimum 
shipments (alone or combined with Cutlery and/or Gadgets). The factory 
should be advised as to those customers who qualify for FFA shipments of 
~tainless Tableware on this basis. 

Full Freir,ht will also be allowed~ all~ to certain classes of trade, 
as noted below. 



2. 

6) Our pricing and freight policies on sales to certain retail channels of trade 
are as follows: 

(NEW) A. Department Stores 

To be sold at retail less 50% with an Advertisin3 Allowance 
of 10%, which must be accrued. Claims for such Advertising 
Allowance must be accompanied by tear sheets of ads, or other 
proof of perfo.rmance. Full Freight Allowed on 150 lb. minimum 
shipments (Terms: 2% - 10, Net 30 Days). 

B. Variety Chains 

To be sold on basis of Chain Store (V) Price Lists, which are 
generaltY 50% off retail, ,,,ith 8% Warehouse Allowance, 2% 
Advertising Allowance available (by Credit Memo) upon claim 
accompanied by proof of performance. Full Frei~ht Allowed on 
150 Lb , minimum sq:f.pmei1ts. (Terms: 2% - 10, Net 30 Days). 

c. Drug Chains •.. 
To be sold on same basis as '8riety Chains. 

D. Mass Merchandisers 

To be sold on basis of Chain Store (V) Price Lists, with 
additional 8% allowance on warehouse or distribution orders. 
Full Freight Allowed on 150 lb. minimwn shipments. 
(Tenns: 2% - 10, Net 30 Days). 

E. Super Market Chains (Direct Buying) 

To be sold on basis of regular distributor pricing ("J" Price 
Lists), in Standard Factory Packs. 

F. Auto Supoly, Hardware, and Jewelry Chains 

To be sold on same basis as (E) above. 

7) Our normal pricing policy (except for Department Stores and Drug and Variety 
Chains) on all lines precludes additional discounts for cooperative advertising 
and/or catalog allowa~ces. However, in some cases we do recognize extenuating 
circumstances which make exceptions to this policy worthwhile. When salesmen· 
believe that special consideration is warranted, they should contact the 
Sales Manager with full particulars. 

R) No Advertising Allowance will be paid unless the Imperial name or logo appears 
in the ad or catalog, along with the line lo~o where applicable (e.g. - 
DIAMOND EDGE). Proof of ad or catalog must accompany request for payment of 
any advertising allowance. 

9) No merchandise is to be returned to our factories without prior written 
authorization from New York. When we are not at fault in any way, such returns 
.!.f authorized, are to be shipped at customer's ex~ense for freight. In 
addition, there will be a 10% charge deducted from the Credit Memo for 
inspection, handling and restocking. 



3. 

10) No orders for $50.00 or less will be accepted. Exceptions to this policy 
are: 

a) Advertising Specialty Orders for 
imprinted knives. 

b) Drop Shipments to Variety and Discount 
Stores when merchandise is priced at 
50% off list. 

c) Those premium programs where merchandise 
is priced high enough to cover individual 
or small shipments. 

d) Sample Orders. 



CURRENT IBM CUSTOMER CATE~ 

CATEGORY 
NO. DESCRIPTION 

01 
02 
03 
04 
05 
06 

Hardware Jobbers & Chains (incl. Elec. Supply Jobbers) 
Houseware Jobbers 
Rack & Grocery Jobbers & Super Market Chains (Regular) 
Tobacco & Candy Jobbers 
Drug Jobbers & Chains 
11Miscellandous1' Jobbers (includes Variety, Notion, Sundry, 

Toy, Carnival, Drygoods, and 
Souvenier Jobbers) 

08 
11 
13 
14 
16 
17 
18 
20 
21 
23 
24 
25 
26 
27 
29 
30 
37 
39 
40 

Sporting Goods Jobbers 
Cutlery Jobbers 
Mail Order Catalog Houses & Club Plans 
Restaurant Hupply Jobbers 
Premium Jobbers & Incentive Houses 
Advertising Specialty Jobbers 
Variety Chains 
Auto Supply Jobbers & Chains 
Discount Chains & Leased Dept. Operations 
Jewelry Jobbers & Chains 
Misc. Chains & Retail 
Trading Stamp Companies 
Tea & Coffee Route Cos. 
Direct Sellers (Door-to-Door) 
Department Stores 
Premium Users 
Other Manufacturers (incl. Cutlery Mfgs.) 
Florest Supply Jobbers 
Miscellaneous & "Accommodation" Accounts 

Please Note: 

When sending in an order a new customer, please indicate the proper trade 
category so Providence may process the order without delay. 



1973 ~Imperial GIFTMASTERS 
Perfect "Ambassadors of Good Will". Here are quality American-made cutting 

instruments to fittingly reflect your company's high standards. Often-used functional 
reminders of your service or products for years to come. 

3.051 3.15 2.95 3.05 
2.85 2.95 
2.80 2.90 
2.75 2.85 
2.55 2.55 
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AL-73 V 
JUMBO JACK 

Big and rugged for· 
the tough jobs. 
3Vz" closed. 

Function and Beauty - the Perfect Combination For A Gift that's Really Appreciated 
A fine cutting instrument for every man's needs - executive, manual worker, sportsman or do-it-yourselfer. 

Give a quality American-crafted knife cutlered of the finest steel and other materials and hand 
honed for lasting sharpness. Your gift will be long-remembered. 

lbs. 
50· 100- 150· 300· 500· 1000· 3000- per 
99 149 299 499 999 2999 over 100 

TOP ROW: 
AL-72 Black Beauty 1.94 1.80 1.70 1.62 1.56 1.54 1.52 11.0 
AL-71 Jet Jackknife 1.90 1.76 1.66 1.58 1.52 1.50 1.48 5.5 
AL-14 Serpentine Jackknife 1.84 1.70 1.60 1.52 1.46 1.44 1.42 0 AL-8 Mystery Knife 1.58 1.44 1.38 1.26 1.20 1.18 1.16 
AL-46 Barlow Knife 1.84 1.70 1.60 1.52 1.46 1.44 1.42 i} 
AL-18 SportsmasterTM Fishknife 1.84 1. 70 1.60 1.52 1.46 1.44 1.42 .• • 

NEW AL-74 Pocket Knife 1.84 1.70 1.60 1.52 1.46 1.44 1.42 111.0 

*AL-58 Workmaster available BOTTOM ROW: with blade etch ONLY. 
No handle imprint. *AL-58 Workmaster Knife 2.38 2.24 2.14 2.06 2.00 1.98 1.96124.0 AL-73 Jumbo Jae\ 1.70 1.56 1.46 1.38 1.32 1.30 1.28 14.5 

AL·22 Kamp-King M Utility Knih 1.90 1.76 1.66 1.58 1.52 1.50 1.48 19.0 
AL-17 Deskmaster 2.02 1.88 1.78 1.70 1.64 1.62 1.60 13.3 

See Page 4 for gift box, mailer and imprint area information. 7P 



Hand-Edged Knives- For A Hundred Uses a Dayl 
No gift is more-appreciated or more-used by the woman in the family. 

Choose the right style and shape for every use. 
(Other shapes are available - write for particulars.) 

Lbs. 
150· 300· 500- 1000- 3000- per 

No. Description 299 499 999 2999 over 100 

952AL Wide Heel Paring Knife .70 .64 .565 .52 .455 7.5 
150AL Fr. & Veg. Slicer .79 .73 .645 .60 .535 9.5 
194AL Roast Slicer 1.14 1.08 .965 .92 .825 15.5 
148AL Utility (Steak) Knife .70 .64 .565 .52 .455 a.a 
149AL Duz-All Knife .79 .73 .645 .60 .535 9.5 

2P2QR 

See Page 4 for information on mailers and copy area. 

INK COLORS - Knives can be imprinted with red, blue, black 
or green inks. Black will be used unless another color is specified. 

CHANGE OF COPY - A net charge of $3.00 will be made for 
each change of copy on any order. 

DELIVERY - Allow two to three weeks from the date your 
order is placed. 

PACKING - Unless orders specify packing in individual gift 
boxes at extra cost, all knives are packed in individual protective 
envelopes. 

OVERRUNS AND UNDERRUNS - We will make every effort 
to fill orders for the exact quantity specified, but must reserve 
the right to ship and bill underruns or overruns not exceeding 5% 
of the quantity ordered. 

Quality you can be proud of 
The knives in this catalog are made in the U.S.A. by American Craftsmen. Only fine workmanship, coupled with 
fine materials can produce these quality knives, which make distinctive, useful gifts, yet are more "gift per dollar." 
Successful businessmen have found these Ambassadors of Good Will to be HARD WORKING SUCCESSES. Let 
them go to work for you and reap your reward in better business. 

TRADEMARKS - These can be duplicated. Quotations cover 
ing special dies will be given upon submission of art work. 

LESS THAN MINIMUM - A net charge of $3.00 will be made 
on any orders calling for less than minimum quantities shown for 
each pattern. 

PROOFS - Paper proofs can be furnished upon request at no 
charge. Allow about one week more for delivery when proof is 
requested, provided proof is okayed and returned promptly. 
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THE KN:IFE THAT ' . ~ 
'GBE'W 'W:ITH AMEB:ICA 

AN AUTHENTIC REPRODUCTION OF ONE 
OF AMERICA'S MOST HISTORIC KNIVES· 

"DIAMOND EDGE" QUALITY THROUGHOUT 
Double - Honed Special Alloy Blades 
Deep Grained Staglon* Handle 
"Mark Twain" Signature on Bolster 

PLUS .. - FAMOUS DIAMOND EDGE 
"MONEY BACK" 
GUARANTEE 

~~ 

contains 6 gift boxed -knives 
in display tray 
Case pack/weight-6 assts./7.5 lbs. 

ATTRACTIVE GIFT BOX 
and 

INFORMATIVE 
"HISTORY OF THE BARLOW" 
BOOKLET WITH EACH KNIFE 

Printed in U.S.A. 

Made and guaranteed by 

~ 1muer1a1 Knile company, Inc. PROVIDENCE. RHODE ISLAND 02903 
Canadian Div.: Imperial International, Bramalea, Ontario 173·1 



ANOTHER IN THE SERIES OF KNIVES 
THAT "GREW WITH AMERICA" 

• "Diamond Edge" quality throughout 

• Genuine saddle leather sheath 

• Individual gift box display. 

PLUS ... famous Diamond Edge "Money Back" Guarantee. 

Made and guaranteed by 

® Imperial Knife company, Inc. PROVIDENCE. RHODE ISLAND 02903 
173-2 Division of Imperial Knife Associated Companies, Inc. Canadian Div: Imperial International, Bramalea, Ontario 



In the tradition of the master cutler of yore. 
Here are the knives with the look, the "heft", the keenness and all the other unique qualities of handmade 
cutting instruments of yesteryear. 
Each high-carbon steel blade bears the. distinctive markings of the blacksmith's forge. Each is "feather 
ground" and hand-honed to a perfect cutting edge. Just try one! 
And note the specially ribbed non-slip Ebonnaire handles.and distinctive Hammer Brand shield identification. 
Everything about a Hammer Brand knife says "old-fashioned quality" - except the price! 
outstanding value in pocket and sheath knives today. 

contents: 6 Ea. HB-1 & HB-5 4 Ea. HB-4 
5 Ea. HB-2, HB-3, HB-6 & HB-7 3 Ea. HB-8, HB·9 & HB-10 

TOTAL 45 ASSORTED KNIVES. Weight - 20.0 lbs. packed in reshipper. 
ISee reverse side for refill information) 

rr~·.,·,i_1·-· 
i [1 IMPROVED 1/ 

i 111\_ ~ 01:SPLA.V .> ·'_ L~~N ... J 
The Perfect Home for Hammer Brand Knives 

Includes a hand-rubbed hardwood counter display that takes just one and one-half sq. 
ft. of space. Knives are impressively displayed against a molded velour background 
protected by unbreakable Plexiglas window. Opens from back for easy access to stock, 
which comes in separate numbered shelf boxes for each pattern. 

FOR VERTICAL 
OR HORIZONTAL 

DISPLAY 
Made and guaranteed by 

@ 1mnar111 Knife comnanv. Inc.PROVIDENCE. RHODE ISLAND 02903 
Division of Imperial Knife Associated Companies, Inc. Canadian Div.: Imperial International, Bramalea, Ontario 





"''mperjaf 
. 2·Blade • 

Jack-Master 
a hefty pocket partner for 
today's active man or boy 

173-J·l 
PROVIDENCE. RHODE ISLAND 02903 

Canadian Div.: lr.nperial lnternalional, Bramalea, Ontario 



@Imperial· 
SMALL 2 •.. BLADE JACK·KNIVES . . w " . ., ~! and comfortabl~jill~f!~~ket for "today's man ~111~, bov" 

_. ·(,,f.#, ' . " ' ", . •if(w ·'. ,·_;:· ' 

spe~al higt(-cattfon allpy _eutterv s.J~_el' b,lades1;:;:; .~1:1~d-edged ; ",.< . 
unbteakable Staglon @?;slmul~tec;I ~arl.:and !llm..ze.(yellow) handles 

ASST. N-785 
Small ·serpentine 12-pc . .assonrtie.rit:~ 
han.dle_s - 4 each B'lackst~g, pearl 
Case pack/wei9ht ~ 12 assts./15.rs lbs. 
Also available: 
ASST.RJ785 
Contains 12 individually b,lister--carded-1-1'1;<.ni-ves. 
;~~~1 it•~;it;: nannre s -:-· 4 each · Blacksta~; 

Case pack/weight - 12'0doz./16.0 lbs . .. 
173·10 



S~hrade Cutlery Company 1~: r=:a ~a.) "HAND MADE THE OLD WAY IN GOOD OLD U.S.A." 

-· .. 4~ (9 ISCHRADE 
CutfRJu{ 
FiTARLISlltU 1904 

KNIFE 
NO. 

COST 

"HAND MADE THE OLD WAY IN GOOD OLD U .S .A. 

Distributor Price List 

Terms 2% 10 Day Net 30 

PRICE LIST -J- 173 EFFECTIVE 1/1/73 

~HIPPING 
ll'E!CHT 

Pf.A DOl 
(IN LBS,) 

SUGG, 
RETAIL 

ORIGINAL OLD TIMERS 

$8.80 

$7.00 

$8.00 

250T I 7 $5.oo I $13.50 

~ I J520T 110 $5.25 I $14.oo 

t1J - ' I 16 50 T I 1 8 $7.50 I $20.00 

GUARANTEED 
AGAINST LOSS 

$25.00 

285UHI 4 $3.75 $10.00 

227UHl10Yil $5.60 I $15.00 

885UHI 3Yi 

897UHI 3Y-i 

1 6 I $11 .2 5 I $30 .oo 

$4.50 $12.00 

$4.00 $11 .00 

171UHI 18 $9.00 

FOB Ellenville, N.Y. 

KNIFE 
NO. 

SHl~PING 
'HEIGHT 

PER DOZ 
,:IN LBS.) 

SUGG. 
RETAIL 

COST 

SCHRADE OPEN STOCK 

$6.00 

$6.00 
-, 

lrn:"'P 2045 3y,j $2.25 

~ 209 3 $3.00 

d=.~ I 218 I 1 $1 .75 

$4.75 219 $1.75 
\'"--- 

~'\~ 1 225 I 5 

Ci!5( 1225W/sl 6 

$3.60 I $9.60 

$4.50 I $12.00 

$6.00 

$8.00 

$4.75 

233 I l 1/2 I $2.00 $5.50 

234K I l Yi I $2.00 $5.50 

272 Bil $1.75 $4.75 

293 2Yi I $2.75 

708 I Yi I $1.75 

$7.50 

$4.75 

7088 I Yi $1.75 $4.75 

$10 .00 u $6.00 

$6.00 

808Y I 1 $2.25 

,k~'=! I 293Y 12Yi I $2.75 I $7.50 

/---- 

'~ I 735 I 3Yz I $3.75 

~ 787 2 $2.25 

~ 804 2Y<I $2.75 $7.50 

~ 805 1 $2 .40 I $6.50 
s?-~ 
(~~ 808 l $2.25 

$6.00 

80TI 3Yzl $3.30 

340T I 2 Yi I $3.00 

l 080T I 2 I $2.60 

1 2 50 T I 6 Yi I $ 3 • 7 5 I $ 1 o . o o 

f[;cc-,o~f,:;,,~1 150TI ]6 I $5.60 I $15.00 

~ I 410T 18 I $3.75 I $10.00 

~ I l27UHIJOMI $4.85 I $13.00 

~ 
~I II I I 

~ 



DISPLAYS SCHRADE 
~ 

DISPLAYI COST I SUGG. 
RET Al L 

FC-101396.45 11067.70 

FC-121409.2011098.65 

FC-9 

TM-1 

TM-2 

397.950071.45 

129.80 I 348.20 

137 .60 I 372.oo 

CONTENTS 

3 ea.: 218, 225, 233, 234K, 
272, 293, 293Y, 708, 7088, 
787, 805, 808, 808Y, 825R8, 
832, 834, 835Y, 855R8, 
899, 880, 881, 881Y, 885UH, 
895, 896K, 340T, BOT, 1080T, 
150T, 250T, 227UH, 171UH, 
2~_UH,_~7UH,@!) 138L, 
~@9 and 2 ea.: HS-1, 
1650T. 

3 ea.: 218, 225, 233, 234K, 
272, 293, 293Y, 708, 7088, 
787, 805, 808, 718R8, 825RB, 
832, 834, 778R8, 855RB, 899, 
880, 881, 804, 885UH, 895, 
896K, 340T, SOT, 1080T, 
150T, 250T, 227U_H, 171UH, 
~H __§_97UH.~_?L1, 138L, 
~.~!,, and 2 ea.: HS-1, 
1650T. 

3 ea.: SOT, 897UH, 880, 
1080T, 834, 340T, 825R8, 
881, 881Y, 834Y, lOOT, 
787, 293, 204, 974, 219, 
896K, 808, 7088, HS-1, 
861, 899, 250T, 1650T, 
150T, 410T, 1250T, 285UH, 
885UH, ~. 227UH,(4975) 
234K,~ 718R8, 855~ 
127UH, and 2 ea.: 171UH. 

708, 808, 808Y, 834, 835Y, 
340T, 293, 896K, 825R8, 
881, BOT, 881Y. 

219, 1080T, 805, 234K, 
855RB, 834Y, 293Y, 885UH, 
895, 897UH, 880, 882Y. 

SHIPPING 
WEIC.HT 

PER DOZ 
llNLB)) 

145 

145 

150 

24 

24 

SCHRADE CUTLERY 
CENTER 

Lockable, Pilfer Proof. 

Front opening can be lo 
cated Flush to wal I. 

Numbered and priced on 
panel. 

Knives factory mounted 
with all blades open & 
displayed under glass. 

Al I back up stock in indivi 
dual numbered Gift Boxes 
or "View Paks". 

Pi !fer proof storage com 
partment. 

Casters included for 
mobility. 

50 1/4" Hi9h 
25 3/4" Wide 
18" Deep (at base) 

Front opening lockable, 
pilfer proof counter case 
with all knives displayed 
under glass. Can be used 
alone to sit upright or 
lay flat on counter. 

Used alone sits flat on 
counter or easily bolts 
together with TM- l for 
sturdy durable l piece 
unit. 

ESTAHl.l~Hrn 1901 

'i r 
,~i I, 
ll :, 

SW-8 

SW-24 

Free with any 
12 dozen Schrade 
open sloe k 

Free with any 
24 dozen Sc hr od e 
open stock. 

11 

16 

Merchandise. 12 each 
Schrade Knives of your 
choice. Roomy storage 
compartment. 

Merchandise. 24 each 
Schrade Knives of 
your choice. Roomy 
storage compartment. 

Minimum Order 
SCHRADE CORP. - 1776 Broadway, New York, N.Y. 10019 Phone 212-757-1814 

DIVISION OF IMPERIAL KNIFE ASSOCIATED COMPANY Drop Shipments 



S~hrade Cutlery Company 
~t,) 1~5.J 

"HANV MAVt IHI:. ULU WAY IN GUUV ULU U.~.A." -· .. 4~ "HAND MADE THE OLD WAY IN GOOD OLD U.S ... 

Distributor Price List SCH RADE 
Gd&tut PRICE LIST -J-273 EFFECTIVE 5/14/73 

Terms 2% 10 Days, Net 30 

KNIFE I'""'"'' SUGG. ,.EIC,'1T COST 
NO. p.~,f( -:~1 RETAIL 

ORIGINAL OLD TIMERS 

80 T 3 Yi $3.60 $9.60 

340TI 2Y21 $3.30 $8.80 
··-et 1 I 

~ l 080T 2 $2.80 I $7 .50 . 

~ 
$5.40 I $14.50 250T 7 

FOB Ellenville, N.Y. 
Sli!Pr'lt,;G 
we-ce 

P(lt 00Z 
',I .a~ ' 

KNIFE 
NO. 

SUGG. 
RETAlL 

COST 

SCH RADE OPEN STOCK 
$6.75 136 3 $2.50 

$2.50 $6.75 163 3 

$6.75 ti5Y·..,, I 204s I 3~1 $2.50 

~ 209w/s 3 $3.30 $8.80 

$2 .00 $5.35 d~ 218 l 

~.. 219 l 

~ 

">; ..._ 

~ 225 5 

dES 

1250 T I 6 Yi I $4. lo I $1 1 .oo 
$2.00 $5.35 

~~ "~' I I 50 T I 1 6 I $6. 1 0 I $ l 6. 50 $4.00 I $10.75 

~~ I 41 o T I 8 I $4. lo I $ l 1 .oo $4.95 I$ J 3.50 

233 llYil $2.25 $6.00 ~ IJ520TI JO I $5.25 I $14.00 

234K I 11/i I $2.25 $6.00 
i.liA..J~ F'l 1650T I 18 I $8.25 I $22.00 

272 1 \4 I $2 .oo $5.35 
GUARANTEED 
AGAINST LOSS 2Yi I $3.00 293 $8.00 

~ l 27Ui-l 10 -);4 $5.25 $14.00 

~ 
227UH 10~ $6.10 $16.50 

~ 285UH 4 $4. l O $11 .00 Art'o 

~ 
885UH 3 Yi $4.95 $13.50 

~ 
897UH 31,1,\ $4.50 $1 2 .00 

- l 53UH 16 $11 .25 $30 .00 

~ 
171 UH l 8 $9.90 $26.50 

~ 

~·""' I 293Y I 2Y2 I $3.00 $8.00 

708 I Y<\ I $2 .oo $5.35 

$2.00 7088 I Yi $5.35 

~ 

~ .4¢~1 1- -so-4--1-l -2 ~-~ 1-I -$3-.o-o-+-I -$-8 .-00---1. I 
... r ••.••. 

~ 

-~ t~ 

3 Yi I $4 .1 o I $1 l .oo 735 

2 I $2.50 I $6.75 787 

805 1 I $2.65 l $7.50 

808 1 I $2.50 I $6.75 

~"' ~ I 808Y 11 $2.50 $6.75 

(i15J 
,·,,, .:» 3904 



COST 
SUGG. 

RETAIL NO. 
P[R 007 
IN BS 

SCHRADE OPEN STOCK 

~ 

832 1 Yi $2.75 $7.50 

834 
Siki~~ 

1 Y2 $2.75 $7.50 

& 834Y 1 Yi $2.75 $7.50 

£ 835Y 1 Vi $2.75 $7.50 

4 861 2 Yi $3.50 $9.25 

~ 863 2Yi $3.30 $8.80 

~ z 880 2 Yi $3.50 $9.25 i ¢. 

~ 881 21/2 $3.30 $8.80 

~ 881Y 2'12 $3.30 $8.80 

~ 882Y 2Yi $3.30 $8.80 
'--:\ 4>}~ 895 2 $3.30 $8.80 

~ 896K 2 $3.30 $8.80 

~ 
899 2 $3.30 $8.80 

~ 
974 1 Vi $2.50 $6.75 

RAZOR BLADE STAINLESS 

102RBI 1~$2.25 $6.00 

ID 105RB 2 $2.50 $6.75 

700RB 1 Y. $ 2 .7 5 I $ 7. 50 

ciftea:i 7l 8RB Y4 $2.50 $6.75 
~ 

$6.75 778RB 1 Y<i $2.50 

825RB 2!4 $3.50 $9.25 
"'' £ 855RB 2 $3.00 $8.00 

~ 1876RBl2 I $5.oo I $13.50 
SCHRADE HUNTING KNIVES 
~ H15 7 $2.25 $6.00 

~ 138L 8 Yi $3.00 $8.00 

KNIFE SHIPP N(, SUGG, -..-E·C.1·' 

NO, -'ER DO} COST RETAIL N LBS 

HORTICULTURAL KNIVES 
- I 173 I 1 I $1.35 I $3.60 

-- 
175 2 Yi $1 .65 I $4.40 - 

~ 182 1 Vi $2.25 $6.00 

~ I 186 13 I $2.50 I $6.75 

c~ 1196 11 Yi I $2.25 I $6.00 

ULSTER BRAND 
~ I 100T I 2 I $2.00 I $5.35 

tfSat, I 55 11 Yij $2.25 I $6.00 

~,. I 580T 11 
I $2.40 I $6.50 

I 98 I 3 I $2 Ao I $6.50 

~1114 I 3 I $2 .40 I $6.50 

HONE STEEL Ir, ~1 13 I $3.75 I $10.00 C~,:u: HSI 

4~ 

2 

~ 49JL 12 $5.25 $14.00 

WP ?.- 4915 12 $4.75 $12.50 

~ 497L 1 5 $5.25 $14.00 

..,_. ' jJ} 4975 1 5 $4.75 $12.50 

498L 15 $5.25 $14.00 
'( 

~ LG 4985 15 $4.75 $12.50 

' 499L 12 $5.25 $14.00 

!Ill! iii"): iS 4995 12 $4.75 $12.50 



DISPLAYS /ISCHRADE 
Rustic Pine Frames, America's Most Wanted Knives - l ~ 

DISPLAY I COST I SUGG. I SHIPPrNG I I I ESIARLISHl'.U 1901 

CONTENTS WEIGHT 

LIST PER DOZ. 
(IN LB:5.1 

3 each SOT 
340T Easy Vendor 
lOSOT Red Plush Molded Panel 

2 each HS-1 featuring favorite Old Timer 
570T I S4.25 I 225.70 I 150T 20 Knives. Rear Opening for 

250T easy sales direct from dis- 
410T play Panel. 
1250T Size 143/4" X 23" 

l each 1650T 

2 each SOT Easy Vendor 250T 
340T Red plush molded panel fea- 
lOSOT tures the best selling of the 

5STL I 69. 10 nss.so I 285UH 20 Old Timers & Uncle Henry 
787 collection PLUS TWO. Rear 

S25RB opening easy sales direct 

885UH from display panel. 

S97UH Size 14" X 23 1/2" 

2 each 127UH Easy Vendor 
153UH Green plush molded panel 
171UH proudly di sp I ay s the Uncle 

59UH I 91.90 I 247.oo I 227UH 20 Henry signature collection. 
285UH Opens from rear for easy sales 
SS5UH direct from display panel. 
897UH Size 14" X 23 l/2" 

3 each 2S5UH Uncle Henry signature col- 
lection knives ore featured SS5UH on green plush panel. The 

70UH I 72.35 I 195.50 I S97UH lS original Uncle Henry col- 
2 each 171UH lection display. 

227UH Size; 21 1/2" X 15 1/2" 

3 each 497S 
Easy Vendor 
Welcome back to 1S49 Gold 

49SS Rush days. Antique gold 
2 each 491L molded panel is the bock- 

549er I S9.50 I 237.00 I 497L 20 ground for some of the finest 
49SL sheath knives money can buy. 
499L Rear opening for easy sales 
499S direct from di splay panel. 
491S Size: 14 3/4" X 23" 

--- 
3 

6SOT 74.00 I 198.20 

3 each SOT 
250T 
340T 
lOSOT 
150T 
l650T 

15 

Old Timer's featured on red 
plush board. The original 
Old Timer Display. 
Size: 21 1/2" X 15 1/2" 2 each 



FC-10 I 462.7511240.50 

FC-12 1460.2011198.65 

TM-1 

COST I SUGG. 
RETAIL 

464.40 I 1245.15 

143.20 I 383.60 

152.00 I 408.80 

DISPLAYS 
CONTENTS 

3 ea. BOT, 150T, 250T, 
340T, 1080T, 138L, 1520T, 
218,225, 227UH, 233, 
234K, 272, 285UH, 293,293Y, 
497S, 498L, 499L,708, 7086, 
787, 805, 808, 808Y, 825R8, 
832, 834, 835Y, 855R8, 880, 
881, 881Y, 885UH, 895, 896K, 
897UH, 899, and 2 ea.: HS-1, 
153UH, 1650T, 171UH. 

3 ea.:BOT, !SOT, 250T., 
340T, l080T, 138L, 1520T, 
218, 225, 227UH, 233, 
234K, 272, 285UH, 293, 293Y, 
4975, 498L, 499L, 708,7088, 
787, 805, 808,718R8, 778RB, 
804, 825R8, 832, 834,855RB, 
880, 881, 885UH, 895,896K, 
897UH, 899, and 2 ea.:HS-1, 
153UH, 1650T, l71UH. 

3 ea. HS-1, 80T,JOOT,150T, 
250T, 340T, 410T, l080T, 
1250T, 127UH, 1520T, 153UH, 
1650T, 204, 219, 227UH,234K, 
285UH, 293, 4975, 7088, 
71 BR 8, 787, 808, 825R B, 834, 
834Y, 855R8, 861, 863, 880, 
881, 881 Y, 885UH,896K,897UH, 
899, 974 and 2 ea.: 171UH. 

4 ea.: SOT, 340T, 293,708, 
808, 808Y, 825RB, 834, 
835Y, 881, 881Y, 896K. 

4 ea.: 1080T, 219, 234K, 
293Y, 805, 834Y, 855RB, 
880, 882Y, 885UH, 895, 
897U H. 

Free with any 
12 dozen Schrade 
open stock 

Free with any 
24 dozen Schrade 
open stock, 

DISPLAY 

FC-9 

TM-2 

SW-8 

SW-24 

SHlf>Plt<C 
Wl:IC,1-jT 

PER D07 
!IN Ll3~ J 

145 

145 

150 

24 

24 

11 

16 

SCHRADE CUTLERY 
CENTER 

Lockable, Pi I fer Proof. 

Front opening con be lo 
cated flush to wall. 

Numbered and priced on 
pane I. 

Knives factory mounted 
with all blades open & 
displayed under gloss. 

All back up stock in indivi 
dual numbered Gift Boxes 
or "View Paks". 

Pilfer proof storage com 
portment. 

Casters included for 
mobility. 

50 1/4" High 
25 3/4'' Wide 
18" Deep (at bo se) 

Front opening lockable, 
pi I fer proof counter case 
with all knives displayed 
under gloss, Con be used 
alone to sit upright or 
lay flat on counter. 

Used olone sits flat on 
counter or easily bolts 
together with TM-1 for 
sturdy durable 1 piece 
unit. 

Merchandise - 12 each 
Schrade Knives of your 
choice. Roomy storage 
compartment. 

Merchandise - 24 each 
Schrade Knives of 
your choice. Roomy 
storage comportment. 

SCHRADE 
~ 

Minimum Order 
6 doz. Standard Factory Pock 

SCHRADE CORP .• 1776 Broadway, New York, N.Y. 10019 Phone 212-757-1814 
Drop Shipments 
Add 10% 

DIVISION OF IMPERIAL KNIFE ASSOCIATED COMPANY 

4 



I 
5HIP,.INC 

KNIFE WEICH1 
PER DOZ. 

NO. flN LBS) 
COST 

SUGG. 
RETAIL 

SCHRADE OPEN STOCK 

0~ 832 1 ll $2.50 $6.75 

~'itb 834 l Yi $2.50 $6.75 

~ 834Y l Yi $2.50 $6.75 

~ 835Y l Yi $2.50 $6.75 

~ 861 2Yi $3.15 $8.50 

i~ 863 2 Yi $3 .00 $8.00 
~ 

~~ 880 2 Yi $3.15 $8.50 

~' 881 2Vi $3.00 $8.00 

~ 881 Y 21/i $3.00 $8.00 

~ 882Y 2Vi $3.00 $8.00 
,_<2, 
~~ 895 2 $3.00 $8.00 

~ 896K 2 $3.00 $8.00 

~ 899 2 $3.00 $8.00 

~ 974 1 Yi $2.25 $6.00 

RAZOR BLADE STAINLESS 

<:"'~==-v 102RB l\t4 $2.00 $5.50 -- (· · > o) 105RB 2 $2.25 $6.00 
~ £2~ 700RB l\t4 $2.50 $6.75 

,dll::ft> 718RB }4 $2.25 $6.00 

c:2!J&:D 778RB l\t4 $2.25 $6.00 

~i 825RB 2\t4 $3.15 $8.50 

~ 855RB 2 $2.75 $7.50 

~ 876RB 2 $4.50 $12.00 

SCHRADE HUNTING KNIVES 
~:;:.~ H15 7 $2.00 $5.50 

~~ l38L 8 Yi $2.75 $7.50 

KNIFE I 'HIPPING SUGG, .•. flGllT 
COST 

NO. ~t/1.~~~ RETAIL 

HORTICULTURAL KNIVES 

~1173 l $1.25 $3.35 
~ I 

175 2Y<I $1 .50 $4.00 

182 1 Yi $2.00 $5.50 

l 86 3 $2 .25 I $6.00 - 
~ 196 1 Yi $2.oo I $5.50 c~ 

ULSTER BRAND 

~ I 100T 12 I $1.75 I $4.75 

~ 155 11 Yi I $2 .oo I $5.35 

!t: ::OT:~ I $2.25 I $6.00 

I $2.25 I $6.00 

~1114 I 3 I $2.25 I $6.00 

HONE STEEL 

k~~I HSl 13 I $3.751 $10.00 4, 

2 

~ 491L 12 $5.25 $14.00 

5%1-JI~ 4915 12 $4.75 $12.50 

~ 497L 15 $5.25 $14.00 l 

"'£sii' & 4975 15 $4.75 $12.50 

~- •. It 498L 15 $5.25 $ l 4.00 

~. ¥&.ii) 4985 15 $4.75 $12.50 - 
~- "'b E 499L 12 $5.25 $14.00 

'..,;_ - .~p iiti 4995 12 $4.75 $12.50 



DISPLAYS 
!ustic Pine Frames, America's Most Wanted Kni ve s 

COST I SUGG. I CONTENTS 
LIST 

3 each 80T 
340T 
l080T 

2 each 250T 
szor I 77.90 I 208.401 l50T 

410T 
l250T 
HS-l 

l each 1650T 

2 each 787 
285UH 
897UH 
SS5UH 

5STL I 63.10 I 169.60 I SOT 
340T 
lOSOT 
250T 
825RB 

SHIPPEN(; 
WE I G~tT 

PER DOZ. 
[11-ILOS.) 

20 

Easy Vendor 
Welcome back to 1849 Gold 
Rush days. Antique gold 
molded panel is the back 
ground for some of the finest 
sheath knives money can buy. 
Rear opening for easy sales 
di rec t from di sp I ay pone I. 
Size: 14 3/4" X 23" 

59UH 85. 90 I 232.00 

2 each SS5UH 
897UH 
2S5UH 
227UH 
l27UH 
153UH 
l71UH 

Easy Vendor 
Red Plush Molded Panel 
featuring favorite Old Timer 
Knives, Rear Opening for 
easy sales direct from dis 
play Panel. 
Size 143/4" X 23" 

20 

Easy Vendor 
Red plush molded panel fea 
tures the best sel I ing of the 
Oid Timers & Uncle Henry 
collection PLUS TWO. Rear 
opening easy sales direct 
from display panel. 
Size 14" X 23 l/2" 

6SOT 67.90 I 181.90 

3 each 

2 each 

lOBOT 
340T 
SOT 
250T 
150T 
1650T 

20 

Easy Vendor 
Green plush molded panel 
proudly displays the Uncle 
Henry signature collection. 
Opens from rear for easy sales 
direct from display panel. 
Size 14" X 23 1/2" 

70UH 65.95 I 179.00 

3 each 

2 each 

897UH 
285UH 
SS5UH 
227UH 
l71UH 

15 

Old Timer's featured on red 
plush board, The original 
Old Timer Display. 
Size: 21 l/2" X 15 l/2" 

549er S9.50 I 237.00 

3 each 

2 each 

497S- 
49SS- 
491L 
497L 
498L- 
499L- 
499s- 
491s~ 

• 'I , 

18 

Uncle Henry signature col 
lection knives are featured 
on green plush panel. The 
original Uncle Henry col 
lection display. 
Size 21 1/2" X 15 1/2" 

20 

3 

SCHRADE 
~ 
~ST.\BUSllW 1901 
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